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iPfROlFESSStOiNIfRlL TO'RiNJTiPieiLe 

UJIITM ©LUE LEOs 

Translucent blue finish with blue LCD 


Large blue LCD display stiov/ing speed, pitch, platter direction 
Locking platter reverse button in battle position 
3-speed design; 33.45,78 RPM 
7 grams ol anti-skate adjustment 
Adjustable pilch control and pitch bend buttons 
Locking reverse button 
Hi-tech tone arm with height adjustment 
Feattier-touch slart/stop control 
Blue strobe illuminator 
Blue pop up target light 
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^ geminidj.com 


© 2000 Gemini Sound Products Corp, 8 Gemiak Drive, Carter^, MU 07008 
Phoiw: 732-669-9000 Fax: 732-969-9090 E-mail saies-usa@c|einini(Ji com 
OFFICES: CaMomia • f'^ncfa • France * Germany • Spa^i • United Kingdom 














































Call tdday for the neaiBSf 
Authorized Dealer. 


www.americandj.com 

Cftiuidlan DiStrilMition: 

SOUNDS DiSTniOUTION 


Shadow II 


• Higher Output and New Case Design over original Shadow • Precision AC piston 
pump * 700 watt heater • 10 ft. renwte oontroi (Extensions Available • Includes 
hanging bracket«Compact arid lightweight * One quart inlernal reservoir • 3000 
cubic feel of output (Approx. 15 x15 room) • Four (4) minute warm-up time • ETL, 
ETLC, and CE listed« Built in Iluid level window* Output: 3300 cubic feel per minute 

* Dimensions: 5.5” x 6.25” x 13- • Weight: 9 lbs. • 120V 


• An affordable medium duty logger! • 1,00CW heater • 4,000 cu. ft per minute out¬ 
put * 10 It. cable with controller • 1 quart removable fog fluid container • Hanging 
bracket • Warm-up time: 5 minutes * Dimensions: 7* x 6.25* x 15.25” • Weight: 10 lbs. 

• 120V 


Big Shot 


• 45 watt compact strobe light • Adjustable Flash Control Knob - 1 - 15 
flashes per second • Light weight high tech plastic case * Lamp: ZB-45, 
45W halogen • Dimensions: 5" W x r 0 x 6" H • Weight: 2 lbs. • 120V 


Black-24BLB 


Single 24 inch (2 foot) BtacH Light 

* Super high output! * Assembled with tube & fixture • 6 ft. cord • On/Off 
switch * Lamp: (model: BLACK-TUBE) 20W black tight • Actual fixture 
dimensions: 29.5" x 3*25" x 2.25" * 120V 


Instant Lighting Parly Package! 

• 1 X Party Gobo Lamp^*^ 

• 1 X S-81 Strobe 

• 1 X B-601 Rotating Beacon 


c rrixtMC9 at 


^ (Oealer Prices May Vary). 

American DJ dealers tOea'eT r 


•All pricing in US Dollars. Products available from pp 
eflective month of publication & through 30 days aw- 
Specifications subject to change without noticg/©^ 


DJ® Los Angeles 
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PRO-DJ3 System 
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mixwliik 


The MM Series mixers from PHONIC are small in 
size yet big in performance. Reslly big! 

Now Visual Effects, Inc. 
brings you all three at 
affordable prices. 





MM1002 

The MM Series unique compact 
design means they are quieter, 
with superior sound, and 
built to last. 

■ 10/12 Inputs are standard 

* 2/4 balanced micraphone/line 
Inputs with 30dB PAD 

■ 4 stereo Inputs 

* Studio quality mlc preamps 
with SOoB ol trim range 

* 2/3‘Band EQ on every mono 
input channel 

■ setting for CHI+2,3+4. 
This feature Is unique! 





MM122 

Compact without compromises! 
The MM122 is a small mixer 
I aimed at a variety of uses with 
Impressive sound specifications 

* 4 Mono mic/line & 4 stereo channels 
■ Phantom power switch 

* All inserts on front panel 

* Input gain control on all mono 
channels & 2 stereo channels 

* High & low shelving EQ on each 
channel with a boost of 15dB 

* Slider faders & 2 aux sends 

MM1202 

One of the many unique features 
of the MM1202 is the Meter 
Indicator Switch with WS seg¬ 
ment LED’s which allows meter to 
show MS/ST/Headphone level. 

* Separate Mix & CTRL RM outputs 
‘ +4/-10 Switch on stereo channel 

* Record Outputs 
' Extremely low noise circuitry 
‘ Aux + Efx mixing buss 

* Another unique feature is the 
Switchable Headphone Source, 
which makes it possible for the 
operator to monitor a single channel 
with metering even without 
PPL function. 





■w-t 



VISUAL EFFE 

3946 Merritt Avenue, New York 10466>2502 
718-324-0011 1-800-422-3639 FAX.718-324-0300 
www,visualeHectsinc.coTn e-mail: info9visualeffectsinc.com 
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Register now for the 
Mobile Beat DJ Show^& 
Conference f 

Feb. 20-21-22, 2001 
at the Tropicana Hoitel 
in Las Vegas p„ roJoq 
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January 2001 / Issue #64 


FtiMisher 

LA Communicatiofis Inc. 

Editor-In-Chief 
Robert A Undqi/fSt 

Editorial / Production Coordinator 
Cbristifie W^genbfjss 

New Products Editor 
Don Ifafsir 

Editor-At-Large 
Taity Barthel 

Graphics / Layout 
Andfviv Scfi/Tiftz 

Advertising Sales Manager 
4rf Brad/ee 

Circulation Manager 
Maria /epson 

Contributing writers for this issue 

Mike Ffcher * Reid Goldsbowt/gb 
Dave ffireiJier * Jay Maxwe/t 
Fined Sebastian * Greg Tutwiter 
Anthony Barthef • Thomas Edison 

Mobile Beat DJ Show and Conferences 
Producer Michael Buonaccorso 

How to reach Mobile Beat Magazine 

For subscriptions, chisfige of address or back issues, 
you can contact us by mail at: 

P.O. Box 309, East Rocboster, N.Y. 1444S 
Shipping Address: 

1 Mobile Boat Tower, 1782 Ponfleld Rd, 
Penneld, NY 14528 

tel; (716) 385-9920 • fax: (718} 385-3637 
Of via the Internet: 
e-mafi: mobllebeat@ao1.cofn 
Tbe Web: hrttp://www.mobHebeat.coin 

Back Issues of Mobile Beat Magazine are available 
{subject to availability) at S5 [In Canada: S6/US funds). 
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Make Music CDs 


DART PRO 98 • New Releasel 

* Clean up and record music from any source - CDs, records, or tape 

* New and Improved Features, Better tlian Ever 

* RoalTIme, DeHum, Noise Studio, Unpack, Equa(fj 2 er, & more 

* The most complete audio restoration arxJ recording system for the PC 


Lift audio tracks from CDs to make a customized 
playlists ar>d hum a CD with one button click. Dr, 
connect your sierec to the sound cord usirtg a 
standard RCA audio patch caMe. Start up DART PRO 98 
and play the music from the Stereo, DART PRO 98 will 
use the souryd card to capture the audio and write it to 
hard disk uilrig ,wav hie format. Unpack the audio into 
separate audio flies automatically. With a few button 
clicks dean up the audio, add audio effects and filters 
if desired ar>d then organize the tunes into s p>jayllst. 
Ad)usl the restore functions in real time while listening 
to the audio. Then have DART PRO 98 record the 
piayiist on CD using standard Redbook audio forrrrat 
and with lust the dick of orve button. It works with all 
types of music media and different COR or CD-RW 
devices, DART PRO 98 Is a complete audio system 
that produces high quality audio reliahiy. The CDs 
can be used in any standard CD player - in your car, 
at home, or at a party, 

DART CD-Recorder 

• Make Music CDs from CDs, Reoords, or Tape 

• CO-Recorder has many unique features and 
produces high quality audio CDs 



For a free demo of DART software & more Information: 

800-799-1692 or www,dartpro*com 

DARTECH, LLC • 7600 France Avenue « Suite 550 * Minneapolis, MN • 55435-5939 



Increase 
Your Profits 


1 



postcards for DJs 
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with professional brochures and 



Increase Your Bookiigs For: 

• Weddings 

• School Dances 

• Corporate Parties 

• Bar/Bat Mitzvahs 

To Request FREE SAMPLES: 

Toll Free: 1-800-810-4152 
Phone: 515-276-9266 
Fax: 515-276-4267 
E-mail: info@bmi-lnfo.com 


Visit our website to view our entire product line now! www.breakthroughbrochures.com 

’t _ _ _ 


TRACK ONE 

The twenty-first century is finally here, 
technically speaking. Do you feel different? 
It seems that in many ways, the old cliche' 
rings true: the more things change, the 
more they stay the same. 

For example, check out the number 
one song on Mobile Beat's new Top 200 
DJ Song List. After the counting was 
finished, we found that many new tunes 
had taken the place of older ones ("Who 
Let the Dogs Out" is the question on 
everyone's mind), but also that many 
perennial crowd favorites remained. 

This seems to indicate that no matter 
how pop styles come and go, people still 
like to party to fun songs that are like old 
friends. Mark Johnson sheds some light on 
this phenomenon in this issue's Reality 
Check. 

But we've also gotten used to constant 
change, in the Mobile D] industry as well 
as society at large. Whatever your opinion 
of the direction, new technologies are 
moving us forward with no slow down in 
sight. American Audio has acknowledged 
DJs' growing creative impulses with its 
Pro-Scratch 1 Digital Turntable. Tony 
Barthel takes it for a spin and gives us his 
take on how close this new CD player 
comes to recreating the classic essence of 
vinyl. Tony also gives us the inside scoop 
on JBL's redesign of its distinguished EON 
speakers. 

Totally new products are keeping the 
BPM of progress well up into the triple 
digits. One such digital device is the DjX- 
IIB from Yamaha. Inside this issue you'll 
get a glimpse of this new breed of groove 
box. 

January's DJ All Stars offer a few 
snapshots of Mobile DJs who are keeping 
up the tradition of good party entertain¬ 
ment while incorporating fresh new ideas 
into their shows. And speaking of fresh 
ideas, Mike Richer shares some of his 
experience working with dancers to add 
more musical movement to mobile 
performances. 

So, it seems that there is always 
something to improve upon, even in an 
industry that requires doing a lot of the 
same things over and over. Maybe we 
should re-loop our saying to read: the 
more things seem the same, the more 
they're surely changing, 

Dan Walsh, New Products Editor 
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Pro Scratch \ VO 
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CMX-SOOO 


CDN-ZDS 


DN-ZGOOF 


GD 30 Z 


Other CD Players 
Available Call! 


Ai;rO »ILiTMAT4,lilNGI 
& MUCH MOKKt 

cii Ntl nE9ti>i;K» ppucKi 

Guaranteed Lowest Price! 


LOA»E» H'lllI '1’OiMV‘S 

liOlTEST FEA'I tllES! 
Celt to: 

Guaranteed Lowest Price! 


M rr. 

Guaranteed Lowest Price! 


Cdlto: 

Guaranteed lowest Price! 


EM-36D KDSS Nuilllirk 

!VEW! 


Vestax 


Vestax 


EUHDPEAN 

LPCASE 


PMC-aspro 


CA&VSSories 

cXj/vljoo 


N^;marie Mixer wi Ballt m 
Korg Koss Pad Effedsf 
CdlFot; 

Guaranteed Lowest Price! 


Starting @S3S9.0Q ft Up 

cafir. OIHKM MWFJ.SI 

Guaranteed lowest Price! 


HO Y I 


SIARBURST SYSTEM 


TFtACEft SYSTEM 


rocKETscAN 

IHHIl NEWI 


IWCBO SEAN 


Flotatina Maori Sys 


NEW! 


lallTan 


Guaranteed Lowest Price! 


MIX MASTER ratnini 


SCRATCH MASHR gemilli 


DISC 0 MIX gemini 


gemini 


SRM-4Sa 


SPIN MASTER 


■PMI POWERED 
y MONHOtt 

aUBAVAILAOLl 
Bill Hr CAU POR MORE CH!TAIL« 

Guaranteed Lowest Price! 


NEW Ijiprop 

mf.. for OJSt 

Guaranteed Lowest Price* 


M Fir. Ir* ir* 

Guaranteed Lowest Price! 


CHI to; V* 

Guaranteed Lowest Price! 


MIto: 

Guaranteed Lowest Price! 




921 Eh 11th St Suite #101 LOS ANGELES, CA 90021 Tel: (213)488-0198 Fax: {213)488^5187 





















































































































































































WISHING YOU A WONDERFUL 2001 
SEE US ATTHEDI SHOWS: 

San Francisco Booth 121 & Las Vegas Booth 216 


We Have CveiythlM! 


Aiaaic In the Nlatit» 
le-ropes & Glcwsttcks 


Hats* /Caracas* Glasses* 
Tambcurines* Party Hits* Gifts* 

Favcn 9k Mere. 

^klne Tour Event Memerahle 


Sign up for your own online Store @ 

www.Makesparties.com 

« 

For catalog requests 
e-mail us at: info@MakesParties.com 


Phone: (800) 645-6513 ext.3025 
Fax: (516) 546-7024 
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A call for more local 
ADJA chapters 




The American Disc Jockey Association (ADJA) wants to build a 
strong network of local chapters to help raise the level of 
professionalism in the disc jockey industry, A local chapter can 
be started with ten members and is encouraged for the 
following reasons: 

1. ) A local chapter helps build the credibility of the disc 
jockeys involved, as well as the credibility of the national 
association. 

2. ) Founding members who are voted in as officers gain 

recognition among their peers, clients and community. 

3. ) Local chapters may choose to create their own 

standards for joining which the national association does not 
impose upon. This gives each chapter the authority to raise the 
level of professionalism which in turn helps each member create 
new possibilities for revenue growth. 

4. ) Networking and the sharing of ideas among members 
on a local level creates business relationships that are built upon 
trust and friendship. By sharing knowledge, each member can 
grow in new directions they may not have thought possible. 

5. ) Meetings can be held at local banquet halls & hotels, 

which may give members the opportunity to network with 
catering managers or simply help the local chapter spread the 
word to catering managers about the local chapter and its 
standards. 

6. ) Referrals and emergency situations can be easily 

covered by a strong network of entertainers when a situation 
arises. 

Two of the most successful chapters are the Southern 
California and Los Angeles chapters. These chapters have 
created standards which have helped each member increase 
their revenues 100% or more, in most cases. Monthly meetings 
feature keynote speakers and open discussions concerning 
anything from independent contractor rates, legal advice, and 
marketing, to difficult load-ins, weddings, bar/bat mitzvahs, and 
more. 

Creating a local chapter is an intelligent way to create more 
business for yourself and your peers while gaining new perspec¬ 
tives on the D| industry. Please visit www.adja.org for informa¬ 
tion on the ADjA or you can visit the L.A. chapter website at 
www.padj.org and the So. California chapter website at 
www.scadja.org for creative ideas on starting your own chapter. 

Submitted by Mark "Peace!!" Thomas 

ADjA, National Director 


We take requests 

Dear Mobile Beat, 

Here's an Item for your next issue...Two men, sentenced to die 
in the electric chair on the same day, were led down to "the 
room." The priest had given them last rites, the formal speech 
had been given by the warden, and a final prayer had been said 
among the participants. 

The warden, turning to the first man, solemnly asked, 
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Signal OUT switch to 
play your music in and 
out while PFLing! For 
real DJs only! 


Creative EQ section with 


PFL key with LED for a perfect 
darkness control! 


E S 0 1 X e r s a r e B 

exclusively distributed 
" n the U. S .A. by; 


I. C. f 

1335 Greg St. ] 
Suite 103, Sparks 
tel. (775) 331-5 


Full triple output set, for 
professional installations. 
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"Son, do you have a last request?" The man replied, "Yes sir, 1 
do. I love dance music. Could you please play "The Macarena" 
for me one last time?" 

"Certainly," replied the warden. He turned to the other man 
and asked, "Well, what about you, son? What is your final 
request?" "Please," said the condemned man, "kill me first." 

Bert Lindsay 

Magical Music Dfs & Party Hosts 

wncdi@aof.com 


This PT is not 
clowning around 



Dear Mobile Beat, 

With regard to the article "Showing Up In Style" in your last issue (Oct/Nov), 
which spoke of the Chrysler PT Cruiser as a DJ vehicle and ended with these 
words: "Make mine with flames." Well...here it is (with ghost flames, in fact). I 
prefer to think of my Dj PT as the "Mo-Mobile." May you not be going so fast 
that your guardian angel can't keep up with you ! 

As for the PT as "clown car," I know you are being funny, but over the past 24 
years I have had signage on new pickups, vans and other newer vehicles, with 
maybe 2-3 calls per year for my services vis-a-vis auto signage. With my new PT 
"Clown Car with Flames" I have booked 14 jobs since May. 

Mel 0 'Brien 

Big Mo Productions 

Portland, Oregon 

WWW.weloveweddings.net/bigmo 




VOUR SOURCE FOR 


✓Knowledgeable 
✓ lowest Prices! 
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The UMH series is highlighted by faders. 

Incredibly smooth, PROi3L/D^“ faders are tested tor up to 
5dB|0B0 fades and are supported by a one year luarranty. 
The audio is processed in a uoltage-controlted amplifier (UCH) 
renrtouing it from the crossfader and channel slides gluing 
them entended life and reducing trauel noise. 

The crossfader and channel slides regulate the 
DC uoltage that controls the UCR circuit. 

ndditional aduantages of UC0 technology include 
the abiltly to proulde precise curue 
adjustments for the crossfader and channel slides 
ujlthout sacrificing audio quality. 


Featuring RROt^LlOE ’^faders 

• Assignable crossfeder with rotary curve control 

• Crossfader reverse (hamsteri switch 

• 3 stereo channels 

• State of the art cue section 

• 3 phono/line convertible input 2 line input, and 1 mic input 

• Cut feature for low, mid end high on each channel 

• Gain, high, mid and low tone controls on each channel, . ^ 
- Balanced and ufibalanced >Ti||te outputs 

• Zone and record outputs ^ \ ^ 

• Master output peak hold LED ratdre 

• Prefader input level peak hold L£ffBnJiiter for each channel 



•^djustahle assign switches 
""tl • Chertnel slide curve control ewiich 
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gemini 


I 'MX M 


PROFESSIONAL VGA MIXER 


The UMH IS the Truf 

DJ Kid Suti 

Eastern Regional Oiuision 
Scralchmaster Champion. 

DJ for MC “ Schoolly D” 
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orp., 8 Germak Drive, Carteret NJ 07008 Phone: 732-969-^10 Fax: ySZ-OeS-SOSO E mail; 

OFRCES: California * Fi^ce • Germany • Spain • United Kingdom 
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Write an Essay... 

Win a Music Store! 

The owner of a thriving music store in the growing 
mountain-ringed community of Santa Clarita, Califor¬ 
nia is sponsoring an international essay contest 
concerning the love of music, with her store being 
awarded to the winner. The store is located 35 miles 
north of Los Angeles. 

Carole Ozanian, president of Big Valley Music Inc., 
announced the contest at last summer's NAMM show 
in Nashville, Tennessee. She said the winning entry will 
receive the keys to the nearly 1,700-square-foot store, 
its furnishings and extensive array of musical instruments, 
equipment, books and sheet music, and its on-going business 
arrangements, including the 300 music lessons conducted by 
professional instructors each month in three practice rooms. 

The essays must not exceed 400 words and must begin with 
the phrase, "Tve always wanted to own a music store..." 

Ozanian said Big Valley Music opened in Santa Clarita 15 
years ago. It has become the gathering spot for local musicians 
and music students, and has developed a mailing list of more 
than 4,000 names. Among the instruments featured in its 
modernized interior are guitars, drum sets, flutes, violins, 
cymbals, trumpets and clarinets. 

"Contest submissions must include a $100 entry fee, which 
will help defray some of the costs of giving away the store," 
Ozanian said. Big Valley Music will donate a portion of the entry 
fees to the VHl Save the Music Foundation to help meet its goal 
of restoring music education in public schools. 


"This will forever change the life of one lucky individual or 
family while raising money for an important music-related non¬ 
profit organization. I could just sell the store, but where's the fun 
in that? We prefer to create awareness of music making and 
education, and at the same time offer someone the opportunity 
of a lifetime. I hope the winner is someone who is passionate 
about music education and appreciates the value of music 
making as life-enhancing," said Ozanian. 

Far from leaving the business world, Ozanian is making the 
move from the retail world into the realm of music industry 
market consulting with her new company. Marketing Croup 
Entries must be postmarked by February 1, 2001 and should 
be sent to Big Valley Music Essay Contest, 21704 Devonshire 
Street, #350, Chatsworth, CA 91311. Additional information 
and photos of the store are available at by catling (818) 594-7475 
www.bigvalleymusiccontest.com 


Guitar Center Spins Off 
Again In 2000 

Guitar Center and Stanton Magnetics, LLC are again searching 
for the Best Amateur Dj in America with their second annual 
competition, SPIN OFF 2000. "Following the success of last 
year's event, we are proud to bring this competition back,'’ said 
Mike Vizvary, Guitar Center vice president for marketing 
communications. 

The preliminaries were held during September at all Guitar 
Center locations nationwide. October 5*^ saw the selection of 
winners from each store, who then moved on to regional finals 
that took place October 15-17. Six regional winners will 
converge on the Grand Finals in Los Angeles during early 
November (just after this magazine has gone to press). 

Contestants provide their own needles and records but 
perform on equipment supplied by Guitar Center. Each person 
has five minutes to impress the third-party judges in the 
following categories: originality, technique, style/skills, show¬ 
manship, stage presence, audience response and overall 
performance. 

The winner of SPIN Off 2000 will receive professional 
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equipment from Technics, Shure, JBL and Stanton, as well as a 
custom apparel and CD duplication package from 
Bandsonly.com and an editorial feature on Musician.com. The 
winner will also appear in a Skechers print advertisement and 
will open one night for the renowned D) Craze during an 
upcoming performance, courtesy of Stanton. Every contestant 
received a SPIN OFF 2000 T-shirt and an official certificate of 
competition. Last year's winner, Dee jay Badrok of Chico, 
California scored over $16,000 worth of equipment along with 
other career building opportunities. 

Further details on SPIN OFF 2000 are available at 
www.guitarcenter.com or your nearest Guitar Center store. 

Free Web Access, DJ-Style 

ProDj.Com has announced a new addition to its 

Start.ProDj.Com portal. More than just a service after you're 

1 

online, it's a free service that actually gets you online. 
SurfProDj.Com is a free dialup ISP that provides an on-ramp to 
the Internet. Like many of the other services of Start.ProDj.Com, 
it is advertiser supported. ProDj.Com chose to partner with 
DotNow.Com, a company specializing in this type of diaiup 
access. 
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M»2600 stands up to low 
voltages and still sounds 
good.” HS.t May Pen, Jamaica 

“Sensational sound... 
crisp highs and powerful 
lows.” VA, Auburn, PA 

“Great features and 
price.” S.S.,i4ra6,>li 

“The 2600 is by far the 
best amp I’ve had for my 
lows. I am considering more 
Mackie amps since I tri¬ 
amp." D.C., Calvment, Mf 

“I thank your M»1400i. 
Amp looks good, also it works 
great.” K.S., l*rovi<ience, Rl 

“Plugging it into my 
system is the best way to 
check out a piece of gear so 
1 borrowed an IVI*1400i from 
a friend. Ten seconds was 
all it took to hear the differ¬ 
ence. Nice lows and dynamic 
range.” D.H., Port Townsend, WA 

“Bought it because it 
was the best and most 


powerful for the money." 

E.P., Trenton, Ml 

“Lots of quality power for 
the price.” W., Janesville, lA 

“Great amp with clean 
useable power. Love the 
multile input connectors.” 
J.C., Aurora, CO 

“Everything 1 needed in a 
power amplifier — reliable, 
powerful, built-in crossover.’ 
C.C. Alexandria, 

“This amp is amazing. 
What clean power.” 

JA, Mankato, MN 

“Sounds smooth and 
natural... not like it’s being 
forced or driven too hard.” 
B.G., Mikivonap, Wl 

“I spend 4-5 nights a 
week setting up and 
breaking down in 
clubs. Mackie amps 
are tuff stuff and BB 

don’t let me down.” L ■» 

M, C., Zephychiles, FL 


“The 5-Year Warranty is 
great!” F.C., Ft. Wright, KY 

“Nice amp. HF ‘Air’ EQ 
makes our music sing. Really 
like variable Low Cut — 
no more infrasonic woofer 
movement." D,S., Antrim, Nil 

“Best equipment in 
its price range.” 

M.P., New Brunswick, NJ 

“1400i is a real work¬ 
horse.” AS,, Winter Park, FL 

“Bought it because I sell 
them for a living and have 
yet to see one come back." 

R.}l., Fairfax, UT 

“Very dependable equip¬ 
ment.” J,C., Osage City, KS 

“Great features and abil¬ 
ity to interconnect with other 
amps without an external 
crossover.” D.M., 

Colorado Springs, CO 

“In Jamaica we suffer 
from low voltage when play¬ 
ing at various dance halls. 


FR SCriBS mirror-polished 
heat exchangers make optimum 
contact with output deuices to 
insure better heat transfer and 
long-term reliabilit}'. 


All FR Series Power Amps have: 

• Variable h’eqaency low-cut fitters 

• Limiter with OnA)ff switch 

• Betented gain controls calibrated 
in dB and colts * Selectable stereo, 
mono <£ bridged amp modes • LED 
level display with Signal Present <S 
Overload indicators • Balanced XLR 
& TRS inputs • XLR thru outputs 

• Superior T-Design cooling * 5-year 
transferable Limited Warranty 

M * 800 watts @ 4 ohms bridged 

• Constant direclioity horn EQ/Air EQ 

• 1/4“ <S 5-way binding post outputs 

M *14001 1400 watts @ 4 ohms bridged • Constant directivity horn EQ/Air EQ 

• l8dB/oct. subwoofer crossover with 2 selectable frequencies • 1/4“ jacks and 5-way 
binding post outputs * Forced-air T-design cooling 

M •ZBOO' 2600 watts @ 4 ohms bridged • 24dB/oct. subwoofer crossover with 3 selectable 
frequencies • XLR thru outputs have selectable full-range, & crossover low/high outputs 

• Except for the product info otvr here on the hfi, C2W Ail Rffhts ftesmed, hfacfue fitc. " Gtid the 

’'Runtime Man fituiT nee trtideniarks ofMacAk lietigns tm FR^Hfi ti u iradvrua/li tifMw:kie /^c, 
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DJ i«iipiitAt, itmi p Bur, tsuipd t iioiiiifl > 

140 58th Street, Suite 6W, Dept. M0101 
Brooklyn, NY 11220-2521 


a Order Toll-Free ■ 


1-800-4-upstairs (1-800-487-7824) 

Fax; 888-6683UPSTAIRS (888) 666-8778 

www.upstairsrecords.com 
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DJs requHi most nfj*"- 
your buyJnj guli^® f®'’ 


PO CKET SCAN ^ 

(*399*®) 

Full-foatunod Scanner 8 Laser \n orn 
• IS colors + White 

irir>lkirlinn Aniif I'ftl 


including split colors 

• 14 Qobos 

• 5mw Laser Diode 

• Star>^ alorw 

• Sound Active 

• RF-Remote Conlrol 
(available separately) 

• DMX-512 Protocol 

• Digital DMX LED 
Display, to set DMX 
setting (no rryore 

d I psvy itches) 




s 







S 

SRM-450 


5-: 









-M 


The SRM-450 is the first sound reinrorcement loud- 
spaakof accurate enough to be called a monitor. It 
Features: 

• 400 Watts of FR power built-in 

• Multi-cell high dispersion horn 

• Damped titanium HF transducer 

• Pole mount * Ergonomic handles for easy carrying 
Frequency Response: IHjj - ZOIcHz. Sensitivity: 98 dB, 
25.98" (H) X 15,58- (W) x 17,7r (D). 51 lbs 


Numapk 

CDH-88 

Dual CD Player 

( *899**) 



Imagine doing everythrng you can do on vJnyl with your CD Playec With the new 
CDN-88, that^s possible. Features include: 

• Real-time Scratching with true vJnyl sound and feel 

• +/-100% Pitch Change and Key Lock * fleverso Play • Dual Loops 

• Anti-Shock, 48 seconds of shook buffering • Built-in Beat keeper w/lnterlock function 

• Auto Mix w/beat sync (beat keeper) with a push of a button 

• Digital Sound Processing Effects • High-speed sear 
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CMX-5000 

Dual CD Player 

(*7 799**) M 


1st Ever Rack Mouril Dual CD Player Features: 

* Auto Mixing - mixes your CD's automaticaily according to BPM 

* Back Cue^ing^ Cue to Music and Cue Point Sampling • Instant Fader Start 

* Largo Jog Dial • Master Tempo - Changes the tempo without the pitch and vice versa 

• Now also reads CD-R discs and even CO*RW 

♦ Reel-Ti me Seamless Looping 8 Re-Looping 

• M:x Ircm one song to the rtext on iho same CD 


Source CodeMOIOI 


"Djs will be able to access the Internet through their modem 
at no charge, saving, on-average, over $250 per year", said Ryan 
Burger of Pro DJ.Com. "It will also instantly connect them up 
with the ffl site for Djs on the net for news, information, chat 
and conversation; Start.ProDJ.Com." 

To get on the net for free using SurfProDj.Com either access 
the site at www.surfprodj.com or call ProDJ.Com at 800-257- 
7635 to have a CD sent to you. 

“First Lady” Now a Single 

While it's not unusual for potential hit songs to be cut as singles, 
Paul Todd's mother/son dance song "The First Lady of My Life" 
(mentioned in the August/September issue of Mobile Beat) is 
now a CD single with an added twist. It comes in a greeting 
card designed to be a gift from the groom to his mother. The 
front of the card has a picture of a rose and the words "Hey 
Mom, the First Lady in My Life Was You." Inside the card, the 
lyrics are printed on the left and a pocket on the right holds the 
CD. The CD also provides an instrumental version for karaoke- 
style performance. 

You can get this marketing tool from Infinity Mobile Sound & 
Light Show for $7 each, plus $4 s/h. For $40 you'll receive six 
CO singles to market to your clients for a suggested retail cost of 
$10 each. Co to www.infinity-dj.com/first_lady.htm or call 877- 
849-2525 for more information. 

Get Ready to Drop! 

If you'd like to add your own identity in a special, professional 
way between songs, check out Custom Clubdrops from Chuck 
Fresh and Modern Rock Entertainment, Similar to other available 
drop-ins, they have catchy sound effects and digital production 
values. What's different about Custom Clubdrops is that they 
actually feature your name or your company name. You get 10 
custom produced drops along with 50 other generic drops, on 
your choice of CD, MD or MP3 files. You can check current 
pricing, find out other details, and hear samples by surfing over 
to www.djresource.com or calling 800-373-7625. 

VisiosoNic Announces Agreement 

WITH U.K. CORPORATION 

Visiosonic (www.pcdj.com) announced it has reached an 
agreement with The Ministry of Sound a privately-held U.K. 
corporation that owns and operates one of Europe's top dance 
music portals, to provide their online users with a custom-logo 
version of Visiosonic's dual-channel digital multimedia player, 
PCD] Broadcaster. 

"Visiosonic's PCDJ Broadcaster is an ideal MP3 player for our 
demographic because of its DJ-style mixing capabilities and great 
sound," said Matt Glover of The Ministry of Sound. "We've had 
tremendous positive feedback from users who've downloaded 
and used it." 

PCDJ Broadcaster is the first dual-channel multimedia player 
that allows users to mix two simultaneously playing digital song 
files, add live voice-overs, and Net broadcast the mix to audi¬ 
ences around the world using streaming MP3 format. 

The custom-skinned Ministry of Sound version of the PCDJ 
Broadcaster player is available for free downloading at The 
Ministry of Sound home page (www.ministryofsound.com). 
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Making the worlds best-selling DJ cartridges wasn’t enough for us - now we want 
to be recognized for our entire line of DJ equipment. Which is why we’ve developed 
custom headphones designed exclusively for professional DJ use. Features like rotating 
ear cups, detachable cords, single cup designs and more. And all with the value you've 
come to expect from Stanton, Just one listen and Stanton will have you by the ears. 


Developed Exclusively For DJs! 


DJ Pro 2000 S 


Fofdirtj; dc^i£n 


ear cups 


Detachable cord 
Monc/siereo swiich 
Carrrmg pouch 


Detachable cord 


Single cup, stick 
Carryipig pouch 


Single cup, headband sly 
Oerachable ford„. j 

Carrying poucti ^ 


Carrying fwuch 


In fhc USA: 2BZ1 Evans Street. Hollywood. Fi ^^020 Tel; 9S^.929 8999 Fox: 9S4,929.01^:J 
Toll Free Fox: 87 7.4STANTON e maih info^sfjrnonmagtierics.com web 

0^2000 Sunrofi Mjgneiicv LiC In Canada: Enk^on Pro Audio. St Unarenr. Quebec Tel: 800.667 '574S 

Fax: 888.913.2244 cinail: amymC^'rnksonprocom web: wwwenkvofvprofoni 
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Dear Waldo, 

I'm looking for instructional videos or audio cassettes on how to 
D) weddings. Currently I have only been doing private party and 
club work. Could you direct me to the right path? Thanks. 
Sincerely, 

Randy McCrillis 

owner of Musical Escapes Entertainment 
Methuen, Mass. 

Dear Randy, 

There are several ideas that I would recommend to help you get 
into the wedding industry. First, try the Mobile Beat instructional 
cassettes from the past Mobile Beat Conventions in Las Vegas 
and Cleveland. On these you have many successful wedding D)s 
explaining how they approach entertaining at weddings. The 
cassette order forms are available in this magazine or on Mobile 
Beat's Web site. 

Second, I would suggest networking with a few bridal 
consultants. The Association of Bridal Consultants is headquar¬ 
tered in your area of the country. Ask them for some assistance; 
their goal is to help the wedding industry as a whole. 

Finally, check out the Internet. Check out disc jockey chat 
groups and sites like ProDJ.Com which have a lot of sources to 
help you reach your goal. 

DJ Waldo 

Hey Wally, 

How do I convince my wife that this Dj biz is legit? 

(Via e-mail) 


Now there's a good question. Well, you can't convince someone 
who doesn't want to be convinced, so make sure that your wife 
doesn't have other concerns about you being a Dj, like staying 
out late and working weekends. 

There are a lot of ways to prove that the Dj business is 
thriving, just look at the companies supplying equipment in this 
magazine. Or how about the conventions, both national and 
regional. We need to explore the question by asking this: are 
you taking the Dj business seriously? This Is the question on the 
minds of wives, husbands, parents, bankers and investors. 

Many get into this field because they like music, want to meet 
girls or guys, or just find it an easy way to make some money. 
There comes a point when they ask themselves, "Is this what I 
want to do with my life?" If your answer to this question is 
"YES", then you must treat this work as a business. You must 
have a plan or vision for the next year, 3 years, 5 years and 10 
years. It needs to be in writing, on paper, or it's just a hope, not 
a plan. That plan needs to have a "map" explaining how you are 
going to get where you want to be in 1, 3, 5, and 10 years. 

No one wants to be DJing in their 50's or 60's and have to 
ask, "What do I do now?" or "Where do I go now?" Show your 
wife that the Dj business is legit by showing her that you take 
the D] business seriously. 

Dj Waldo 




Traveling Twice the Speed of Sound 


When you want to add sound effects to your mixes and 
use features such as "reverse play," you want them 
instantaneously, with no interruption to the music, right? 
Now American Audio is offering two new dual CD 
players, the DCD-PRO250 and DCD-PRO450, that 
promise just this kind of performance. Both models 
feature innovative DSP (Digital Signal Processing) 
technology, which allows more than one function to be 
performed on the CD player at a time—similar to multi¬ 
tasking on a computer. This means that you can put in 
audio effects truly on-the-fly, while the music is playing. 
One brand-new feature on the DCD-PRO450 is a Reverse 
Button for instant reverse play. The upper-end DCD-PRO 
450 also includes a "Coast" effect that causes the music 
to wind down very slowly, similar to a turntable slowing 
down. Both models feature 20 seconds of digital anti- 
shock memory per side (40 sec. total) as well as mechani¬ 
cal anti-shock protection. These models also have other 
DCD series features such as True Instant Start, Seamless 
Loop, and Flip-Flop. Additionally, both models can be 
used with American Q-series mixers to provide Fader Q- 
Start. MSRPs: DCD-PRO450 - $999.95; DCD-PRO 250 - 
$899.95. 

American Audio 
4295 Charter St. 

Los Angeles, CA 90058 
tel: (800)-322-6337 
fax: (323)-582-2610 
Web site: www,americandj.com 
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Edilor 8 Nile: 

The following company was inadvertently omitted from the 
2001 Gear Book listings of Sources for Props & Novelties (page 
70, #63): 

Party Sensation 
6821 13*Ave. 

Brooklyn, NY 11219 
Tel: (718) 259-3004 
Web site: www.party-sensation.com 
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Take Two Giant Steps 


Stanton Magnetics has taken its first steps into the 
professional dual CO player market with the release of its 
new S-700 and S-650 CO players. You will find all the 
features you need and more on these units, as the 
following list reveals. The S-700 features seamless cue (SQ), 
turntable brake and motor-off effects, reverse play, a BPM 
counter, direct track access, 10 programmable cue points 
on each side, selectable pitch control (±8%, 12% or 16%). 
Both units have buffer memory, anti-shock,seamless 
looping, digital outputs, relay playback (flip flop), fader 
start (cables included), instant start, up to +16% pitch 
bend, multipurpose jog wheels, auto cue, 30 program¬ 
mable play tracks on each side, 6-speed scanning, 60 sec. 
transport protection (open tray closes after 60 sec.) and 
multiple modes (repeat one, repeat all, single, continue, 
sleep). MSRPs: S-700 - $799; S-650 - $599 

Stanton Magnetics, LLC 

2821 Evans Street 

Hollywood, FL 33020 

Tel: (954) 929-8999 

Web site: www.stantonmagnetics.com 
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Get Swept Away 



J Crazy in the Head 



Magic Clo has added a new line of gtow-in-the-dark products, 
under the name Crazy Clow. You can really get your audiences 
mouths to drop open with Wild Wafer and Big Mouth Bar, a couple 
of Crazy Glow 1.5" mouthpieces. Other new products include the 
Techno Twirler (no string attached) and the 10" Mega Stick. The 
Clow Motion Straw (available in six colors) 
contains a light stick that moves up and 
down inside. These new items compli¬ 
ment Magic Glo's full line of lightsticks, 
glow necklaces and other novelty items. 

Contact Magic Clo directly for bulk 
pricing. 


Magic Clo, Inc. 

1 -A Chestnut Ridge Rd. 
Montvale, NJ 07645 
Tel: (800) 524-0848 
Fax: (201) 391-7198 
Web site: www.magicglo.com 
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Are you looking for a visual way to get your audience 
swept up in the moment on the dance floor? Check 
out American Dj's new 4-Play, a sound-activated 
fixture that's like four effects in one. Rather than 
straight beams of light, the 4-Play produces four 
giant, independently rotating, colored funnel images, 
which look like spinning tornadoes. The 4-Play can 
cast each of the four funnels in a different color 
because of four independently motorized dichroic 
mirrors. Despite its ability to spin out four powerful 
cyclone-like effects, the 4-Play is a "tempest in a 
teapot," with a Mobile DJ-friendly design. It measures 
6” x 6.5" x 19.5" and weighs just 12 lbs. The 4-Play 
uses a 64514 120V 300W lamp and 10 amp fuse. 

This colorful twister is also protected by a 1 -year 
limited warranty MSRP: $239.95 


t 

E 

I* 

k 

I 

|k 

R 

I 


American D) 

4295 Charter St. 

Los Angeles, CA 90058 

tel: (800)-322-6337 

fax; (323)-582-2610 

Web site: www.americandj.com 
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source for Pro Sound, DJ and Lighting 

Check out the latest Professional DJ gear at 






ProDJ3 Sys $ CALL 

ProDJZ Sys $ CALL 
ProDJI Sys $ CALL 
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On the Crest of the New 


New from the company best known for high-quatity amps, comes the 
Series, a complete range of mobile speakers. Designed to provide 
professional sound quality, extended frequency response and extensive 
power-handling capabilities, the LH Series is comprised of six 
models: four trapezoidal-shaped enclosures (the LHl, LH2, LH3, 
and LH4 subwoofer), and two floor monitors (the LHl m and 
LH3m). The LHl is a two-way speaker system featuring a 15" woofer 
and 2" titanium compression driver, with a frequency response of 
48Hz - 20kHz. The LH2 is a three-way speaker with a 15" woofer, a 15" 
woofer/mid-range driver, and 2" titanium compression driver. Its frequency response is 55Hz - 20kHz. The LH3 is also a three- 
way speaker, with a 15" woofer, an 8" mid-range driver, a 2" titanium compression driver and a frequency response of 53Hz- 
20kHz. The LH4 subwoofer contains two 18" woofers, and puts out frequencies between 45Hz-l 500Hz. Internal crossover 
circuitry includes a mid-range contour switch that lets you adapt to a wide variety of sound situations. Connections include 
Speakon"^ input and thru jacks, as well as an exclusive four-pole switching Speakon connector for bi-amp operation. MSRPs: 
LHl - $1,499; LH2 - $1,799; LH3 - $1,799; LH4 - $1,599; LHIm - $1,295; LH3m - $1,695 
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Crest Audio 
100 Eisenhower Dr. 

Paramus, Nj 07652 
Tel: (201)909-8700 
Fax: (201) 909-8744 
Web site: www.crestaudio.com 
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With the BBE Sonic Maximizer™, the sound has a new level of clarity and definition 

y ■■ 

It is as though someone has removed a blanket from in front of the speakers/' 

-Mobile Beat 


Sofrisd Inc 
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'^B^Technical ^ of the Year 2000' 

^^A^arded the Americanl)isc Jockey Association 


Dick Clark Productions,® 
Royal Carribean,^^ and 
j Circus^tiffuis® use 
' D)Power's audio and 
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Al^O/MANUAL BE^MIXINO 
^ixes like your existpng 
/ beat mixer plus mor^f 


iW(^ 


OTHER FEATURES: / 

. Crab and cov.preJyoux CDs /I 

• Record your vinyls 

• Songs at youy^ingertips ^ -^1 

• Save your nriixes " 

• Full karaoke and video ^ ° ^ 

• Optional/full remote control 

• Beat counter and full equalizer 

• Prog ram lentire events in^ advance 

• Optional easy-to-use touch screen 

SPECTACULAR VIDfidn^ING! 
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ROCrWiTHIT 
AS THI moon aFtBiTS 
am GO WITH MEC 
DANONG star:; 
FALUNGSIAAZ 
CCMEGOVrtTH MEl 


Pictured: DJP-LBI50 Pentium 111 600, 15" screen,. ' 
6pCiB hard drive, zSGMB Ri«M, W98, 2 sound cards, 
fax/modem, 52X CD-ROMcIrive, includes carrying 
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Days of Thunder, Tower of Power 


Nady Systems recently introduced six new professional speakers, designed for mobile use and small venue applications, to their 
new line of Nady Audio gear. The Thunder Series^*^ models (THS-1512 and THS-1515) are full-range, 2-way speakers with a 
conical 6" x 15" titanium horn for optimum clarity. The THS-1512 also features a 12" woofer and 320W program power 
rating; the THS-1515 has a 15" woofer and 600W power rating. 

The ProPower Series^“ (PSl 12, PSl 15, PTSS15, and PFWl 2) offers similar performance to 
the Thunder Series, but with fewer features and more economical pricing. All four models are 
full-range, 2-way speakers with 12" or 15" woofers. The PT5515 and PFWl 2 have a 400W 
program power rating, the PSl 12 is 300W and the PSl 15 rates 
at 500W. "Our new speakers have great punch and transpar¬ 
ency and are also very durable and roadworthy," commented 
John Nady, founder and CEO of Nady Systems. These units can 
also be used outdoors as well as indoors. MSRPs: THS-1512- 
$239.95; THS-1515 - $274.95; PSl 12 - $109.95; PSl 15 - 
$159.95; PTS515 - $119.95; PFWl 2 - $99.95 

Nady Systems, Inc, 

6701 Shellmound St. 

Emeryvillle, CA 94608 
Tel: (510) 652-2396 
Fax: (510) 652-5075 
Web site: www, nadywireless.com 


Triple Digital Ground-Breaker 

From the "you may have missed this one" file comes the InFader mixer 
from Red Sound Systems, billed as "the world's first digital mixer for Djs." 
Besides the increased audio fidelity and noise-free nature of digital 
circuitry, the InFader also features modular construction, allowing you to 
choose from a number of crossfading options by simply plugging them 
into the front of the mixer. Red Sound's patented Tri-Fader module lets 
you separately crossfade high, mid, and low frequencies. Additional 
features include 3-way/single crossfader select, reverse function and 
crossfader "center-off" option. The main mixer section features 2 input 
channels with 3-band EQ and a selectable balanced microphone/line 
level input section with 2 band EQ. An effects loop, balanced master 
outputs, crossfader curve control and a comprehensive monitoring 
section round off the In Fader's feature set. Other modules for the InFader 
include, among others: BPM Module (single x-fader, V2 BPM engine with 
2 x BPM readouts, audio/MIDI sync), BPM Sync Module (single x-fader, 2 
ch. beat matching, basic punch-in FX), BPM Auto-Sync Module (single x- 
fader, 2 ch. CD/Vinyl deck speed control system for automatic BPM lock). 
The InFader is covered by a 3-year warranty. MSRP: $599 


Red Sound Systems, Ltd. 
Bourne House, Cores End Rd. 
Bourne End 

Bucks, SL8 5AR, England 
Tel: 011-44-0-1628-819191 
Web site; www.redsound.com 
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Take one PR0-DJ3, add two powered speakers 


and mix well! 




R. /J. 



I n past issues, we've tolti you alxnit the growing gaggie of fashioiKil)le new 
mixer/CDP combo units designed for space and weight conscious l)[s. So far, 
the list includes units with a scale of features that ascends from essential to 
exotic. 

The Numark line, for example, offers The Party Machine, an econoniy-jmcetl 
all-inciustve system with CD players, mixer, amp and speakers. Just up tlie 
ladder from that is the Goinini DISC-O-MIX®. 

At the other end of the line is Pioneer's S-760 Pro DJ System, followed closely 
by Numark's professional CD Mix-!, which houses two CD transports and mixer 
in a 19" rackmount or tabletop unit. The CD Mix-1 has established quite a fan 
club, and while it remains the only unit of its kind, it surely illustrates how 
technology is allowing designers to put more in the box liy thinking outsirie it. 
With the CD Mix-1 as the exception, all other single case systems are of the 
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"suitcase" design. These units typically feature a 10" wide 
mixer sandwiched between two CD players and stuffed into 
a downsized coffin-style case. The Gemini and Numark units 
utilize top loading CD Players while American Audio uses 
front loaders. Pioneer offers both. 

What makes the concept ever so attractive to working 
mobiles is the efficiency of the design. Once closed and 
latched, the units can be carried with one hand, leaving the 
other free to carry a case of CDs. Set-up is simplifed as all 
wiring is done within the case. Just run a line out to your 
amp input and you're up and running. 

What makes this good news even better is that, concur¬ 
rent to developments at the input end, Mackie, D.A.S., JBL, 
E-V and other speaker manufacturers arc busy cooking up 
new ways to marry speaker and amp technology in a single 
cabinet at the output. The result is a variety of three box 
systems (two powered speakers plus one mixer/CDP combo 
unit) well-suited for typical mobile jobs. 



Takin' It to the limits 

Having now touted the virtues of the 
suitcase design, let's move on to the 
case in point, American Audio's 
PRO-DJ3. With your first look 
at this new system youil 
notice that its kinship to 
earlier systems is unmis¬ 
takable. In fact, the 
mixer is the Q-2221 
used in the PRO-DJ 1 
and PR0-DJ2 and the 
components are housed 
in the same type of flight 
quality, drop front case. 

But that's where the 
similarities end. The 
left and right wing 
CD players supplied 
with the PRO-DJ3 offer many of 
the effects and tricks found on the impressive American 
Audio DCD-PR0500 which we reviewed for our July 2000 
issue. 

While it may appear that these are parts-bin components 
neatly wired up in a road case, that's just not right. The 
criteria for any Mobile DJ system is that it has to be efficient, 
easy to transport, reliable and offer a desirable set of features. 
Above ail, it needs to sound good. 

With the PRO-DJ3, American Audio has introduced a 
system that comes very close to hitting the bull's-eye. 


OnO 

The Q-2221 mixer is not only well laid out and easy to u.se, it 
takes advantage of the Q-Start feature that's standard on the 
CDPs. The switchable inputs allow connection of up to four 
line inputs or two phonos to the unit's two channels. The 
selecior/transformer switches can bo customized by the user 
to throw side to side or up and down. To facilitate an easy 
match between sources, a gain control and three band EQ is 
provided on each channel. When you want to do some 
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The increaihle CAIX- 5000 incluOet* the key 
featiireti of the inOaotnf otanOarO CDJ-700S, 
phut front ,tlot-loaOiiuj for fottt etieiny and 
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Tempo. The retUilt it a proyrammahle, 
ticamleoo mix- even with one CD! 
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compatibility, and Effects ilUx. 

Pioneer, Rack mount. Auto Beat Mixing. 

Got any ideao for that old one? 
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The DJATOOO mute** the har for Pro DJ 
mixent mthiU anuiziiuj Auto Heat Samplinq 
function. Jnet pick your oampie lenqth— 
up to OLxteen heaU— and the DJM-600 
mil automatically grab the deoired length. 
Then Auto-Stretch or Loop your eaniplel 

For more about the DJAT600, C/PLX-5000 
or the reel of tlx Pioneer Pro DJ Line, catch 
no on the web at wivw. PioneerProDJ.com. 
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EFX*500 DJ Effector 

• Selectable Effect Frequecy: low, mid, high 

• Beat Effects: dewy, echo, auto pan, auto hanger 

• Digital Jog Break: zip, jet, wah, ring, fuzz 

• Auto BPM Effect Buttons: im, i/2, 3/4, t, 2, 4 time 

• Effect Monitor: jjonitor sound effects 


DJM-600 Four Channel Mixer 

A/ew OJM-600 Featuwes: 

Auto Beat Sampling 
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Selectable Cross Fader Curve 
Auto Transformer 
Auto Wah Frequency Filter 
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Auto BPM Counter 
Beat Synchronized Effects 
Four Channels with Three Band EQ; -zedB 
Fader Start Play/Faoer Back Cue Play 
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Pitch Shifer, Delay, Echo, Flanger, Reverb 
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wwwr PianeerProDJ, com 
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; To Sample tracks and/or order 
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fancy frequency related overdubs, just use the conveniently 
ItK'ated cut buttons and wack out the bass, mids and highs at 
will. 

There's a switch for adjusting the curve on the replaceable 
ALPS crossfader and a hamster switch. Overall, the Q-2221 is 
cleanly designed, with all controls comfortably spaced. The 
feel of the knobs and switches is tight and positive. The 
sliders are sniootli and linear. A single microphone input is 
provided with bass and treble. 

r/)e decks 

The PRO-DJ3 CD players, from which this system takes it 
name, do much more than just play CDs. Like their 
rackmount cousin, the DCD-PR05tX), these players offer 
sampling, seamless loop, on the fly editing, true instant start, 
"bop" effect, auto cue, digital output and more. They are not 
quite as smart as the new PRO SCRATCH-1 units, but they 
offer a nice feature set just the same. 

Topping the list of good things to say about these units is 
the general layout, feel and design. Like the Q-2221 mixer, 
these players have a solid, professional feel. The drawers slide 
in and out smoothly and all the buttons and knobs have 
that comfortable "smooshie" feel first introduced by Denon. 

In their role as playback sources, the PRO DJ3s are 
comfortable, but certainly not challenged. If all you want to 
do is mix back and forth from CD to CD, you can do so in a 
near catatonic state. Just keep loading the CDs and sliding 

the crossfader back and forth, Q- 
Start takes it from there. Slide 
it to the right, the right 
player starts. Slide it left, the 
left player starts. Flip the 
hamster switch and the 
direction of the 
, crossfader reverses. 
Obviously, if your 
professional pride is 
creating hard¬ 
hitting, fast action mixes, 
you're sure to profit more from the 
system's cut and cue features than someone who 
teaches line dances. 

A feature that should find favor with every DJ is Flip-Flop. 
This autopilot funcTion allows you to load both players, and 
walk away. On the plus side is the fact that simply by setting 
both units to single play, Flip-Flop is engaged and the units 
will take turns playing through their respective tracks. In 
addition, by using the program feature, you can select the 
particular tracks and order of play you desire on the fly. 
Switch to continuous, and player one will play all the way 
through before switching to transport 2. On the downside is 
the 4-5 second dead space between tracks. So while you 
wouldn't use this during your dance mix, it's fine for 
background music mode. 

All the features we've come to expect on pro players, such 
as push button track selection, frame accurate shuttle/jog 
cueing, pitch control(up to +/-16%), and pitch bend have all 
been brought to the party to make beat matching a breeze. 
One thing missing is the ability to change the tempo (speed 
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of the beat) without changing pitch (key). As with many 
other similarly priced units, the pitch controls on the FRO- 
nj3s change the tempo and pitch simultaneously which 
means the key of the music goes up or down with the tempo. 
This results in that annoying "chipmunk" sound when pitch 
is increased on vocals. 

Spice rack 

In terms of being a good system for basic meat and potatoes, 
bread and butter DJ jobs, the PRO-DJ3 system is excellent. 

But what if you want to spice up your mix with some 
samples, loops and drop-ins? 

Among the fancier brain functions of this player is its 
ability to capture program snippets for replay. Each player 
will store up to six 2.6-second sam()Ies. A sample can be 
recalled while a CD is playing, in pause mode, or even 
without the CD in the player. This means that you can load 
in your favorite drop-ins at the beginning of your show and 
fire them off at the most appropriate moments, even while a 
CD is playing in that unit. While there is no noticible 
interuption in the music, the player does enter pause for the 
instant the sample plays. It does not play over the music, 
which eliminates the possibility of one program burying the 
other. Unfortunately, when you power down for the night 
the samples will be erased, so you'll need to reload at each 
job. On the upside is the fact that it's such an easy procedure, 
it shouldn’t take more than a minute or Uvo to load all 12 
banks. 

In addition to storing samples, you can also store track cue 


points. Each PRO-l)J3 can remember up to six cue points per 
disc, with a maximum of forty. These are stored in each 
unit’s memory and may be recalled (when the disc is 
reinserted) even if the unit has been powered down. Samples 
can be played once, looped continuously and even played in 
reverse. Flash buttons are provided for quick, easy access to 
your preprogrammed loops and samples, allowing for a total 
of six. Note, however, that if you have assigned a sample to a 
flash button, it cannot be used to store a cue point. That will 
knock out the sample. 

Once you have all your samples and cue points loaded, 
you can jump to any preset program segment just by 
pu.shing the appropriate flash button. If you want to jump 
back to the last aie point used for a stutter effect, just push 
"bop." It's quite obvious that, in the design stage, a great 
amount of emphasis was placed on how the PRO-DJ3 would 
handle cueing, looping and sampling. Little, if anything, has 
been overlooked. 


As good as this system is for mobiles who want to present a 
killer mix and still shave precious minutes off their in-out 
time, there are a couple things that would improve the 
package. First off, the Q-2221 mixer needs a second mic 
input. In fact, since the unit is designed to primarily be CD 
driven, why not remove the phono pre-amp and input and 
replace it with an additional mic input? While a single mic 
input is adequate, it's one too few when you need to provide a 
mic for a best man's toast or a few word.s from the head table. 


Pros and cons 
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’s are discovering what record producers have known for a very long time; that kicking it with the Aphex 
Aural Exciter® gets your music noticed. Our latest version-the Aphex 104 Aural Exciter with Big Bottom' is the most 
dramatic addition you can make to your system. Simple to set up and use. yet so unique it’s covered by three U.S. patents! 

The I04’s Big Bottom circuit kicks the bottom end to sound like a much larger sound system without straining you 
amps, speakers, back or wallet! And the Aural Exciter will give you the clarity and extended highs you've only dreamed of. All 
this adds up to an excitement level that will make your mixes jump right out of the speakers and the audience jump right 
onto the dance floor. 

If you want to get heard-Aphex is the word! 

Improving the way the world sounds^ 

11068 Randall Street, Sun Valley, CA 913^ U.S.A. 

818-767-2929 • Feut: 818-767-2641 • www.aphex.com 

Aphex, Aural Exciter and Bis Bottom are registered trademarks ot Aphex Sysiems Lid. 






























[n our real work! tests, we eneounteretl a jiossible ix*rformance concern 
with tile anti-shock syslem. While it was hardly noticible, both players 
hiccupecl during our "guest walks into the PJ's table" test and our "DJ sets a 
case of CPs down way too hard on the table" test. In defense of the system, it 
should be noted that recovery was almost instaneous. It's also worth men- 
tiofiing that the [ilayers were less susceptible to skipping w'hen taken out of 
the road case, so it may be tliat the case needs improved cushioning. 

.A final point, which applies to all pro PJ CP players that don't yet have 
one, is the inclusion of a tempo control that works independently of the 
pitclt control. 

On the upside, we found the PRO-PJ3 system to be a reliable, easy to 
transjwrt, neat package for mobile work, the I.KP displays are nice and big, 
putting all important kiformation in your face. 

The case is well-made and the fit is so nice and tight that there's no need 
tti fasten the units down. As a result, should you need to replace a cable or 
tweak a connection, you can get to any module without tools. All wires hide 
nicely under tlie panel along the liack edge. The CD players proside plenty of 
cool features to enhance what's heard on the dancefloor. Overall, any 
deficiencies we noted w'ere more than offset by the positives of the design. 

The use of ALPS faders, tlie inclusion of Q-start, the ability to snip and store 
samples, sccmlcss on-tlic-fly looping, aic point storage, and track play 
programming are just a few of the areas where this system gets a standing o. 

If you like tlie conce|)t hut don't have need for the fancy effects, American 
Audio offers the I’RO-PJl and PRO-PJ2. At the present time, it appears 
.American Audio has the bases covered best in the suitcase system category. 
We expect, however, that this may cliange in January w'lien Gemini, among 
others, introduces its new products at the NAMM Show. For mobiles, the 
single case concept is packed with potential and we are looking forward to 
seeing where it goes from here. 

MSRP: PRO-DI3 System - $1,649.95 / case - $209.95 




'm 

nE:_.T 
FfEC H " A 

,TCH TIHPO . ^ I 

ATT ER, AS THERE: 

Id CHANGEWITHfUT 
w" THE OTHER. NOW, HOW- 
WE KNOW THAT TEMPO-AND 
CAN BE VARIED SEPA- 
EUY. THfg^EFORE. LT'S, TIME 
FOR ALL DJ CD PLAYERS TO EI¬ 
THER DIFFER INDEPENDENT PITCH 
(l|,P'AND DOWN VARIANCE IN KEY) 
AND TEMPO (INCREASE OR DE¬ 
CREASE IN THE SPEED OF THE 
BEAT) CONTROLS, OR PROPERLY 
LABEL A SINGLE PURPOSE SWITCH 

AS "pitch/tempo." 


American Audio 
4295 Charter St. 

Los Angeles, CA 90058 

Tel: 323-582-2610 

Web site: www.americandj.com 



Get with the program.™ 


How much does YOUR equipmewweigt 

j^oad AMPS software on your computer and carry thousands of songs in just a few pounds 
for your demo today, and see what everyone will be using tomorrow. 
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Visit us online at www.audioboxinc.com or call us at 877'AlfOIO-PC and get your demo today! 
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S peaker designs tend to come and go much like other 
audio equipment but there is at least one speaker design 
that has remained unchanged for five years—JBL's EON 
line. With the announcement of the EON Generation 2 speakers, 
that has changed. While some of the basics remain unaltered, 

)BL listened to their customers and made improvements based 
on their suggestions. 

m 

Knowing the ins and outs 

One of the areas JBL's engineers worked on was inputs. The new 
EON!5 C2s feature two quarter-inch Jacks as well as a balanced 
XLR connector. There is also an XLR output as welt. Each of the 
inputs operate independently and has a gain control. With this 
arrangement, you can plug in a microphone and a CD player at 
the same time and use the speaker as a stand-alone PA system. 
Or, as this reporter has done, you can plug a wireless mic 
receiver into the XLR input and conduct press conferences with 
nothing more than the EON and the wireless mic system. 

Also on the input panel are adjustments for high and low 
range modulation. This can be used to color the sound to your 
preference right on the speaker. An additional switch allows you 
to color the sound for just the EON on which the adjustment is 
being made, or on the output from that speaker as well. If left 
alone, the output will mirror the input and remain unchanged. 

Output from the EON15 C2 can be either a balanced audio¬ 
level signal or a balanced mic-level signal, depending on what 
the speaker is being fed. You can not use the EON to power an 
unpowered speaker, although that seems to be a common 
question. The amplifiers in the EONs are matched specifically to 
the high-tech speakers in the enclosure. 

On the other hand, you can use the output from the speaker 
to daisychain up to eight EONs together. Using a standard DJ 
mixer with a left and right output it would be possible to daisy 
chain 16 EONs, enough for a veritable football stadium. Since 
the inputs are balanced XLRs, it is also possible to operate the 
EONs wirelessly using a device such as a guitar wireless system. 
You would still have to find a local A/C outlet for the power. 

Warm up the power... 

While the EONs have gained a great deal of acceptance in the 
five years they've been on the market, the improvements are 
significant. The EONs feature two internal amplifiers, a 300-watt 
amp for the low frequency driver and a 90-watt amp for the 
high-end. This represents a doubling of the power. But more 
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than just having more power, the speaker's sound has been 
greatly improved. The old EONs were noted for their combina¬ 
tion of flexibility, appearance and reliability. The new EON15 
C2s just sound great. The flexbility and reliability are an added 
bonus. 

Producing a low of 39Hz and highs into the 1 BkHz range, 
theses speakers offer a very warm sound with ample low-end. 
Cone are the piercing highs that marked the older model, 
replaced by a very pleasing sound with enough low-end punch 
to be a great unit for dance music programming. With the 
increased wattage, the new EONs can produce sound levels into 
the T 29dB range. The original EON line consists of four speakers: 
powered 12- and 15-inch models, a powered subwoofer and an 
unpowered 15 inch cabinet. VWth the new generation, there will 
be just the powered 15- inch speaker and a powered sub. 

...without breaking a into a sweat 
Powered speakers require no external amplifier since the amp is 
built right into the speaker. With the unique EON design, the 
amplifier is mounted to the cast aluminum enclosure. The 
harder the speaker is pushed, the more air flows over the 
amplifier so thermal problems aren't likely to happen. Since the 
amp is mounted right to the speaker, there is no signal loss in 
the cable, so a 300-watt amp means 300 watts is delivered to 
the speaker. 

Despite having two amplifiers and two drivers, the EONs are 
relatively light, weighing in at just 46 pounds, which is about a 
pound less than their predecessor. That places them right within 
the range of many unpowered speakers, thanks to the unique 
aluminum casting that makes up the majority of the speaker. 
What isn't cast aluminum in this speaker is a new black molded 
plastic that is designed to last longer than the previous grey 
molding in EON designs. The unique shape of the EON allows it 
to be used as a stage monitor. There is also a hole for a speaker 
stand, and the EONs can be stacked on top of each other with 
interlocking feet. 

JBL has refined an already good design by improving its 
sound, making It more flexible and adding additional features. 
Those considering the purchase of new speakers and amplifiers 
would do themselves justice by checking out the EON! 5 G2, 

MSRP: EON15 G2- $849 

JBL Professional • 8500 Balboa Blvd. • Norlhridge, CA 91 329 
tel: 818-894-8850 • fax: 818-830-7802 • www.jblpro.com 
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Why DO some D)s continue to favor turntables? Vinyl has a poor sound 
compared to CDs, it's less practical and more prone to damage. So, the 
question remains, why stick with turntables? The answer; because using 
a turntable is more than just a means of delivering music. In the right 
^ hands it's a means of creating new music. A good turntablist DJ is 

a musician in his or her own right 

While many CD manufacturers have claimed to have 
brought the turntable experience to CD players, 
the truth is, while some have come pretty 
close, all have missed the mark. To date, 
CD players haven't offered the same 
touch and feel as turntables. 


^ American Dj's audio folks are fast making a 

name for themselves by bringing some interest- 
ing and promising new products to the market. 

Now they've topped themselves with the PRO 
SCRATCH 1. As the name implies, the Pro Scratch 1 is a 
CD player with the scratching effect, but that is only the 
first note in a very good melody of features. 

As is becoming the more popular design, the PRO SCRATCH 
1 is a front-load player designed to be used in pairs. During a visit 
to American D|, it was obvious that they're very proud of this device 
and rightly so. 

The most obvious feature while looking at the player is the large jog 
wheel. There are plenty of buttons which are keyed to the player's 
multitude of features, so a guided tour seems in order. 


Other CD players have incorporated various degrees of scratching 
capability into their players in the past, but the PRO SCRATCH 1 has 
really hit the nail on the head. American Dj's engineers indicated that 
each turn of the jog wheel was equivalent to one turn of a record. That 
"feel" of scratching has found its way to the Pro Scratch 1. 

In addition, echo, flange, pan, trans effect, coast and fade effects are 
all built in. Most of these offer duration and/or intensity that can be 
altered on the fly. There are the basic good features like a 10-second 
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shock buffer and a true seamless too ping. Coolest of all is that 
the features can be layered so one could combine, say, a 
flange effect with the scratching effect and have something 
crazy to lay down. 

We're still not done with features. There are three seven- 
second samplers and even reverse play capability. Wanna 
hear those hidden lyrics? No problem! Using the PRO 
SCRATCH 1 with one of American Dj's mixers means you can 
lake advantage of the fader Q-start where the fader starts and 
stops music play. In addition, two PRO SCRATCH Is can be 
used to play two CDs where track one plays on one CD, then 
track one on the second CD and the system will bounce back 
and forth. 

Woof! 

Three flash start buttons dot the center of the player, allowing 
the user to set three instant start spots on the CD. You could 
use this to set three hot spots in one song, or three hot spots 
on a CD. My favorite songs to play with are "Atomic Dog" by 
George Clinton and "Who Let The Dogs Out" by Baha Men 
(my dog set) where you can sample the word "dawg" in 
"Atomic Dog" and then hit another button and be right on 
the barking in "Who Let the Dogs Out." 

Now that we've laundry listed the features, it's time to 
play. Ease a CD into the slot at the front and it's loaded within 
a few seconds. While some of the newer players out there 
make you read this huge, confusing manual to get going the 
PRO SCRATCH 1 's features become apparent from just a few 
moments playing with the buttons. 

Hit the scratch button and - zip-a zip-a zip-a - you're 
scratching away with CDs. While I have lost my scratching 
skills due to chronic CD use for the past 15 years, Dj Skillz 
apparently took to these things like a duck to water. There's a 
strong reference. Another feature that imitates a turntable is 
the coast feature, which mimicks someone shutting off the 
power to the turntable motor. Like most of the effects, this 
one's alterable so you could have a quick spin-down of the 
platter or a long, drawn out stop. 

More trix 

Now that you're Dj Scribble and want to work with Cindy 
Margolis, here are some other cool tricks to use. Hit the 
flange button and use the large jog wheel to alter its effect. 
You're just starting. Nail that pan button and you've got that 
flange bouncing from left to right. 

About the only complaint that I have about this CD player 
is that the pitch control affects the speed of playback without 
compensating for that speed. In other words, on Denon and 
Pioneer units the tempo changes but the song still sounds 
good, while here there is a bit of that "mouse" effect as the 
song is sped-up. 

American Dj Audio has really gotten the basics down on 
this unit. It is extremely quick to respond to any input, loads 
CDs and CDRs very quickly and has an intuitive, useable 
interface. While the feature set might limit it to certain types 
of Djs, like club or school jocks, it is a great unit that repre¬ 
sents the state of the art in CD players today. 

MSRP: $999.95 - see www.americandj.com for more info. 


STOP LUGGING! 



...those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, and cracked cases. Introducing TIlB JBW6lsl66V6'“. the first 
truly archival CD storage sleeve designed just lor DJ's. 

Replace those fragile, bulky jewel boxes with a thin, lightweight, scratch- 
proof poly sleeve that cannot break or tear, takes up 75% less weight and 
room than a jewel box, and protects and stores every part ol the CD- 
tNCLUDINC THB BOOKLET AND TBAY CAfli>-without folding or cutting 

Can or Emattior a Fran Saanlal 

Jewelsleeve.com 800/863-3312 

P.O.BOX 147 flBWjSg Fax; 973/667-6644 

Nutley, NJ 07110 sales@jewelsleeve.com 


Shop Univenture for ail your disc sleeve and 
storage products! Receive discount pricing 
on all our products...Everydayl 

Univenliire's Online Catalog 
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Americans Party Tunes: The Sur\/i\/a 
Life's tough on Top 200 Island 

Over the last decade, Mobile Beat's Top 200 has established itself as t 
songs. Each year, we open the voting to Mobile and Club DJs througb&t 
most, based on response to dancefloor requests. 

In past years, we've asked our readers to tell us their Iwenty-fiv&TOOSi-piayea sc^gs, an 
the Top 200. Because of the importance of the Top 200 as a DJ programming toof, thi 
to the ultimate test. 

Using the interactivity of the Mobile Beat web site (www.mobilebeat.com), 
select just ten songs that they agree should be on the list. Then, to get a bett 
asked to vote for ten songs not on last year's list and to select ten songs to be v 
to-date Dj playlist of all time. 

How did "The Survivor Methodology" effect the list? 

Most obvious in their absence are last year's #1 and #3 songs. Ricky Martin's 
solidly voted off the island... err list. Others, like "From This Moment On" by Shania Twain a 
Like to Party" and "All Star" by Smash Mouth all fell from the top 10. In a surpri 
classic D) standards. The two most popular party songs of all time, "Y.M.C.A." an 
list at #1 and #3 respectively. 

Regardless of their age, from classics like "Love Shack" at #7 to "Who Let The Dogs Out’ 





e songs all 


have what it takes to be timeless party classics. What will be #1 for 2001 ? As always, that's up to you. 
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THE TWIST/LET’S 
I WILL SURVIVE 
CELEBRATION 
DANCING QUEEN 
THE THONG SONG 
BYE BYE BYE 
CRAZY 

STAYIN’ ALIVE 
TWIST AND SHOUT 
W(LD THING 
CCXJNTRYGRAMMAR 
UNFORGETTABLE 
WONDERFUL TONIGHT 
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BAHA MEN 
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CHUBBY CHECKER 
GLORIA GAYNOR 
KOOL & THE GANG 
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THE REAL SLIM SHADY 
OOPS! ...1 DID IT AGAIN 
MUSIC 

C'MON N RIDE IT (THE TRAIN) 
RAPPERS DELIGHT 
WE LIKE TO PARTYlgE 
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SISQO 
*NSYNC 
PATSY CLINE 
BEE GEES 
BEATLES 
TONE LOG 
NELLY 

NATALIE & NAT KING COLE 
ERIC CLAPTON 
BUSTER POINDEXTER 
EMINEM 

BRITNEY SPEARS 
MADONNA 
QUAD CITY DJ’S 
SUGAR HILL GANG 
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1CAN PIE 
SjTAR 

LOVE 

LL THE ONE 

CAKt 1^1 LP I^LLING IN LOVE 
THAT THING UP 
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PARTY (Ug IN HERE} 
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BETTER OFF ALONE 
THE WAY YOU LOOK TONIGHT 
SWEET HOME ALABAMA 
MARGARITAVILLE 
GONNA MAKE YOU SWEAT 
COWBOY 
KRYPTON ITE 
TO BE RfeAL. 

ALL MY L) 

I SWEAR 
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'DESTINY’S CHILD 
ALICE DEE JAY 
FRANK SINATRA T 
LYNYRD SKYNYRD 
JIMMY BUFFETT 
C+C MUSIC FACTORY 
KID ROCK 
3 DOORS DOWN 
CHERYL LYNN 
K-CI AND JOJO 

JOHN M MONTGOMERY/ ALL-4-ONE 

CHAMPS 

JAY-Z 

BLOODHOUND GANG 
BRYAN MCKNIGHT 
REDNEX 
VITAMIN C 

CHRISTINA AGUILERA 
JAY-2 
EIFFEL 65 
RICKY MARTIN 
98 DEGREES 



bi U ' -1*4* 4 ‘ - 

. : , 



mo YOU 
, BORN TO BE 
' GET DOWN TONIGHT 
I’M FROM THE CpUNTRy - 
IT’S MY LIFE 
BOOM BOOM BOOM BOOM 
ATOMIC DOG 
LAST DANCE 

YOU DROPPED THE BOMB ON ME 
NEW YORK NEW YORK 
DABUTT 
WE ARE FAMILY 
THERE YOU GO 
DON’T STOP TILL YOU GET ENOUGH 
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STEPPE 
KC& 

TRACY BYRD 
BON JOVI 
VBIGABOYS 
GEORGECUNTON 
DONNA SUMMER 
THE GAP BAND 
FRANK SINATRA 
EU 

SISTER SLEDGE i 

PINK vtMW 

MICHAEL JACKSON 
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IWANN/^ KNOW 

I GOT YOU 

ITS GOl(lNA BE ME 

mountain music 

IT TAK^^^O 
CONGA " 

BECAUSE YOU LOVED ME 
LOUIE LOUIE 

TAKItf^ci^E OF BUSINESS 
ROCK AND ROLL ALL NITE 
SOME KIND OF WONDERFUl 
FI 


James brown 

*NSYNC 
ALABAMA 
ROB BASE 

MIAMI SOUND MACHINE 

CELINE DION 

KINGSMEN 

BTO 

KISS 

GRAND FUNK RAILROAD 





J A NIGHTl 
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!CY SLEDGE 

ROMANTICS 

SEASONS 
BW^T YOAKAM 
LIPPS INC. 




READY FOR THIS 
EROTIC pITY 

GOD SPENT A LITTLE MORE TIME 
I KNEW I LOVED YOU 
TRYAGAfN 'r . “ 

SWING THRMOOO 
NO PARKII 
BRASS MONI^^ 

COME ON OVER BABY 
HOME 4 A REST 
BE WITH YOU 

CANT GET ENOUGH OF YOUl 
LET IT WHIP 
SWEET CAROLINE 
RUNAROUND SUE 
I THINK I’M IN LOVE 
FADED 

TOOTSIE ROLL 
HIGHER 

LET’S GET IT ON 

EVERYBODY HAVE FUN TONIGHT 

I NEED TO KNOW 

SEXUAL HEALING 

ROCK AROUND THE CLOCK 

PRETTY WOMAN 

KISS 

ALWAYS & FOREVER 
FLY AWAY 

ANOTHER ONE BITES THE DUST 

LOVE OF MY LIFE 

MYWAY 

INTO THE GROOVE 
TAINTED LOVE 
WILL 2K 
I TRY 

(YOU DRIVE ME) CRAZY 
LET’S GO CRAZY 
LET’S GET LOUD 
WE WILL ROCK YOU 
LEGS 

ZOOT SUIT RIOT 
ROCK & ROLL-PART 2 
WORKING FOR THE WEEKEND 
START ME yp 
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NSYNC 


SAVAGE GARDEl;lt 
AALIYAH , 

JIVE BUNNYj^^Vv^ 
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STIEBOYS 







yDur^dy 


CHRISTINA AQUILERA 
SPIRIT OF THE WEST 
ENRIQUE IGLESIAS 
BARRY WHITE 
DAZZ BAND 
NEIL DIAMOND 
DION & THE BELMONTS 
JESSICA SIMPSON 
SOUL DECISION 
69 BOYZ 
CREED 
MARVIN GAY 
WANG CHUNG 
MARC ANTHONY 
MAX-A-MILLION 
BILL HALEY AND HIS COMETS 
ROY ORBISON 
PRINCE 
HEATWAVE 
LENNY KRAVITZ 
QUEEN 

JIM BRICKMAN with MICHAEL W.SMITH 

FRANK SINATRA 

MADONMA 

SOFTCELL 

WILL SMITH 

MACY GRAY 

BRITNEY SPEARS 

PRINCE 

JENNIFER LOPEZ 

QUEEN 

ZZTOP 

CHERRY POPPIN’ DADDYS 

GARY GLITTER 

LOVERBOY 

ROLLING STONES 

TEMPTATIONS 

MARC ANTHONY 

EIFFEL 65 
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B« Cables Reaiilrei 


AL1W (wireless) 

This self contained RA. system is designed to give 
you superb sound reinforcement from a single, 
easy to transport enclosure. The All W is stand 
mountable. It contains a mixer, an equalizer, 100 
watts of power, and a 10" 2-way speaker system. 
An optional extention speaker is available. From 
public speaking to artistic performances, the All W 
covers all the bases. Available with or without 
wireless. 




Shure Wireless 

The AL1W includes a T Series 
System. It combines a handheld BG- 
3.1 microphone and your choice of 
headset or lavalier mic transmitter or 
instrument transmitter. SoundTech 
and Shure offer durability and high 
performance in the AL1W amplified 
loudspeaker. 



r—. IV • TM 

Pivot iVlix 

The PivotMix“allows easy access to the controls 
when stand or floor mounted. It provides for 

2 microphone/instrument 
inputs, either 1/4"or 
XLR. It can be used 
with CD, cassette 
or DAT players, 
to compliment any 
performance or 
presentation. 



ALB 

All features of the original All are 
included in the ALB. The larger cabinet 
and 15" woofer offer greater low 
frequency capability. The AL6 provides 
a new level of performance and 
flexibility. 


SoimdTecK 

PROFESSIONAL AUDIO 


SoundTech is a division of Washburn International • 444 East Courtland Street IVIundelem, It 60060 
www.soundtech.com Email: soundtech@soundtech.com • 847-949-0444 voice 847-949-8444 fax 
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I’M TOO SEXy 
HOT STUFF I 


169 

LET THE MUSIC 

170 

SAY MY NAMeI 


VALENTIIJE 1 

172 

SUMMER WIND^ 

173 

1 CAN'T GET h 

174 

1 

FAITHFULLY 

175 

CANT TOUCH' 


THIS 

I SAW HER STAr^DING THERE 


E TO YOU 
SUN 


I’LL MAKE LOV 
BLISTER IN TH 
MICKEY 

WALK THIS WAY 
SON OF AP^EACHER MAN 
ALL THE SMAL L THINGS 
MARIA MARIA 
LET’S GROOVE 
POUR SOME SUGAR ON ME 
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YOU’RE THE RRST, THE LAST, MY EVERYTHING 
AFTER THE LCWInG 
HURTS SO GOOD 
AIN’T TOO PROljlD TO BEG 
SEPTEMBER 
DANCE & SHOUT 

YOU’VE LOST THAT LOVIN’ PEELIN' 

LIMBO ROCK 

THEN THE MORNING COMES 
BUST A MOVE 
BUTTERFLY KIESES 
TOO CLOSE J _ 

HAVE I TOLD YOU LATELY 


I DON’T WANNA 


TO MAKE YOU 


MISS A THING 


FEEL MY LOVE 


JL 


RIGHT SAID FRED 
DONNA SUMMER 
SHANNON 
DESTINY’S CHILD 

MARTINA MCBRIDE & JIM BRICKMAN 
FRANK SINATRA 
ROLLING STONES 


JOURNEY 
MC HAMMER 
BEATLES 
BOYZ II MEN 
VIOLENT FEMMES 
TONI BASIL 

RUN DMC& AEROSMITH 
ni igyv QPPiMntciFi n 

BLINK 182 
SANTANA 

EARTH, WIND & FIRE 
DEF LEPPARD 


BARRY WHITE 
ENGELBERT 

JOHN COUGAR MELLANCAMP 
THE TEMPTAIONS 
EARTH WIND & FIRE 
SHAGGY 


RIGHTEOUS BROTHERS 
CHUBBY CHECKER 
SMASH MOUTH 
YOUNG MC 
BOB CARLISLE 
NEXT 

ROD STEWART 

AEROSMITH/MARK CHESTNUTT 


GARTH BROOKS 
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IT TAKES 
EVERYTHING 
YOUVE GOT! 

Every Wells Cargo trailer is built with rugged 
durability and hassle-free performance os 
standard features. No shortcuts. No cutting 
comers. Just the best built trailer you can own 
and customized the way you want it. Expect at 
least 15 years of reliable service from your 
Wells Cargo .. . every time out. Thousands of 
trailers on the rood are our proof. Our 
comprehensive 3-Year Warranty Program is 
your protection. There's no doubt about it, 
Wells Cargo is the sound saving, image 
making way to go. 

Call (800) 348-7553 for a FREE 

info packet with complete literature, 
pricing, and nearest Wells Cargo dealer. 
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Systems 


If powerful and reliable karaoke equipments 
are wbat you need for your lovely songs, 
Audio2000^S karaoke products are the answer 

for you. Please visit 
I our website or call 
our toll-free number 
for a complete 
Audio2000^S 
karaoke solution 
information kit 









Key Control & Echo Mixer 




H & F Technologies, Incorporated 

650 Flinn Avenue, #4, Moorpark. CA 93021 Website: http://www.audio2000s.com 
Tel; (800)661-8069, (805)523-2759, Fax; (805)523-2021, E-Mail; sales@audio2000s.com 
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TRICKSOFTHETRADE 



Always 
bear in 

mind that 

each region 
of the U.S. is 

different and 
mdy rOC|uire 

a different 

approach. 


For the pre-MTV generation, musicaraWlreness peaked in the years 
between middle school and high school. The average attendee at 
adult- oriented events graduated at age 17 or 18, To trigger the 
memory banks and play recognizable music for this age group, first 
estimate their age. If they are 30 years old, for example, subtract the 
18-year graduation age from their current 30 years of age. This will 
give you a remainder of 12 years since their graduation date. Since it's 
2000 you then subtract the 12 years (since graduation) from 2000 
meaning they graduated in 1988. Pick an appropriate song from that 
time frame & watch for their response. 

Keep in mind that many men marry younger women. This means 
that at a class reunion, for example, the music must vary over a three 
or four year time span. If the event is a class reunion for the Class of 
1970 you have to vary before and after that date to allow for the 
younger brides who married men graduating that year. 

Memories, in the corners of my mind... 

Another example would be at the first part of a wedding when the 
music is primarily at a lower background volume level. You can still 
use the above rules within the framework of the specified format. 
Usually the families of the bride and groom will compliment you, 
saying that something you played from "their time" was played at 
their wedding or at events during their school years. Music triggers 
memories. It is difficult to hear any song that was popular in your 
high school or college years without remembering an event or special 
person linked to that song. 

Although themed events pre-specify one type of music, you should 
always be prepared for "off-format" variety. Most of the time the 
difference between a good DJ and a great DJ is the ability to look at 
the people and anticipate what they want to hear. A 19-year-old bride 
with a 20-year-old groom may tell you that they want alternative 
music played at their wedding reception, but for the first part of the 
event every member of their respective families is also important. 
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AS LOW. AS $19.95 each when you purchase 
6 or more signs. No other discounts may be used 
with this special offer. Each sign is double-sided 

with a different message. 

Choose from: 


APPLAUSE / LOUDER 
FOLLOW ME / HOT HOT HOT 


CLAP ALONG / SING ALONG 
THIS WAY / THAT WAY 




Point your party in the right direction! 

DJ Signs energize the dance floor and add 
spectator participation for the total party 
atmosphere! Liven up prize drawings, fashion 
shows, gifts and awards presentations! DJ 
Signs create sensational suggestions that 

bring about the reaction 
every DJ looks for! 


OOH7 AAH 


MAKE SOME NOISE / HANDS UP! 


....and more we can’t mention , 



flvl 


Now servicing professional club disc Jockeys 
with 12 monthly CD formats and several Music 
Video DVD formats. If you are a qualified 
candidate for our services, please visit our 
website for more information! 


These hot DJ Glasses 
are goins FAST «#*** 
Don't mils out 
Order yours TODAyi 


Available with white/ biuC/ or red bulbt 
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ELECTRONICS & MORE 


www.partsoicprfis&.com 




24 Hour Shopping 
7 Days a Week 
Many Search Options 
Secure Ordering 
E-Mail Safes Flyer 
Web Only Specials 
and Clearance 
Technical Talk 
Many Great Products 


Lill.ll 








00-338-0531 


Source Code: MBM 


725 PJeasjnl VeiIId^ On, Springboro, OH 45066^1158 
Phone 5 V 3-743-3000 FAX: 513-743-1677 
E-Mail: sains®parts*ojipross,com 
Wob Site: parts exp mss, com 



60's Hits 


Always bear in mind that each region of the U.S. is different and 
iquire a different approach. For example "beach music" on the East^oast 
lans Carolina shag, while the same terminology on the West Coaat refers 
to\s\irf music. 

M<^ from the Tips Bin 

Here ar^ few other tips from DJ readgKr^ne DJ never loads up for an 
outdoor ^ent without including^erfoll of 50-gallon trash bags inside the 
back door ot his van. Hejjs^them to cover the speakers in case of rain. 
Another reaoer suggests taping an eight-inch length of thin cotton sash 
cord to the endof each AC cable or speaker cord so that when rolled up the 
tie cord is already there. 

One of my favorites is from "The Motivator." He procured the table for 
his DJ/Karaoke system from a company that sells copy machines. The table 
skirt hides the fact that when he rolls it on the wheeled legs up to the back 
of the van a squeeze on the lever handle retracts the wheels exactly like an 
ambulance gurney. His load time is legendary! Another DJ got tired of 
having middle school kids asking for "dedications" so he purchased a small 
scrolling sign from a nearby wholesale store. He sells written dedications in 
view of everyone for 50 cents each. He drags his daughter along, and lets 
her pocket all she earns. 

This is for those of you with those six-foot tables from the office supply 
store. When they get cracked or scratched, replace the wooden part with 
plywood covered with Ozite carpet to match your speakers. The weight of 
the plywood is approximately 1/3 of the original particleboard, and the 
Ozite works great with Velcro. It can also be cleaned off with a vacuum 
cleaner. Also, thanks to the motorcycle riding D] crew who suggested we 
use two scooter ramps for loading heavy cases with wheels. Ramps for 
riding lawn mowers are also cost effective and space conscious. They also 
suggested motorcycle tie-downs or ratchet straps to secure your load in case 
someone darts in front of you while in transit. Fast Eddie tells me the top of 
his "rolling pile" for pool parties always contains a bungee cord to hold 
those pesky spring-loaded gates he finds around the pools. 

Please send in your "Tips and Tricks" by fax to (716)385-3637 or by e- 
mail to TNT@mobilebeat.com. Special thanks go out to David Fusco with 
Music Unlimited, Uco Reyes with Parties Portable, and Scott Shirley with The 
Party Machine for their invaluable assistance. 
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Power at your fingertips 

amaha has come out with a new 
"groove box" that puts sequenced 
patterns, drum loops and digital scratch¬ 
ing together in a package that gives 
anyone with a sense of rhythm the tools 
to create really cool dance music. The 


The Yamaha DJX-IIB: 
unwrap this colorful 
package and let the 
grooves begin 


is a table- 

top box that could 
seriously infect you with the groove 


C ontrary to what the uninitiated 
might think, the typical party 
gig we perform as Mobile Djs 
involves a great deal of creativity. We try 
out new ways to get the crowd involved 
in the fun of the event We work at our 
emcee skills and try to keep our 
presentations fresh. And we strive to 
read the crowd and play just the right 
music at the right time. The music itself 
is the only thing that seems beyond our 
creative reach. 

Developments in DJ CD players and 
mixers have enabled us to manipulate 
songs by looping, sampling and altering 
pitch and tempo. This is usually as far as 
most mobiles go in changing or adding 
to the musical content of their shows. 
Hip hop and techno Djs on the other 
hand, have utilized sequencers, full- 
function samplers, drum machines and 
other boxes, along with traditional vinyl 
scratching techniques to create new 
musical forms. If you are looking for a way 
to incorporate something of these styles 
into your mobile spinning, read on. 


bug. 

The box measures 15" x 15" x 6" and 
weighs a mere five pounds. The back 
panel is simple, with a standby/on button, 
single RCA audio input (for BPM syncing), 
RCA stereo outputs MIDI in and out 
plugs, 12v power connection and 1 /4" 
headphone jack. The DJX-IIB also runs on 
six "D" batteries. The top panel is 
colorful,and at first glance may seem 
busy, but as I began exploring it, the 
layout turned out to be quite intuitive. 

The supplied manual makes it easy to 
get started making music right away. It 
walks you through the basic functions and 
then builds sequentially to help you take 
full advantage of the instrument's 
potential. 

A Different kind of mobility 

The DJX-IIB has two speakers built in to 
the top panel, with ports through the 
bottom of the unit to boost its bass 
response. These sound great for personal 
practice. Obviously, the stereo outs let 
you plug into your sound system. As 
expected, plugging in headphones mutes 


the speakers. However, unexpectedly, using 
the stereo outs does not also do this. 
Plugging into the headphone jack is the 
only way to mute the speakers. So you 
have speakers and battery power—^why not 
add a couple of guitar strap holders? 
Yamaha did. Now you're ready to take this 
show on the road, literally! 

Get control of yourself 

The top panel packs the many needed 
controls into an easy-to-use layout. At the 
top is a large, red LED display that shows 
the current pattern number and key/BPM 
information when the appropriate buttons 
directly beneath it are pressed. 

What really catches your eye immedi¬ 
ately, are the two CD-sized circles on the 
lower left and right of the panel. On the 
left is the "Live Effector" section, with 
controls for ten onboard effects: distortion, 
auto pan (bounces the sound back and 
forth), ring modulation, flanger, phaser, 
slice, delay, echo, lo-fi, and wah. A toggle 
switch applies the effect (one effect can be 
triggered at a time) and knobs control the 
rate and amount of effect applied to the 
patterns ("dry" to "wet"). 

On the right side you'll find an actual 
CD screwed to a turntable-style pad which 
controls scratching and a whole lot more. 
(More about what's on the CD later.) 
Holding the pattern select button down 
and moving the scratch pad selects one of 
the DjX-IIB's 70 pattern groups. Ten 
variations of the pattern are available 
through a row of five pattern player 
buttons and an A/B bank selector. While a 
pattern is playing, the scratch pad plus the 
scratch select button selects one of 7A 
"scratch kits," which can then be played 
along with the pattern and mixed via a 
crossfader at the bottom of the panel, right 
where you'd expect to find it. 

Music to my ears 

All the bells and whistles in the world 
wouldn't mean a thing if this box didn't 
have quality patterns to start with. It most 
assuredly does. Grooves include multiple 
interpretations of styles like techno, trance, 
garage, drum and bass, hip hop, old 
school and trip hop, among others. The 
production quality is top-notch. These 
sequences were obviously put together by 
studio pros, I did not find one pattern that 
wouldn't be useful within the right context. 

The scratch pad adds true interactivity 
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to the DjX'llB. You can 
choose from a variety of rhythm 
loops, voice samples, synth hits, 
arpeggios and pads. These can be 
scratched by turning the pad or looped 
to repeat in sync with the pattern that is 
playing. For experienced turntablists, the 
only unusual factor here is that going 
backward with the scratch pad, in most 
cases, does not give you a reverse of the 
ioop, but triggers a different sound. I 
imagine this was simply a way to cram 
more sounds into this littie box. 

A number of utility settings add extra 
control as well. The #00 kit is an "auto" 
setting that selects appropriate scratch 
material for the pattern you have going. 
The second to iast scratch pad setting 
controls overall pitch and BPM for a 
turntable shutdown effect. The last 
setting uses the position of the scratch 
pad to mix the different parts of the 
playing pattern. This feature adds 
dramaticaliy to the control that you have 
over the pre-set patterns. Rounding out 
the unit's controls are a low/mid/high 
isolator section, resonance knob, and a 
cutoff frequency control knob. These 
analog synth-style controls are of high 
quality and are not cheesy (unless you 
want them to be). 
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Am I synching or launch¬ 
ing? 

The BPM can be completely controlled 
and synced to an input signal from the 
RCA input. Either set the BPM by 
tapping, pressing a set button while 
turning the scratch pad to select the 
number, or by tweaking the sensitivity 
knob to pick up the beat from your CD 
player or other sound source. 

The supplied CD can be removed 
and replaced with any CD you prefer to 
look at while scratching. This Yamaha 
CD-ROM contains a bunch of goodies, 
the most important being extra patterns 
and Pattern Launcher, a computer 
application for importing new patterns 
into the D|X-IIB. This helps you take 
sequences that you have created with a 
software sequencer or other MIDI devices 
and send them to the DJX-IIB's memory. 

Time to stretch out 

The potential of this unit for club work 
should be obvious by now. A creative 


way to use this unit in a mobile 
performance might be to create 
extended segues. For high school parties 
or other events that call for techno or hip 
hop sets, the BPM sync 
function makes it possible to fink up with 
your CD player, as mentioned earlier. 

Instead of just beat matching or fading 
from song to song, you could fade 
seamlessly or cut abruptly to the D|X-IIB, on 
which you will already have a pattern 
playing. Improvise with the scratch pad, 
adding drum loops, accents, weird samples 
or whatever fits the moment. Then move 
on to the next CD track. It could really add 
a fresh creative element to your mix. 

The D|X-IIB carries a list price of 
$299.00. This fact, combined with its light 
weight and fun appearance might make it 
seem like a toy at first glance. There is no 
denying that it is a lot of fun to play with. 
Once you get your hands on it, however, 
get ready to experience a high-powered, 
professional-level Dj tool. 

for more inhfmaUon on the DIX-UB, check out 
prtvw yamohadfXXCftJ 

Yamaha Corp* of America • 6600 Orangethorpe Ave, 

Buena Park, CA 90520 • lei: 714-522-9011 
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B*52's Compact And 
Powerful Hew Weapons 

B-52 pro-audiu has added (wu 
models of band-pass subwoo¬ 
fers to their already impressive 
arsenal. These new weapons 
allow' mobile infantry and B-52 
allies to add pow'erful 18" sub¬ 
woofers to their sound systems 
without adding amplifiers and 
crossovers to the audio system. 

The B-52 subwoofers are 
loaded from within the cabinet, 
which protects them from 
physical damage inherent in 
taking to the battlefields. A 3/4" 
thick plexi-glass w'indow offers 
visual contact with the IK" 
cast-framed subwooferis) when 
engaging the enemy. 

B-52 offers both single and 
dual 18" band-pass models, DJ 
Shorie of PitLsburg. PA. calls 
his B-52 BP-18 subwoofer "a 
mobile DJ’s dream ... the B-52 
band-pass sub let me drop seri¬ 
ously tight ba.ss without adding 
another amp and x-over to my 
system." When asked about 
their size OJ Jam of Los 
Angeles explained "that not 
only are these subs extremely 
compact, but they're built 
like tanks." 

In the war against weak 
bass, the new B-52 hand-pass 
w'eapons are compact. |X)\verful 
and built for the batUefields. 
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B-S2 SH-18X Folded Horn 
Subwoofer Leads Attack 

The SH-I8X tblded- 
horn subwoofer has 
weak ba.ss running for 
the hills. The unique 
folded-horn design pro¬ 
vides long throw, allow¬ 
ing the low frequencies 
to reach a fur greater 
distance than any of the 
enemies’ weapons. 

Reports from the battlefields indicate 
that even w hen standing 80 feet away from 
the B-52 SH-18X. it still (eels like you 
are being hit by a nuclear blast. 

B-52's main competitor uses a 18" sub¬ 
woofer with a 3" voice coil subwmrfer on 
their most popular wea|K)ti, which results in 



A Common Weapon: Uncommon 
Power And Force 
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I he B-52 18- 


The B-52 SR-18S is one of the most 
commonly used weapons in the war 
against w'eak bass. The SR-IKS is 
powerful, has deep tight bass and is 
extremely cost effective, 

What makes the SR-IKS differ¬ 
ent from the enemies’ w eapons is its 
specially designed IK" subwoofer. 

IKOS is a dedicated subwoofer that offers tremendous 
power handling and w ill only play 
tow frequencies even when con¬ 
nected to a full-range signal. 

There is nothing worse than 
having your subwoofer fail in the 
midst of a heated battle again.st 
weak bass. That’s win the B-52 
1K-180S utilizes a virtually fire 
retardant 3" polyamide voice coil, 
a cast aiumiinim frame and a 180 
ounce magnet structure. 


weak biiss, while the B-52 Sif-18X utilizes 
a powcriul, 4" [H>lyamide voice coil. When 
comparing sound. Music Afcig/r Eniertuin- 
/nenf’s Daniel ShcrwcHKl, of Bremerton. 
WA. explains that "instead of the blap. blap, 
blap 1 was used to from my old subs. B'52 
llnally gave me a true deep, tight thump ihai 
! always wanted... my B-52 subs attacked 
that really deep stuff and spit back into the 
crowd like I just could not believe. My old 
subs Just couldn't take it, they would puke, 
clip and sound like crap but the H-52 subs 
seemed to want more". 


B-52 Now Recruiting 


B-52 Pro-Audio invites all mobile entertainers,club 
owners and bass addicts to join in the war against 
weak bass. To enhance your arsenal contact your 
local dealer or B-52 headquarters at 800-344-4ETI. 
You can also check out our website at B-52PRO.com 
or e-mail us at eticorp@earthlink.net 
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ft's Just moved a little 
south of L.A. 


F ormerly the Western Connection, 
Montana's Is located in San Dimas, 
CA, a suburb of Los Angeles. With a 
typical crowd of 1000 plus, it certainly 
proves that there is still plenty of life left in 
country music. 

When the club opened on February 4, 
2000, it presented a very lush environ¬ 
ment for upscale, modern country night 
clubbing. Montana's has the feel of a 
10,000 sq. ft. mountain lodge with a Hot 
Country music format that gives everyone 
a chance to enjoy the 2000+ sq. ft. dance 
floor. 

I had the oportunity to sit down with 
Montana's manager, Greg Stewart, to talk 
about some of the challenges that he 
faces operating a successful nightclub. 


Why did you pick a 
country-formatted club? 

There was a niche in our marketplace that 
needed to be filled, and with our back¬ 
ground running the Denim and Dia¬ 
monds chain nationally. Cactus Coral and 
Long Horn nightclubs, it was a natural 
progression for us. 


Where do you see this trend 
heading? 

I see country progressing and growing, 
adding people who are new to this style 
of music or who are sick of the regular 
Top 40. With tons of country crossover 
artists so popular at Top 40 radio, there is 
stili a lot of interest in this format, just 
look at a current Billboard Hoi 100 Chart 
and you'll see all the country artists who 
are charting. 


What other concepts/nightclubs 
are you working on or see happen¬ 
ing nationwide? 

We are looking to expand our concept 
to various other areas in southern 


California, which will maximize our media 
buying on cable, radio and in print. I stilt 
think the small, intimate social spot is very 
popular, staying with an upscale look and 
feel. There is a niche for this type of 
clientele. The "dot.com new money 
people" need a place to go to and feet at 
home, as well as joe Six-pack and Nancy 
Normal who just want to have fun. 


Who does your marketing? 

I do all of the marketing. I draw from 
what was successful with other concepts 
I've operated to drive sales. E-mail has 
been very powerful for quick updates on 
new concerts and promotions. Daily 
updates are also posted at our Web site. 
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THE POWER OF LIGHT AND SOUND 


600 East 156th Street, Bronx, N.Y. 10455 
718.292.5972 • Fax 718.292.7976 

www.gemsound.com 
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A sampler MontaH 

Nightl)^ I I 

Open at ft p.m. V 
General Admission ^ 
Dance Lessons 7-8 p 


)iTTmotions 


Monday & Tu 

Closed- availabl 


$2,00 draft beer, $2.00 Shooter'Specials 
and Select live recording acts monthly 


Sunday W 

West Coast Swing 
Dance Lessons at 6:$§ p.m 


www.montanasnightlife.com. Local radio 
has been very instrumental for us, 
especially when we have a recording act 
performing. We have guests driving 1-2 
hours from San Diego and other remote 
areas just to party with us. 

What promotions drive your 
business the best? 

We try to do a midweek discount drink 
night. Concerts are on Wednesdays. 
Dance competitions and Sunday West 
Coast Swing nights are popular. Free 
dance lessons at 7:00 p.m. are very well 
attended. We have a $5 cover every night 
from Wednesday to Sunday. 

What types of lighting and sound 
do you have? 

We have 12 Intellibeams for stage and 
dancefloor lighting. Ian Ingram from 
Thunderbolt Sound & Light in Santa Ana, 


CA did the install and upgrades when we 
moved in. Our music comes from The 
Source D) Music Supply. DVD will be a new 
addition for a visual presentations with 12 
TV monitors throughout the club. Concert 
sound includes a production board and 
monitor board. We also use video cameras 
when live acts perform. 

Who books your live 
recording acts? 

I work with Mountain High Entertainment 
in Rancho Cucamonga to get 1-2 name 
acts per month. Chris LeDoux, Brad Paisley, 
Chad Brock, Rascal Flats, Phil Vassar, Warren 
Brothers, Doug Supernaw & Eric Heatherly 
are some of the fine talent who have 
performed here. 

What other types of products are 
you offering? 

We have just added an online store to 
purchase concert tickets, Montana's 
wearables, and soft goods. We are ex¬ 
tremely happy with this location and our 
great clientele. I expect to see this concept 
stay strong for quite a tong time! 

© 


Dave Kreiner is the owner of The Source 0} 
Musk Supply, the notions largest supplier of 
CDs and music for mobile and nightclub 
Dfs. For a free catalog call 800-//5-3472 
or surf to www.thesourceformusicxom. 



54 


MOBILE BEAT 































Mobile Entertainers Spring Conference! 


What: 



Who: 

All Mobile 


Where 


Mobile Enteitaitte^ 




Why: 

Educate, 

Participate, 

Rejuvenate 


When: 

April 9,10 & 11, 2001 


How: 

Call 1-S88-382-SHOW 
or online at 

www.mobileentertainers.com 



Event Pricing B Hotel Information 

Full Conference.$125 (before 12/31/00) Grand Pequot Tower...$115/night 

fhpfrtrp (limited number of rooms available) 

$195 (on site) Gall 1-800-488-FOXWOOD (RE# 3966) 

Includes all seminars, workshops, exhibits, and 

evening activities. ■ Flight Information 

Recommended carrier is Southwest (RE# A7575) 
Daily Pass (all events for 1 day only).$75 1-800-433-5368 

■ Special Guest Speaker... ■ Ground Transportation 

Bob Eubanks from The Newlywed Game! Conway Tours. 1-800-888-4661 

4 Ways to Register! 

• Online at www.mobiieentertainers.com • Call 1-888-382-SHOW 

• Fax the form below to 203-757-9994 • Mail this form to MESC, 311 Peach Orchard Rd., 

Waterbury, CT 06706 

^ __ __ __ ___ _____ 

Your Name . . Company Name .. .. 

Address___ 

Phone - ... Email-- - — - 

□ Full Conference Daily Pass Total Amount $ 

Credit Card: □ Mastercard H Visa □ Discover Card # Exp. Date 

Signature of Card Holder __ __ 
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SHOW 


Lighting Dimensions International, The industry's 
annual lighting and sound festival, was 
held at The Sands Expo Center in Las Vegas 
October 21-22. As always, the event was packed 

k 

with dazzling surprises and fiery new ideas. 

Here are a few of the highlights. 


eft: Alex Hazzard demonstrates Vestax's 
movative Turntable/Guitar 
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American DJ brought DJ Skilz to show just 
how easy it is to emulate turntable mixing with 
the new Pro Scratch One. 



Avi EhKiss from B-52 with his 
company's latest speaker 
innovation for DJs. The soon 
to be named system has two 
subs and two pole mounted 
2-ways for a sound that puts 
some larger systems to shame 




















rugged dual whecU on each side 
^ super strong retractable handle 

rip resistant ballistic nylon 


9 heavy duty^ built to last feet 

I front zlppered pocket for extra gear 

foam lined thermal protection ^ 


our exclusive design makes this the most versatile Ip bag ever! 

avo/laOle In red, yellow, blue, btaek, and como Men? 


CQ9Q * the lightweight solution for 
^ C QiTvInQ 90 cds (300 vu poks) ^ 


spcv * heavy gauge clear vinyl bogs, designed to lost 
chrome hardware^ adjustable strops and 
cool pocket for extra geor^,^^ 


this cool bog holds -25 ^^51 
Ips and has a zlppered 
pouch Inside for more stuff! 
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Party 

MachiNE 




HiqhGEor 

This is no ordinary 
suburban couple! 

When clients in the western part of metro¬ 
politan Boston hire The Party Machine, they 
are really hiring a unique party team, made 
up of Diane and Al lost This couple has 
developed a DJ service that combines the 
best of what each member has to offer—and 
that's good news If they're at your party. 

What a long, strange trip 
it’s been 

In a profession still dominated by male 
personalities, Diane's role as the primary 
entertainer of the couple stands out She 
discovered her gift for generating fun while 
the duo was in Colorado Springs, back in 
1 983. While her husband was teaching 
computer science at the U.S, Air Force 
Academy, Diane found herself providing 
music for friends' parties and at military 
clubs. After a move to the Nashville area, 
Diane decided to develop her skills at a local 
broadcast school. Soon after, she found a job 
working nights and weekends at a small 
town radio station. During this time she did 


her first mobile gigs. 

Typical of the military life, the couple 
had to move to Boston in the late 
eighties, then again to Albuquerque, only 
after Diane had begun developing a 
clientele in Boston. The year 1991 
brought them back to Beantown, where 
Diane reconnected and started building 
again. This time, a fill-in spot at a Holiday 
Inn led to a stint with a local D| company, 
and ultimately to The Party Machine. 

The machine gets up to 
full power 

Diane and Al have spent the time since 
then building their mobile partnership. Al 
has retired from active duty in the Air 
Force and Diane has settled into a 
pleasing double life as a secretary for a 
Fortune 500 company during the week, 
and a mobile/club entertainer on week¬ 
ends. She says, "People at my company 
are usually quite surprised when they find 
out that I'm a DJ." 

A defining moment for Diane came 
one night in a club where she was in the 
audience. "The Dj suddenly got up on a 
counter and got the dance floor really 
fired up. 1 realized that people just need 
to be shown that it's OK to have fun." 

She makes sure she is always "up" for 
her performances by acting as if there's a 


camera always on, pointed at her. From 
experience, she feels attention to detail in 
appearance and body language are a 
must. "Even if you're tired, never yawn. If 
you (eel it coming on, swallow it!" she 
emphasizes. 

One man stage crew 

Al, the other half of the team, is not as 
noticeable, but is no less an important 
element of The Part Machine's success. 
He acts as roadie, sound and lighting 
technician, bodyguard and more. When 
Diane is out on the dance floor leading a 
conga line or introducing the wedding 
party, Al keeps the tunes flowing. He 
takes requests, keeps an eye on the gear, 
and basically frees Diane up to concen¬ 
trate on being the fun generation. 

The Party Machine generally serves a 
fifty-mile radius surrounding their home 
in Sudbury, a suburb located twenty-five 
miles west of Boston. They concentrate 
on weddings, while Diane also performs 
regularly In local clubs. A pretty normal 
assortment of gigs comes their way, but 
there are sometimes exceptions. For 
instance, there was the Portuguese 
reception, complete with a full playlist of 
unfamiliar music. Originally a six-hour 
affair, it turned into a marathon nine- 
hour celebration. Or how about the late- 
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The Party Machine’s 

Machines 



night "booze cruise" that ended at one in the morning with Ai and Diane 
schlepping their equipment across the hosed-down deck of the ship. 


Primaiy system: 


Party of a lifetime 

Summing up her approach to providing entertainment, Diane says "I remind 
myself that it's never 'just another party.' You have to remember that each 
event is a realiy special moment for the people involved. It's the only twenty- 
fifth or fiftieth anniversary they'll celebrate. They have asked me to enter their 
private world, and I'm keenly aware of that." 

As Diane and AI approach their thirtieth anniversary (after renewing their 
vows at the Tropicana Hotel during the Mobile Beat DJ Show in Las Vegas last 
January), it appears that The Party Machine will continue running in top form 
for years to come. 



Denon 2500F CD player 
MTX MX300 sampling mixer 
Crown Powertech 1 and 
Powertech 2 amps (bi-amped) 

Bose 802 speakers 
Bose 502 subwoofers 
Yamaha Club Series 3 speakers (larger 

events) 

E-V SH-15-2 subwoofers (larger events) 
Denon 61 OF CD/cassette player 
American DJ dB meter 
Gemini UX820 wireless mics (headset & 

handheld) 
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inPnteman 

Protect Your Investment.. .in Style 


racks 


mat accessones 


tilt back racks 
studio racks 
combo cases 
siide style racks 
slide style consoles 
twin racks 
kmm cases 

consoles for american dj gear 
consoles for pioneer gear 
baWe mix consoles 
d/ consoles 
flite cases 

single carrying cases 
cd blp cases 
foldout stands 
gig bags 
soft sided cases 
vinyl cases 
protedive covers 


www.odysseycases.com 
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Finger Lakes DJ couple makes 
MP3 work in the real world 

A fter receiving a number of questions from readers 

about how to integrate MP3 DJ technology into their 
lousinesses, vve here at Mobile Beat were ready to go in 
search of DJs who have embraced the new digital domain 
and could share their experiences with us. Then someone in 
the editorial office remembered receiving an e-mail from a 
company that had already taken on the challenge and was 
willing to talk about the pros and cons of their switch to 
MP3. 

Nick and Sarah Vecchioli, who go by the name Sun 
Studios' "Karaoke & DJ Road Show," told us about their 
computer-based system and the way it has changed their 
performances. 

They started in the business back in 1992, with what they 
refer to as "one cT-imbersome system." They had a regular gig 
as the weekend entertainment for a hotel lounge. This led to 
requests for their services at weddings and parties and 
ultimately to a thriving DJ and karaoke business in the 
upstate New York. Home base for the Vecchioli's is 
Canandaigua, a beautiful town in the western Finger Lakes 
region. This location allows them to serve a 100-mile radius, 
which includes cities like Buffalo, Rochester and Syracuse. 
Most of their performances are for weddings and private 
parties, while they occasionally provide music for car shows 
and "cruise nights." Karaoke at clulis in and around tlie 
Finger Lakes is also an important part of their business. For 
private [xirties, their rates are based on a four-hour perfor¬ 
mance at $425.00 for a DJ show and S475.00 for a karaoke 


Sun Studios' "Karaoke & DJ Road Show" Equipment 
List 

• Dell Inspiron^^ 3800 laptop with a 500 MHz Intel® 
Celeron^'^ processor, 12 GB hard drive and 128 MB RAM, 
running MusicBoss DJ software 

• 4 Ramsa WS-A80 speakers; 2 Ramsa WS-A240 
subwoofers 

• Mackie M1400i and C.arvin HTIOOO amps (bi-amped) 

• Behringer Eurorack MX1604A mixer 

• Behringer Virtualizer Pro DSPKXKiP effect 

• Behringer Ultrafex Pro EX3200 enhancer 

• Behringer Composer MDX2100 compressor 

• Gemini CD9500 Pro 3 CD players 

• Samson Concert Series IV wireless mic with SM58 
head 

• 3 Nady cardioid wired mics and 3 Samson cardioid 
wired mics 

• Furman RackRidcr RR15 power conditioner 

• SKB cases 

• 1600W of PAR lighting; motion lights; mirror ball 
with pin spots 


How much music can you fit in your lap? 

Early on, they began a quest to make their sound system as 
compact as possible. The advent of compressed music files 
and playback software for DJs w'as a quantum leap in 
mobility for the Sun Studios team. They describe the process 
they went through to migrate to the laptop as follow's. "The 
first step in utilizing MP3-based technology was to convert 
our popular CD music to MP3s, using the MusicBoss 
program's built-in 'Grabber' (this initially involved one full 
week with 3 computers converting music so we could get 
started using our new laptop system). 

"MusicBoss is our DJ program and uses Windows as its 
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operating system. The Grabiier 
converts digital music to compressed 
MP3 files easily, saving them to a folder 
on your desktop. The playable MP3 
files loaded on our laptop in our 
MusicBoss program are our primar>’ 
source of music during every show. 
While doing a karaoke show, it is our 
only source of bump music used. At 
larger, more upscale events we have CD 
players assailable as backup only, or if 
clients provide special requests on CD 
format that we do not have available. 
Interfacing with the system is easy. We 
use the stereo headphone output of our 
laptop and connect by way of a 
shielded audio cable into a stereo 
channel on our mixer. The volume can 
be controlled from the laptop's output 
or the fader on the mixer. It's a gas!" 

For Nick and Sarah, MP3 technolog)' 
has ultimately saved a lot of time (no 
more looking through CDs for the 
correct song), and backaches {no more 
carrying those same CDs). Three 
computer systems have become Sun 
Studios' primary system components 

"Now that we are playing MP3s, we 
find it humorous when partygoers ask 
'Can I see your CD collection' or 'Can 
you play track 3 off of the CD you just 
played?'" says Nick. "Others are 
bewildered and say 'Are you hooked up 
to the Internet with that thing?' or 'Oh, 
you just put CDs in your ROM drive 
and play them that way, right?' It's 
worth a giggle ever)' time." 

A husband and wife team 



Sarah finds it very entertaining that 
they are now using a laptop at their 
performances. She w'as the one w'ho 
introduced the duo's first computer, 
even while her partner was saying 
something to the effect of "What do we 
need a stupid computer for? That's just 


a waste of inonev." Famous last words. 

The Vecchioli's feel they can give 
their customers the l)est service bv 
remaining a husband and wife team 
with no other employees. Sarah 
handles all the financial details and 
keeps the computers maintained and 
software up to date. She acts as event 
coordinator when they are performing 
and also keeps the music going while 
Nick gets out into the crowd to stir up 
the fun. 

Nick describes himself as the "ham" 
of the couple, doing all the MCing, 
selecting music, and dealing with 
customer relations before the event. 
Tw'cnty years in sales provides him 
with a strong background as he handles 
phone calls and meets with clients. 1 le 
is also the "equipment nut" ivho 
repairs and upgrades the sound 
hardware. 

As a team they have put computer 
technolog)' to w’ork in most other areas 
of their business, besides playing music. 
Designing a logo, tri-foki jirochure, 
contracts and almost all other printed 
promotional material were all tasks 
they accomplished "in house." 

Sticking to what's important 
When it comes to satisfying their 
customers, Nick and Sarah have a clear 
focus on the essentials. They strive for 
prompt, courteous, professional service, 
with a personal.touch. This grows 
naturally out of their friendly and 
outgoing natures. "We love to enter¬ 
tain, we love music and w'c love each 
other!" 

A Sun Studio's "Karaoke & DJ Road 
Show" promotional flyer has these 
words printed on it: "Just Good Music." 
This couple's performance style is laid 
back, relying on a well-developed 
ability to read a crow'd. In other words, 
they let the music do the talking. 

"At a wedding, the only time we 
become any kind of focal point is 
during the garter/bouquet toss. We 
believe that we should not be the 
center of attention at the event— the 
bride and groom are. At our karaoke 
shows, the singers are the focus. They 
are there to be entertained as well as be 
the entertainment. We try our best to 
make it fun for them and for the crowd 
by interacting w'ith them, helping them 


with song melodies if they get li>st, 
harmonizing with them and joking 
with some to keep them relaxed. 1 do 
sing {Kcasionally to get things started," 
says Nick, "but much [ircfer to turn the 
show over to them." 



Nick St Sarah's Wisdom for Digital DJs 

• It helps to be computer literate. 

• Make sure you have a large variety 
of music loaded into the computer. 

• Be sure you have enough hard drive 
space to store your MP3 files. 

• Have at least 128 meg of RAM for 
fast processing of information. 

• Be familiar with your DJ software 
program prior to using the system "on 
the job." 

• [’review your MP3s prior to use 
(make sure they play in the system). 

• Defrag your system frequently. 

• Be prepared for curious partygoers' 
questions about the new technology. 

• Know your music—no chance to 
preview during a show. 

• Always carry a backup CD player 
and some CDs (just in case). 

• Knjoy the 21 st Ontury! 


Editor s Note: if you^e using MP3 technology in 
your OJ shows, we^d tike to hear about it. Contact 
Dan Walsh, Mobile fieaPs Nen’ Products Editor, at 
dwalsh^mohileheatxom with your story. 
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Summer is the time to see 
Dan Wade around the pool 

T he late July sun is beating down on 
a humid Sunday afternoon. Down 
the street, at the local pool, you 
can hear a crowd of kids cooling off, 
splashing, laughing, screaming, and 
generally having as much fun as they can 
on another summer weekend. September 
and school seem a millennium away. 

As you come closer, you notice a loud 
dance beat pumping along with the 
noise of the young people. Finally, 
getting a better look at the action, you 
realize that these kids are actually spread 
out all around the edge of the pool, and 
they're dancing. A familiar voice calls out 
the steps over the music and the crowd, 
a rainbow of swimsuits, moves tn 
response. Then you realize that it's the DJ 
you heard on the radio in your car earlier 
that day. "Wow," you blurt out loud, and 
think to yourself, "It would sure be nice 
to be a kid again, without a care in the 
world, having a party at the pool on a 
hot summer day." 



Making a summer 
entertainment splash 

Since 1991, Dan Wade has been bringing 
this kind of fun to pools all over eastern 
Pennsylvania and surrounding areas. The 
founder of D. H. Productions Disc jockey 


TQtke 

tbexi. 


Entertainment, Dan has created such a 
high quality poolside entertainment 
package that he has trademarked it to 
protect it from the inevitable second-rate 
copy cats. Called Dip -N- Dance^*^, it's a 
central feature of his successful DJ 
enterprise. 

While the idea of people 
dancing by the pool is not a new 
one, Dan says, "We just enhanced 
the way it's done." Dip -N- 
Dances^'^ are truly big, well- 
organized events. "Fantastic prizes 
are given out for various contests 
like the Limbo, Chicken Dance, 

Electric Slide, Macarena and so on. 

These events are typically done 
during the day for families and 
people of all ages. Other programs 
are offered at night, some for teens 
and others for adults. Each 
program is geared toward the age 
group, including the music." 

Public performances for local municipali¬ 
ties or agencies are usually two or three 
hours long and average 200 to 300 in 
attendance, while Dip -N- Dance™ 
private parties can entertain from twenty 
to over a thousand people. D. H. 
Productions typically does a minimum of 
thirty Dip -N- Dances™ during July and 
August. The better the weather, the 
more dates that get added. With 
approximately 85% word-of-mouth 
promotion for these events, it's no 
wonder that pleasant summers mean 
more work for Dan and his crew. 

Safe and sound 

Setting up by a body of water may seem 
a little risky, considering all the electrical 
current coursing through a sound and 
lighting system. Dan has some basic rules 
to follow to maintain a trouble-free 
poolside performance. "Set up in the 
driest possible area. Hang your wires, 
rather than running them on the ground. 
Make sure your equipment or racks have 


wheels or feet to keep them off the 
ground as well. People who are dripping 
wet should be kept away from your setup 
at all times." He also stressed the impor¬ 
tance of using ground fault protectors, 
which immediately cut off the power if 


any grounding occurs. 

Of course, partying people can be the 
most unpredictable factor at any event, To 
create an environment where safety 
comes first, before each Dip -N- Dance™ 
Dan coordinates with the lifeguards. They 
go over an emergency plan and then 
announce the pool rules, so everyone 
knows what is expected. "Although 
lifeguards are in charge," according to 
Dan, "we have the authority to stop, 
bench or even remove any person or 
persons who act inappropriately. We are 
proud to announce that, to date, we have 
had no incidents whatsoever." 

Having worked with so many kids, Dan 
has found that you should "...speak to 
them as people, not ot them as a boss." 

He has found that it's important to 
connect with the parents and gain their 
respect by showing your professionalism. 

"On air" as well as 
water 

Dan's years of experience as a radio DJ in 
various formats is a key ingredient to his 
mobile success. He has hosted Top 40, 
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Our Expertise & Ingenuity 
Says it All! 




tt 


Since 1973 


jf 


Colorado 
Sound N’ Lighi 


Pro Handheld V x 17*'+ 12 toads - $89 
Pro Remote 2" x 17" + 12 loads - $179 


Toll Free (88B) 429-0418 / Fax: (303) 429-1242 

Web Site Ordering: www.csni.com 


TrussLite 16 - $1299 

Aluminum Trussing Systams with Aircraft tamps/ Easy 4 Fast Satupl Rad-Blua-Ambar-Magenta gels, X/Y Aiming Capability, 


Workstation 9 ■ $299 



World’s Lightest Equipment 
Consoie with PuH-out Drawer!!! 

• Features pull out locking drawer 

• Four Models to choose from... 



Model 9 


Mega Strands Panel - $999 

552 lights red, blue, amber, magenta * 4 ch. chase • 12*w x 8'h • Cany bag Included • tripods optlonaL 
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Star Galaxy 


Stage 4 - $399 Stage 4+ - $499 

4-Par 38’s Halogen 2000 hr. spotlamps • CSL shock 
mount suspension * Multi-pattern sound sync 
controller * Tripod included 43'’w x 12”H x 12"D 

SuperTable Pius - $349 

with pole mounts 



Star GalaxV i - $169 
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Patterns to the audio beat 


ACL 24 Aircraft Lighting - $1099 

24-2BV Aircraft Laser-Type beam lights 
1.2 million candle power • X/Y aiming • 

Red,blue, amber, magenta • 2 AC effects outlets 
on back Roadcase with effects mounfs • damps 
together as travel easel • 4 Min. setup, One-Year 
warranty 


This equipment platfoam attows you to bring in aft your 
equipment In one trip. Unfold the legs and it's your 
equipment iabh. Holds 840 tbs! Covered with charcoal 
or biack*carpet Protective corners - 3 carrying handies 
6 heavy duty dual ball-bearing wheels - Center wheeis 
tailor for 360 degree turningi Center brake - Chrome 
plated heavy duty logs - Shirt included* 


SuperTable - $29$ 

without pole mounts 


Star Galaxy II - $219 

Slow rotating colored patterns 

Star Galaxv HI - $269 


Y 
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ies III 
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Audio beat/variable speed 

remote 

CSL CD-240 - $99 

Case ^ 240 ProSteevesH! 

Separate pocket for liner 

Top tab pocket for CO labels 

8 CD dividers 



12-28V 4/rCraft Laser-Type beam fights 

560,000 candle power 

X/Y aiming • Red,blue, amber, magenta 

C/amps together as travel easel 17”w x 12"h x 6”d 

4 Min. setup, One-Year warranty 


1-Rack DJ Computer $149$ 

Intel Motherboard 500 Celeron Processor 
40 Gig 7200 RPM HardDrive 
46XCD - Floppy 
Sound Blaster Live 
Three Case Cooling Fans 
USB, Lan, 128M PCIOORam 
Optional: 

CSL Workstation 4 Computer Case $249 
12" LCD Touchscreen $1149 
Plextor CDRW..add..$229 


VISA 







MB-8 - $119 ^ 

MB-12 ■ S739 V 

Mirror&att mounting arm ays tern 
50 watt HatoStar light 
Soft-Btart transformer - 1 AC cord 






































































country, oldies and adult contemporary 
shows for stations in Allentown, Easton 
and Wilkes-Barre, among others. Produc¬ 
ing morning shows, request shows and 
other programs has helped him develop a 
music-programming concept he calls the 
"Oh Wow Hits." He describes these as not 
always the typical party songs, "...but 
songs that make you feel good, songs that 
make you want to get up and dance...You 
have to work it, feet it and love it! If you 
don't feel it, then they won't and you can't 
expect them to!" 

D. H. Productions actually has a 
number of radio personalities who are 
involved with various stations in the area. 
Dan estimates that another ten percent of 
their business comes from this connection. 
"We supply stations with sound for big 
events, and our Digital Sound Studio 
Division creates sound tracks for fireworks 
and other events for radio stations." 

"Large sound reinforcement is in our 
blood," says Dan. He even had the 
opportunity to be a sound tech for an 
appearance by former President Ronald 
Reagan at Glassboro High School in New 
Jersey. D. H. Productions uses a combina¬ 
tion of Carver, CenA/in Vega, Bose, 

Technics, American Dj, Audio Technica, 


Numark, Gemini, Electro-Voice, and Peavey 
gear. 

Flowing In all directions 


Entertainment have what it takes to give 
people that "Endless Summer" kind of 
feeling all year long and for many 
summers to come. 


Based in Lehigh Valley, PA, D. H. 
Productions has provided entertainment in 
a variety of locales, including the Poconos 
vacation area, Philadelphia, New York, New 
jersey, Pittsburgh, Virginia, and even as far 
away as Florida and California. Their 
referrals have confirmed the value of 
having a strong web presence. "With the 
Internet, (check out www.dhpro.com) 
many people who have traveled into our 
area for weddings, family reunions, or 
holiday parties, ask us to come to their 
town to entertain," 

And entertain they do. Besides the 
unique poolside option, D. H. Productions 
performs for all types of occasions, 
including everything from the usual 
birthday and anniversary parties, wedding 
receptions, teen dances and proms, to 
things like divorce parties and even 
funerals. 

If the crowded pools and the multitude 
of satisfied clients quoted at 
www.dhpro.com are any indication, Dan 
Wade and D. H. Productions Disc Jockey 
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■ ONLY 
15-29 LBS 
EACH ^ 


Introducing thej & w 


LL 3 YEAR 
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THE ES 2000 
2000 Watts for $99S 
1000 per channel at 4 0(^ 
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Pro-End Intelligent Lighting, Dimming 
Strobes, Consoles, Hazers & Foggers 


Forced Atr Cooling - Variable Dual Speed 
Balanced 1/4 & XLR Inputs and Outputs 
Digital Conversion Amplifier 
Protection Circuits • 

DC Sensing Short ClicbK.TtifrmBl, IrhRusti Cuarfnt and Output Muting 



MODEL ^ 

8 OHM* 

4 OHM* 

1 4 OHM*; 

j MSHP 

iJ 

ES 1000 

250 

500 I 

~1000 

i "H049 

% J 

ES 1500 

375 

750 

1500 

*1224 
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ES 2000 

500 

1000 

, 2000 : 

*1399 , 


stereo 


Pfo-Erra^^m^^mltnres in Dual 18 & 15 
Speaker Components 
Zomax 600 Watt 18's&15's 
Microphone Cables and Patch Cords in Both 
XLR and 1/4’- 

Pre-made Speaker Cables in 1/4" NL4 & NL6 In 
H|ii Many Lengths 
|tl Compression Horn Drivers V & 2” 
Microphones - Many Name Brands 
MM Video Projection Systems 

CALL FOR PRC: ;UCT BROCHURES 
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TOLL FREE NATION-V/IDE 


HOURS M F 9 AM -5 PM PACIFIC TIME 
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Radio Disney Beach 
Millenium Mall To 
St. Ann's Festiva 

5th Avenue, NYC 
Columbus Day Para 

Benefit for YMCA 
Hofstra University 

«loini tlie PIZ 


WWW 

DISCOUNTS ON PIZZA DANCE PARTrPAII 

OR SET LOCAL PIZZA DANCE PARTY REFERRALS, pizzaH 


COUNTS, 

SLETTER AND more! 


KING SLICE 


ADD SPICE TO YOUR PARTY WITH A 

DURING THE 



SHOW YOUR STUFF as an invited "MASTER MIXER MOBILE DEE JAY" 

WHEN TONY MODICA's stage show comes to your area! 


OUT NEWSPAPER AND TELEVISION EXPOSURE rr 

SE! PIZZA DANCE DEE JAYS GET PUBLICITY. 










Gary Hosking • Deja Vu 
Brentwood, N,Y. 


Evan Majeros • Master Mixers 

Brick, N.J. 


COMING TO A TOWN NEAR YOU IN 2001 
TONY'S PIZZA DANCE MILLENIUM TOUR WITH RADIO DISNEY! 




iim/iitbisi. 


Oione Park. NY 11420 

(716) 84>6666* F» (800)0000638 
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2>aH Wai^U 

While developments in MP3 technology for D]s continue at 
a fast pace in the U.S., this time around, we'll take a look 
at a sleek and powerful D| program from ALCATech GmbH, German 
software developer. It's called BPM Studio, and along with a suite of 
D] tools for playing, mixing and archiving MP3 files, it offers another 
interesting option: a remote control unit. For anyone who is serious 
about MP3 mixing, but who wants to avoid the human-laptop 
interface, the "professional" version of BPM Studio actually features a 
dual CD player-style 19" rack-mountable controller. 

Under the hood 







If you don't need the controller, however, rest assured that the 
complete software package is also available (for a lot fewer 

Deutschmarks) without it. Overall 
the program's graphic interface 
has a look akin to the clean, 
sculpted lines of a Mercedes or 
BMW, in true German style. The 
core of the system is the Player, 
which functions like a dual deck 
but needs only a single soundcard. 
It is laid out just like a simple DJ 
CD player. You can save display, 
pitch and fade settings, among 
others. This player can also directly 
access tracks from audio CDs in 
your CD-ROM drive. 

The Playlist can store, sort and 
preview titles, with a preview 
player for each list. Drag and drop 
functionality is supported. Files are 
stored in the File Archive. When you load files, it automatically checks 
to make sure they are playable. The archive also has its own sorting 
and search functions, as well as a preview player. You can create your 
own categories for your specific needs. 
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With the BPM Counter module, you 
can use three different modes to make 
sure your tracks are at the right tempos. 

"Automatic" senses the bass pulse, 

"Scan" checks for stored BPM info in 
the archive and "Manual" is a tap BPM 
function using your keyboard. 

The Crossfader can be set for various 
times and frequencies. This is where the 
outboard controller might really come 
in handy for those of us who are more 
at home with an actual slider between 
our fingers. With the Mixer section you 
can simultaneously set levels and EQ for 
the two sides of the Player, along with 
an input to your computer's mic input. 

Just a sample please 

The BPM Studio's Sample Player lets you play 
up to 9 different audio files at once. These 
can be assigned to your computer's numeric 
keypad for instant starting. You can also edit 
the samples using the Sample Editor. Change 
pitch, fades and set up loops to add a little Zeitgeist to your 
mixes. 

Take a trip 

There's a lot more to this program than we have room to 
mention here. Co to www.alcatech.com to find out more and to 
download a demo. (Don't worry, it's in English.). A stripped 


down version ("Light") is available for $99, but the complete 
features are only available on the "Home" version, for $399. The 
"Professional" version, with 19" remote, weighs in at $1,389, 
plus shipping. If you haven't yet taken the plunge into MP3 
DJing, the BPM Studio may be just the thing to push you over 
the edge. Achtung, baby. 
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System Requirements: 

• IBM-compatible PC I 

• Minimum Pentium II 350 MHz processor ' 

• Windows 95 / 98 / NT I 

• Minimum 128 MB RAM 

• SVGA video (800x600) 

• 16 Bit sound card 

• DirectX V5.0 or better 

• 32x CD-ROM drive 

• Parallel port LPTl 
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when it 
comes to 
live sound, 
be direct. 


ALL COMPONENTS D.A.S. MANUFACTURED 





Energy Series JXmpHHers 

The powerful new Energy Series amplifiers are built to wthstard the rigors of 

touring and l ie on llie toad Each employs computer assisted design, and o^ers I^wiirVhi^ 

back fn-front tar cooling. XLR and 1/4' inputs, toroidal transformers, true dip 

and idle LEDs, and a rigid 2mm thick chassis. All models are 2 rack units In height 



E^2 

f-4 

E-S 

E-12 

For low power uses 

Mid-power ampfifi- 

A perfect amp for 

High tKftver arnplifi- 

like nearfield muni- 

cation with high 

general live sound 

cation for use with 

tors and foreground/ 

headroom and full 

reinforcement and 

full rariga cr multi- 

backgrour>d rein- 

dynamics, 

fixed inslallatkins 

amplified systems 

forcement systems. 

• 225 watts/ 

* 450 watts/ 

• 650 watts/ 

■ 125 watts/ 

channel (4 ohms) 

channel (4 ohms] 

channel (4 ohmsf 

channel |4 ohms] 

• Vi/eight: 

* Weight: 

* Weight 

• Weight: 22.7 lbs 

3 lbs. 

32 8 lbs. 

3S lbs 

Rttiil prita: S579 

Ritail price: S679 

Rttail prict: $949 

Rvtail price: S1179 

Ofn-cf Prtem: 

Oirf^ct Pricj?.- 

Olrtfct Pritfe^' 

Dirwet PrJ04»? 

$399 

$469 

$659 

$ai9 



Pf-OIS 


■ ■ ■ ' ' ' 

Pf Series loucfspeafcers 

An exceptional senes of high-quainv, high-performance loudspeakers that are _ 

also very affordable Using all DAS components, the Pf Series features Active S-YEA^ I 
Safety Circuit (ASCj protectfori, Kapton voice coils, fuff compressiofr drivers, and !1- 

Complex Aggregate Board (CABI endosures v^’ilh carpet covering 



• 2-way operation 
\7‘ woofer and 

2" titanium-diaphragm 
compression driver 
with 1 ■ exit 

• 500 wafts program 
power handling 

* 8 ohms impedance 

* Weight. 

4B 4 ! bs 

Ritailprica: S4n 




• 2Avay operaiion: 

15‘ woofer and 

2' titanium-diaphragm 
compress ton driver 
with 1 “ exit 

• 800 wans program 
power hardiirg 

• 0 ohms impedance 

• Weght: 

81 Bibs 

Retiil pfict; $549 



pf-fa3 

• 3-way operation 
18" LF cone speaker. 

8‘ mid cone speaker. 
2' titanium-diaphragm 
compression driver 
with t‘exit 

* 7D0 watts program 
power handling 

* 8 ohms impedance 

• Weight: 91 lbs 

Ritiil pricii $699 


l^rfi 




• 2-way operation: 

\m 15* woofers and 
2' titamumdiaphragm 
compression driver 
With r exit 

• 1000 watts program 
power handling 

• A ohms impedance 

• Weight 
90 2 lbs 

Rflliil price: S749 



* 2-way operation: 

12‘ woofer and 

2" titanium-diaphragm 
corrtpression driver 
With f exit 

* 500 watts program 
power handling 

* 8 ohms impedance 

* Weight 
46 2 lbs 

Rttail price: S499 

S3a9 


■ 2-way operation: 

15' wo of Of and 
2* titanium diaphragm 
compress ion driver 
with 1' GXJt 

• 600 watts program 
power handling 

• 8 ohms impedance 

• Weight: 

57,2 lbs 

n«tiil prici: SS49 
Ofr«ci 




• One 15'woofer 

• 600 Vi/atts program 
power haivlfing 

• 8 ohms impedance 

• Weight 
57,2 lbs 

Rtlail prici: S449 
Dfrverf ppfeer 
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One Enterprise Drive, Old Lyme, CT 06371 • Tek SGO^AJA-BISO * Fax: 66 (J* 434-1759 • Distributed in the U.S* by Sennheiser Electronic Corp, 
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ra PRO SOUND 

AND STAGE LIGHTING’ 


WWW 


11070 Valley View Street, Cypress, Colifornia 90630 
(714) 891-5914 FAX (888) 777-5329 


ProSound Gear Bag 

A $30 value FREE with 
any purchase of $99 or 
more. Call for details. 


































































REALITY CHECK 


<2^ Played to Death? 

**Oh no.„Pm having a Macarena attack!’’ 


M<iAh ^oU*iAO*i, 


Like it or not, some songs are essentials of the party 


T here is a general feeling within the Mobile Dj community 
that certain songs are requested so often that they run the 

risk of being overplayed. 

You know the songs. "Old Time Rock and Roll," "Rock Around 
the Clock," "Last Dance," "Electric Slide," "Macarena," "ABC," 
"December '63," "YMCA," "Love Shack," "Celebration" and a 
bunch more. These songs have stood the test of time and appear 
to be staples of almost every event. 

While we may grow tired of these songs, remember the 
happy looks on many of our guest's faces when they hear the 
first few bars of their favorite. No one can deny that these songs 
fill up dance floors during family parties. There is a reason why 
these songs are so popular and continue to be requested. 

All for the sake of the party 

They're fun songs. I don't know about you, but I don't usually 
play for funerals or factory closings. Virtually all of our clients' 
events are meant to celebrate some momentous occasion in 
their lives. They've hired us to make sure the celebration is 
memorable. 

While we do not choose to play these songs when we are 
relaxing at home, we must remember that our client's happiness 
is our first concern during their party. Sure, if we're about to play 
"Macarena" for the fifth time during a four-hour event, we may 
want to offer an alternative. But we can't let our dislike for the 
song (typically based on having played it 999 times previously) 
influence too much. If we treated all the crowd favorites like this, 
we would run out of the kind of music that people like to hear 
and dance to. 

Do the math 

Look at it from the guests' perspective. They may attend two or 
three parties during an entire year. Compare this to some DJs 
who may play for five different parties In a single weekend. Of 
course we may grow tired of "Macarena" by the end of the 
fourth party, but the guests at the fifth could care less about 
what happened at the other four parties that weekend. All they 
know is that "Macarena" is a great song to dance to. 

Have these songs ever failed you? Given, if you're at an 
techno rave and you play "Old Time Rock and Roll," you may 
incite a riot. But it's likely that no one there would request it 
anyway. Therefore you wouldn't play it. 

But for most Mobile D) events "Macarena" is still very 
welcome. We may roll our eyes as we see Grandma and the little 
kiddies waving their arms up and down to this one, but overall, 
our guests aren't as tired of it as we may be. 

Tough. We're being paid serious money to entertain, just 
think of how difficult many other jobs are, compared to being a 


DJ, Guests often express envy as they see us enjoying our work. 

Set them up and get them up 

Try to imagine how the party would be without these great ice¬ 
breaking songs. If the room is a little dead, any one of these 
songs can re-ignite a party, providing a springboard into a set of 
three or four other good songs. 

During a set that starts with one of these songs, I feel very 
good about being a Dj. This is what it's all about. The dance floor 
fills up and everybody's having a good time. Very few events are 
going to have this energy level for the entire three or four hours. 
We should treasure the magic that these songs provide. 

I especially enjoy the looks that I get from my client during 
such a 3-4 song set. I can see their joy as the guests are enjoying 
themselves. Remember the commercial? "If you don't look good, 
we don't look good," Guests having fun - client satisfaction. 

We should embrace these songs and take advantage of their 
power. Any one of these songs could be used to start the final set 
of the evening and with a little timing, you could even use them 
to encourage the event to go into another hour of overtime. If 
the time permits it, you could use another often-played song, 
"That's What Friends Are For," as the grand finale, inviting the 
remainder of the non-dancing guests to participate in one great 
big group dance. 

Know when to say no 

These ideas do not apply to school dances. The students at a 
dance virtually always want the most current dance and/or rock 
music. While you may play some classic dance songs or other 
songs from a few years back, playing any of the aforementioned 
songs during a school dance may instantly brand you as being 
lame. )ust like shooting fish in a barrel, you need to be more 
creative during a school dance and cannot rely on the overall 
appeal that these songs have at other events. 

Many times I've heard from students that the Dj at the last 
dance depended on these songs too much. This came at the 
expense of playing the songs the kids really want to hear. There 
are plenty of current and near-current dance songs to fill up a 
three or four hour dance, without having to resort to "Old Time 
Rock and Roll." There are dozens of un-played requests still on 
my table at the conclusion of most school dances. They usually 
do not include the songs listed earlier. 

Permission to party 

Will I continue to play these songs? You bet. Especially if the 
guests at the party request them. Often times there is a release of 
tension and stress that occurs when the guests can simply get up 
and dance to any of these obvious songs. While they may have a 
little trouble letting loose at first, these songs will help remove 
the inhibitions many people bring to the party. All work and no 
play makes johnny a dull boy, 

1 rent jukeboxes for smaller parties. There is meter inside to 
count how many times a song has been played. Virtually every 
time I reset it for the next party, I glance at it and sure enough, 
the counters for these songs clearly stand out, compared to other 
songs. During one 4-hour party, "Electric Slide" was played seven 
times. This was the choice of the guests, not a Dj. Now that's a 
clear message. 
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10 ’ crank stand 

$185 


Free case of 


F-1500 



20,000 cfm 
fogger with timt 
remote 

$289 


800 880 



STR -1 Mini Strobe 

2 For $22 
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$98 

TWISTER 
Big Bright 
Center Light! 



with 2 spare 
bulbs free! 

A $12.90 Value 
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Ten Foot 
Black Aluminum 
Tripod 


Hanging Strobes, 

2 For $17.50 


750 Watt 
Lightning Bright 
Strobe $99 

Ask for a free Laser 
Pointer with this light! 


Ask for a free Laser 
Pointer with this 
Tripod I 




DuaLSix 

Sound Active Light 
Bright! 600 watts 

$59 


I 


I 
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If you want 

NAME BRANDS, 

We have them... 

JBL TR-225 

2 1 5” woofers (magnet weight not listec 
by JBL). Magnet size is 6 1 / 8 ” x 1 1/2". 
Titanium compression horn driver 
(magnet weight not listed by JBL). 
Magnet size is 3 3 / 8 ” x 7/8". 

Power capacity is 450 watts. 

4 ohm cabinet. 

$389 

Free UPS ground freight 



If you want 

VALUE BRANDS, 

We have them... 
MAX-BCD-F215-1575T20 

2 1 5" woofers with 75 ounce magnets. 
Magnet size is 7 5/'8" x 1 1 ''2". 

Titanium compression horn driver with 
20 ounce magnet. 

Magnet size is 3 1 / 2 " x 1 1 / 2 ”. 

Power capacity is 440 watts continuous, 
800 watts peak. 4 ohm cabinet. 

$248 

Free UPS ground freight 


Free Catalog 


Loaded Cabinets Horns 
Empty Cabinets Woofers 
Tweeters Grills Feet 
Carpet Crossovers Free Simple Guide To Speakers 

Port Tubes Horn Drivers 
Terminal Plates 


Speakers For Bands, 
Clubs, DJ’s, Indoor, 
Outdoor, Stadium, 
Home Theater. 


877 569 
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COMPUTERIZED DJ 



Online Shopping Made Safer 


Ry Rckl (iokisbo rough 



E ven if you haven't experienced it, you've 
undoubtedly read about it. Shopping on the 
Internet, whether as a consunner or as a busi¬ 
ness, is exploding in popularity. 

Various studies indicate that from one-quarter 
to one-half of all Americans have now placed at 
least one order online. Some analysts believe that 
eventually e-commerce will account for one-fifth 
of all retail sales (the figure today is between one 
and five percent, depending on who's doing the 
counting). The numbers for business-to-business 
e-commerce are even higher. 

There's no better way to locate hard-to-find 
items or do comparison shopping for the best 
deals. I'v'e shopped for cars and plane tickets on 
the Web, and recently bought boogie boards for 
my kids, videos for my wife, and specialty bath 
mats and pillow wedges for the house—^all items I 
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Karaoke Pack 



R ft B Chib Plack 


Music Maestro Adds 2 New Great Packs to Their 

Collection of Karaoke Club Packs 


Top hfits n • Combines this year’s 

greatest hits made famous by young 
artists like Britney Spears, ‘N Sync and 
Christina Aguilera with favorites from 
Santana and Leann Rimes. Add songs 
with that new Latin beat, Alternative 
hits, and more for 85 chart 
stopping songs! 



R & k patx ■ The greatest R & B 
hits of all time. Get favorites once 
performed by Aretha, Otis and Brook 
Benton; add soulful songs of George 
Benson, Barry White and Billy Holiday, 
oldies by the Temptations and Marvin 
Gaye, and new sounds from artists like 
Janet, Mary J. Blige and Boyz II Men. 

This and more gives you 
92 great R & B songs! 


For a completo listing, brochures, and the complete Music Maestro library, 

call 800¥543¥7664 or visit our website mu8icmaestro.com 








































NATIONAL 


INFORMATION CENTER 



couldn't find in local stores—at 
excellent prices. 

E-commerce has had a wide 
impact on society, helping to 
fuel the economy's decade-long 
expansion which is the longest 
since record keeping began 150 
years ago. 

Buyer, be aware 
To almost every upside there's a 
downside. With e-commerce, 
you need to beware of scams 
and foul-ups, as businesses and 
entrepreneurs eager to cash in 
on the Internet goldrush do so 
without proper preparation or 

with venal motives. 

The incidence of outright fraud appears to be 
low, with exceptions in the areas of pyramid 
schemes and to a lesser extent, online auctions, 
1'he more common problems you'll find include 
featured products being unavailable, late deliver¬ 
ies, high shipping charges, and orders never 
arriving. 

The key issue is trust. If you're buying, how can 
you trust Web merchants? If you're selling, how 


Most online shopping at the con¬ 
sumer level is done with credit 
cards. This is safer than mailing a 
check because credit card com¬ 
panies typically limit your liability to 
$50 in the event of fraud. Almost 
all Web fraud victims are those 
who shop without credit cards. 


can you engender trust in prospects? 

Help is in site 

As often happens with Web problems, the Web 
offers solutions as well. 

A number of Web sites track fraudulent Web 
businesses or help you avoid becoming a victim. 


Examples are the National Fraud Information 
Center (www.fraud.org), BBBOnLine 
(vv^vw.bbbonline.org), and WebAssured.com, at 
ww'w. webassured .com. 

Other sites review shopping sites for qualities 
such as ease of use, pricing, selection, and service, 
including: Gomez Advisors, at www.gomez.com, 
BizRate.com (wwTv.bizrate.com), and Rating 
Wonders (www.ratingwonders.com). 

Some sites provide product reviews, such as 
ConsumerSearch (www.consumersearch.com) and 
Rroductopia (www.productopia.com). Then there 
are shopping discussion sites such as Deja.com at 
www.deja.com and Epinions.com 
(www.epinions. com), where consumers can share 
their buying experiences. 

Keeping track of your card...and you 
Most online shopping at the consumer level is 
done with credit cards. This is safer than mailing a 
check because credit card companies typically 
limit your liability to $50 in the event of fraud. 
Almost all Web fraud victims are those who shop 
without credit cards. 

But should you worry that your credit card 
information might be heisted as it travels through 
cyberspace? 

The answer is no. More and more Web shopping 
sites use encr^q^tion to scramble the credit card 
data you type in, preventing hackers from inter¬ 
cepting it. You'll know encryption is being used if 
the address of the Web page begins with "https" 
instead of "http" (the extra "s" stands for "se¬ 
cure"). 

Should you be concerned about Web sites 
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selling personal information about your buying 
habits? 

The answer is yes. I.ook for a clear privacy 
statement from a Web site before offering personal 
information. Organizations such as TrustE 
(WWW,truste.com) certify the privacy policies of 
Web sites and provide seals that you can click on 
to take you directly to a site's privacy statement. 
Keep in mind that most sites require you to "opt 
out" of sharing your info by clicking "no" on the 
page that informs you of their intent to use the 
info for their owm purposes. 

Blessed assurance 

Web sites can develop taistworthiness by being 
forthright and by understanding Internet conven¬ 
tions. If you have a storefront, post its address 
along with a telephone number, for those who 
want more than a virtual connection or assurance 
that you're no fly-by-night operation. Make sure 
your site loads quickly, is easy to navigate, and has 
a search feature. Don't send e-mail to Web visitors 
without asking permission. Respond to all e-mail 
questions. Let visitors know w'hat information 
you're collecting and how' it will be used. Clearly 
state your return policy. 

But still, caveat emptor 

Unfortunately, Web safeguards aren't foolproof. A 
new, fraudulent Web site may have not yet regis¬ 
tered on the radar screens of consumer watchdog 
sites. Shopping review sites seem eager to give sites 
good marks and reluctant to reveal poorly per¬ 
forming sites. Shopping discussion sites by defini¬ 
tion report anecdotal information that may be 
useful or misleading. A number of sites have been 
accused of violating their own privacy policies. 

As with nearly everything else about the 
Internet, online shopping isn't risk-free. But this 
shouldn't stop you from benefiting from it. Just 
remember to keep your eyes open. And sometimes 
you have to rely on old-fashioned common sense: 
if a deal seems too good to be true, it probably is. 


Reid Goldsborough is a syndicated columnist and author of 
the book Straight Talk About the Infonuatwn Superhighway. I le 
can be reached at reidgoldftmetaxs.com or http;// 
members.honie.net/rcidgnld. 
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www.magicglo.com 
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or call 

716-385-9920 
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The uhintaie collection 
of original artist megamixes 
and compilations, specially 
created for the 
professional DJ. 
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PLAY SOMETHING WE CAN DANCE TO 



Mo'XMAeli 

•k 

When, as a Dj, you think about the special 
music to be played at a wedding, you 
usually think about the bride and groom's 
first dance song and the typical ice- 
breakers to get the crowd on their feet. 
When it comes to advising a bridal couple 
during a consultation, they typically have 
already chosen a song for their first dance 
and they assume that you will be able to 
read the crowd and know what to play to 
get the group to groove. The two areas in 
which most wedding couples will want 
your assistance are; 1) Suggestions on the 
music to be played at the wedding 
ceremony and 2) Choices for the Bride- 
Father and Groom-Mother dances. 

While the vast majority of wedding 
ceremonies still take place in a church or 
other place of worship, many couples are 
choosing an outdoor setting in a garden, 
a park, or by water to exchange their 
vows. The reception is then typically at 
the same place or in close proximity to 
the ceremony. As a rule, it's a popular 
choice to hire musicians for the ceremony 
and a Dj for the recption, but some 
couples will want you to do the ceremony 
as well as the reception. Some Djs have 
turned this into an additional profit point 
and charge considerably more for this 
added service. In our service, we charge 
only for the extra time, regardless of the 
additional setup required. In either case 
you will make additional money, so this is 


a service you should be willing and able 
to provide. 

What’s appropriate? 

Before the bride and groom decide on 
what music selections they want you to 
play, ask them what type of instrumenta¬ 
tion they are considering. Remind the 
couple that although it is certainly 
acceptable for a D] to provide the music 
at a wedding ceremony, they will want to 
select instrumentation that could actually 
be played by musicians at the site. The 
three typical types we suggest are an 
organ (or orchestra with a full sound), 
harp, or brass quintet. 

If the wedding is held outside, organ is 
going to sound out of place. However, it 
is quite possible that a harp or brass 
quintet could be "in the bushes" playing 
all the wedding music. 

You will also not want to switch 
between types of instruments. Keeping 
the same type of music will again create 
the illusion that the bride has gone all out 
and hired professional musicians to play 
at her wedding and somehow she has 
hidden them in the bushes. Keep in mind 
that you need to begin playing prelude 
music fifteen to thirty minutes before the 
start time of the wedding as printed in 
the wedding invitation. 

Got Questions? 

A few additional important elements that 
need to be discussed include whether 


anyone will need amplification during the 
service and if electrical power is provided 
at the wedding site. Often the minister 
or justice of the peace will want a 
microphone. If required, provide him or 
her with a lapel microphone or a micro¬ 
phone with a stand. 

Some sites are rather removed from 
electrical outlets and electric power may 
not be available. The music may have to 
be battery powered. For these sites, 
proper planning is a must. If you have 
never been to the location before, don't 
just assume that power will be provided. 
Nothing could ruin a bride's day faster 
than her D] showing up with equipment 
and nowhere to get power. Also, ask if 
anyone will be singing during the event 
and whether the accompaniment will be 
provided on cassette tape or CD. In 
many of our systems we only have CD 
players, since that is ail we play at a show. 
However, most vocalists show up with a 
cassette tape to play instead of a CD. You 
need to be prepared 1 

So now it’s Mr. and Mrs.... 

Regardless of whether you are playing the 
wedding or not, you will most likely be 
asked for some suggestions on what to 
play after the bride and groom's first 
dance. Specifically, for the dance for the 
bride and her father and the groom and 
his mother. Couples are evenly split 
between having one song played while 
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both dance with their parents and having 
a song for just the bride to dance with 
her dad and then a different song for the 
groom to dance with his mom. I have 
listed the most requested songs to help in 
either case. 

During the consultation, ask important 
questions like who will be dancing to 
which song and will anyone be cutting in 
during the dance (often the groom's 
father will cut in on the bride's dad and 
the bride's mom will cut on the groom's 
mother). There might also be stepparents 
that they want to share in the spotlight as 
well. If this is the case, find out if they 
want you to give them a cue, such as 
introducing them by name, as they cut- 
in. Make any necessary notes to ensure 
that you state everyone's relationship 
correctly. If a parent is deceased, they 
may chose to have a brother, uncle, or 
sister to dance with them instead. 

Remember that you may be the 
only wedding coordinator the bride and 
groom will have, on the most important 
day of their lives. It wilt be your job to 
assist in any way possible to make sure 
that their event goes as planned and on 
schedule. The job of a professional Dj 
goes far beyond knowing what music to 
play for a dance. The job carries with it 
the responsibility of helping a couple 
have a wedding they will treasure for the 
rest of their lives. 


Music for the Ceremony 

Prelude 

1. Air on a "C" String - Bach 

2. jesu, Joy of Man's Desiring - Bach 

3. Air from Water Music - Handel 

4. Allegro from Brandenburg Concerto No. 4 in G- Bach 

5. Canon in D - Pachelbel 

6. Allegro from "Spring" of The four Seasons — Vivaldi 

7. On Wings of Song - Mendelssohn 

8. Arioso - Bach 

9. Prelude in C Major - Bach 

10. Largo from Xerxes - Handel 
Seating of the Mothers 

1. Ave Maria - Schubert 

2. Ave Maria - Bach 

3. Sheep May Safely Graze - Bach 

4. Any appropriate song from the above Prelude list 
Processional 

1. Bridal March from Lohengrin ("Here Comes the Bride") - Wagner 

2. Trumpet Voluntary - Clarke 

3. Trumpet Tune in C Major - Purcell 

4. Canon in D - Pachelbel 

5. Trumpet Tune - Stanley 
Lighting of the Unity Candle 

1. Whither Thou Coest - Singer 

2. O Perfect Love - Barn by 

3. One Hand, One Heart - Bernstein 

4. The Wedding Song - Stookey 

5. All I Ask of You - Webber 
Prayer 

1. The Lord's Prayer — Malotte 
Recessional 

1. Wedding March from A Midsummer Night's Dream - Mendelssohn 

2. Finale ("Ode to joy") from Symphony No. 9 - Beethoven 

3. Le Rondeau ("Masterpiece Theatre" Theme) - Mouret 



Music for the Reception 


Bride and Father 

1. Butterfly Kisses 

2. What A Wonderful World 

3. Unforgettable 

4. Because You Loved Me 

5. Wind Beneath My Wings 

6. My Girl 

7. Daddy's Little Girl 

8. Daddy's Little Girl 

9. Through The Years 

10. The Way You Look Tonight 

11. Cod Must Have Spent 
A Little More Time 

12. Daddy's Hands 

13. Thank Heaven for Little Girls 

14. The Times of Your Life 


Bob Carlisle 
Louis Armstrong 
Nat and Natalie Cole 
Celine Dion 
Bette Midler 
The Temptations 
Al Martino 
Kippi Brannon 
Kenny Rogers 
Tony Bennett or 
Frank Sinatra 
N-Sync or Alabama 

Holly Dunn 
Maurice Chevalier 
Paul Anka 



Groom and Mother 

1. What A Wonderfu 1 World 

2. A Song For Mama 

3. Wind Beneath My Wings 

4. A Song For My Son 

5. Unforgettable 

6. Because You Loved Me 


Louis Armstrong 
Boys II Men 
Bette Midler 
Mikki Viereck 
Nat and Natalie Cole 
Celine Dion 


Bride and Father Dancing With Groom and Mother 


1 . 

2 . 

3. 

4. 

5. 

6 . 


7. 

8 . 

9. 

10 , 
11 , 
12 


What A Wonderful World 

Unforgettable 

Wnd Beneath My Wings 

Because You Loved Me 

Unchained Melody 

The Way You Look Tonight 

Sunrise, Sunset 

Can You Feel The Love Tonight 

I'll Be There 

Beautiful In My Eyes 

Through The Years 

Count On Me 


Louis Armstrong 
Nat and Natalie Cole 
Bette Midler 
Celine Dion 
Righteous Brothers 
Tony Bennett or 
Frank Sinatra 
from Fiddler On The Roof 
Elton John 
Mariah Carey 
joshua Kadison 
Kenny Rogers 
Whitney Houston 
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Mobile Beat DJ Shows are 

profession. You can share ideas 
f attend seminars and 

“y industry leaders. Plus, 

give you the opportunity 
newest products and 
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June 26, 27 ,28 2001 



a great way to stay on top of your 
with colleagues and competitors, 
gain valuable insight from I 

Mobile Beat DJ Shows 1 

to see and touch the 1 

services all in one place. I 


The latest information 
always available online at 
www^ mobllebeat, com 
or call (716) 385-9920 
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CROWDPLEASERS 


Hiring Dancers: 

The Essential Steps 



By MfKE Ficher 





cm 



W ^th technology leveling the equipment playing field, a world of choices 
waiting just a mouse-dick away, and clients demanding more for their 
leisure dollar, being "the entertainer" has become the marketing 
difference in the Mobiie Disc Jockey profession. And that includes the use of 
assistants, dancers and roadies. 

With more jocks adding dance exhibitions, interactive features and instruction 
in their shows, contracting with dancers, in particular, might be a new experi¬ 
ence. Here are a few ideas, tips and suggestions to help create a comfort level for 
you, your staff and your client when working with additional event personnel. 

Entertainment first, expertise second 

In baseball, the best managers usually have not been the most talented major 
league players. In fact, many exceptional baseball players have not translated 
that gift into memorable managerial careers. The same can hold true for 
dancers. 

Some of the most gifted dancers may not be the most accessible entertainers. 
If you are planning to teach dance or encourage crowd participation, a dancer 
with a great smile, an easy-going manner and outstanding people skills is an 
asset greater than an exceptional performer with minimal people skills. 

Charisma is key 

Can he or she easily mingle with the crowd? Can he or she encourage guests to 
participate without making them self-conscious or employing condescending 
techniques? Is he or she flexible enough to effortlessly flow with modified dance 
selections and/or improvised dialogue during a show? While dancing skills are 
requisite, selecting partners with outstanding entertainment and people skills, 
particularly when enticing guests to the dance floor or teaching dances, will pay 
higher dividends in the long run. 

Opposite-sex partner 

While working with a person of the same sex is appropriate for line dancing, 
contracting with a dance partner of the opposite sex allows you the flexibility to 
comfortably teach partner dances in addition to line dances. Across all genres of 
popular dance—country, disco, contemporary, swing, club—simple partner 
dances can be shared with guests without creating a potentially unpleasant 
situation. 


ia 
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LOOKING FOR THE BEST WAY 
TO BUILD YOUR Di SYSYEM? 

WELL STOP LOOKING AND DO IT RIGHT THE FIRST TIME! 




r 







S flow case 

Tresentations 



ROAD CASES 
PORTABLE TABLES 
CD & MD STORAGE 
LIGHTING BOXES 
LIGHTED DANCE FLOORS 


D! BOOTH FACADES 




www.ShowcasePresentations.com 

BUILDING AND DESIGNING THE BEST ROAD CASES. LIGHTING PACICAGES, & SPEAKER SYSTEMS 
Made in the USA by: S.P.I. Mfg. Brockton, A^A CALL FOR A FREE CATALOG 508-587-1423 

Dealer Inquiries Welcome 
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Cultivate a posse 

Especially if you are a solo operator, try to develop a 
stable of several dancers to increase availability and 
aptitude options. For instance, I call upon at least four 
different female partners and three different male 
dancers, each possessing a wide range of recognized 
country, swing, hustle and fad dance skills, yet 
featuring something unique in their personality and 
degrees of specific genre expertise. Because events 
usually dictate an opposite-sex partner, with four 
outstanding, energetic and experienced female 
partners, I am likely to find one available for an event 
and can deliver a client-pleasing performance. 

In addition, with a solid and experienced stable of 
dancers, you can put together several couples and/or 
individuals for events to satisfy different client needs. 

Determine your needs 

Contracting dancers for instruction and audience 
involvement is quite different from securing dancers 
to provide an exhibition. Where involvement dancers 
or line dancers benefit from exceptional people skills 
and spontaneity, exhibition dancers should possess 
crowd-pleasing skills, as well as exceptional showman¬ 
ship. 

Become familiar with the lop dancers in specific 
disciplines (swing, salsa, nightclub, country), particu¬ 


larly couples, in your area. If you plan to offer exhibitions as part 
of your service mix, network with them to determine their 
interest, availability and acceptable rates. 

Pay well 

Resist the temptation to minimize the compensation to your 
dance staff. You expect your clients to pay a professional fee for 
your services, so expect to pay a professional fee for higlv 
quality, energetic dancers. In addition to following through with 
a professional image, you will cultivate a loyal, dependable crew 
of dancers to call upon for events. 

Know your skills 

Is the event a sock hop? A country hoedown? A disco inferno? A 
swing gala? A mixed music event? Realistically assess your skills 
as well as those of your dancers and try to match the most 
appropriate personnel with the event. Clients are paying for 
your DJ—and dancing—expertise and aptitude. That includes 
your judgment in securing dancers for an event. Repeatedly 
making solid matches might allow you to carve a niche in your 
market. 

In a future that will likely see an increase in demand for 
additional skills and services in the Mobile Dj trade, contracting 
with energetic, skilled and personable dancers may be a growth 
opportunity. Exercising sound judgment will allow you to swing 
for the fencesl 



i f All New & Improved X-MiX Website 


i I Online Store Now Open 


i Listen To The Latest X-MiX Remixes 
Before They Are Released 


800 - 711-9649 

(toll-free u.s. & Canada) 


- 270-4411 

(international) 




*DJ Wholesale Club Membership Required. Call or visit xmix.com for details. 
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D J All Star 


World Tour T-Shirts 


Send $10 phis $3.00IS&H) to: 


NYS add Sales 

P.O. Box 309 


East Rochester, NY 14445v ^ 
or call 716-385-9920 to charg^^^ 


also available at 


wYmmoNebealcom 


1 * 

Dance Music , 

Includes Year I 

Guide Book! 

and BPM! 


The Ultimate Music 
Guide for Mobile DJs! 


Play Somethiig 
We Can Dance To 


Since 1982, Mobile Beat's Musicologist 
Jay Maxwell has tracked audience 
response to thousands of songs. This 
book lists over 1.500 of the most 
requested songs of all-time. Each listing 
includes the title, artist, year released 
and the BPM {where applicable). Pius, 
for your convenience, the entire list is 
sorted five ways; alphabetically by title 
and artist, category, BPM count and 
year! 


Now available ON DISK for just $9.95 additional! 

To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
RO. Box 309, East Rochester, NY 14445 


Categories include: 
Altemative/Modem Rock 
Band 

Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm 8i Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 19S9-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow County 
Sock Hop 1955-1969 
Special/Novelty Soi^ 
Vocalists 

Wedding/Love Songs 



MINDED DJS 
AND 

NTERTAINMENT 

SERVICES 


Special Price! $19.95 

SPINNIN’ 2000 explains in detail... 

• PRO SOUND AND LIGHTING EQUlPMEhTT | 

• MDONG TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM & MUSIC UBRARY 

• PERFORMING AT WEDDINGS & OTHER FUNCTIONS 

• MANAGING A DJ SERVCE 

• TRAINING DJS • CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS 

• AND MUCH MOTE! 


For Visa/Mastercard orders go to 
http://mail.prodj.com/djbooks or call 
800-892-4060 


As a 
Mobile 
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CD/CD+G Digital Jukebox 



Now Available with 2,000 Golden CD+G Songs from 

MUSIC MAESTRO 




No Need to Carry CD or CD+G Discs 

Instantly Access up to 12,000 CD/CD+G Songs 

Newly Arrived!!! CAVS JB-99, a multi-functional music machine designed to meet the demands 
of professional DJs and KJs. It is three-in-one machine, combining the functions of a traditional disc 
player (plays audio CD, CD+G, video CD), a traditional disc changer (holds up to twelve thousand CD 
or CD+G songs) and a traditional jukebox (enables accesss to any songs instantly). CAVS JB-99 is a 

marvel achieved by using the latest technology in IVIP3+Graphics. 


Download CD/CD+G songs with music AND graphics into 
JB-99 directly from your CD/CD+G discs or...directly 

from the Internet! 

(Easy PC download software included) 

FEATURES 


Play CD/CD+G songs from the internal memory of JB-99 using MP3+Graphics technology 

Play any standard audio CD, CD+G and video CD (ver 1.1, 2.0) 

Capture CD and CD+G songs directly from CD and CD+G discs 
Support MP3+Graphics data file download and backup through PC and Internet 

Memory capacity of 12,000 songs 
Built in equalizer 

Key control, tempo control, voice cancel functions 
Tempo change, key change, voice cancel and fanfare functions 


Visit our website for more details: 

www.cavsusa.com 








-957-2287 Long Beach, CA 
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For more information on any of 
THE CDs IN Music News call 
AVC Sebastian at 973-731-5290 


W hile all the hoopla happened when the zeros turned over, 

this New Year's Eve actually marks the beginning of the new 
Millennium. Just as it was in the beginning, DJs are still 
searching for that perfect compilation with the most useable tracks. My 
job is to help you in that search. These may not be 100%-perfect 
compilations, but they certainly contain some darn good stuff. So let's 
get ready to make holiday cheer. 


As an all around party compilation, MILLENNIUM HOUSE PARTY is 2 
CDs loaded with great, must-have stuff for all kinds of parties. High¬ 
lights Include a "Millennium Mix" of "Y.M.C.A." by the Village People, 
a timed countdown to midnight New Year's Eve with "Auld Lang 
Syne," the popular "Beatles Medley" by Stars On 45, the Sash! 
"Megamix," and a whole lot of fun classics and party tracks. This one is 
a great intro to the year 1. 


MILLENNIUM HOUSE PARTY {2 CDS) 


■ ^ 1 I ^ ^ 


Le Freak. 

Better Best Forgotten... 

Stayin' Alive.. 

Brown Eyed Girl. 

Love Shack. 

You Get What You Give 


•P ■ • P ■ * P i| 






■-lIPilPII'B^I 


.CHIC 

. STEPS 

. N-TRANCE 

. VAN MORRISON 

B -Ev9*Q 

... NEW RADICALS 


Sisters Are Doin’ It For Themselves.. 

.EURYTHMICS w/ ARETHA FRANKLIN 

Lady Marmalade.ALL SAINTS 

Wonderwall.MIKE FLOWERS POPS 

Freed From Desire. GALA 

Don't Leave Me This Way.THE COMMUNARDS 

Venus.. BANANARAMA 

Don't Bring Me Down.ELECTRIC LIGHT ORCH. 

SomerNhere In My Heart.AZTEC CAMERA 

Kiss. ART OF NOISE w/TOM JONES 

Let Me Be Your Fantasy....BABY D. 

0 U* h 0 Ll I d S €* + + + ^ ^ ^ 

The Megamix... SASH! 

Would You...?. TOUCH & GO 

Move On Up.CURTIS MAYFIELD 

Relight My Fire....DAN HARTMAN 

You Make Me Feel (Mighty Real).SYLVESTER 

Relax.FRANKIE GOES TO HOLLYWOOD 

Everybody Needs Somebody To Love.... SOLOMON BURKE 

Guaglione.. PEREZ PRADO 

Mas Que Nada. TAMBA TRIO 


Don’t Turn Around...ASWAO 


Let’s Get Ready To Rhumble.ANT & DEC 

Vindaloo.FATLES 

Abba Medley.STARS ON 45 

Beatles Medley.....STARS ON 45 

Oh, Pretty Woman..ROY ORB ISON 

You Spin Me Round (Like A Record).DEAD OR ALIVE 

Cotton Eye Joe.REDNEX 

The Time Warp.DAMIAN 

Last Christmas.ALIEN VOICES w/ THE THREE DEGREES 

Y.M.C.A. (Millennium Mix).VILLAGE PEOPLE 

Auld Lang Syne/Can Can.BAD MANNERS 
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The Vipe^ fs ope of VocoPro's most 
systems fn our Professional Karaoke Series.^ 
complete system is contained within two o 
road cases. Enclosed In the top case is a sin* 
space 300w power amplifier and VocoPro's 
CDG-X3Mark II player. The Mark II CDG player 
is shock resistant and features a cassette deck to 
play and record, digital echo and delay, a 19- 
step digital key control, 3 microphone inputs (one 
for announcements or instruments), vocal cancel 
and vocal partner Karaoke features and plenty of 
expandability options. The lower case features 
two professional 15" Eminence® woofers which 
are enclosed behind sturdy metal grills, and two 
Motorola® horn tweeters. The Viper II is truly an 
excellent choice for any professional Karaoke 
application. 


V* 




www.vocopro.com 


For your nearest Vocopro Dealer Call 

(800)678-5348 
Fax (626)968-1998 
E-Mail: info@vocopro.com 
or Visit us on the web site at: 
www.vocopro.com 










ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 
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"Outstanding!" best describes the recentty released 2-00 
compilation entitled LATIN FEVER. It's packed with the biggest 
Latin/English acts and tracks that have fired up a revolution of 
rhythm, Latino style, from the radio to the club floors. Virtually 
alt of these Latin and Latin-flavored English tracks have topped 
the charts in Top 40 Pop, Dance, and Latin categories. Best of all, 
many of these are fresh new versions not previously available on 
CD. If you only buy one Latin/English compilation this year, it 
should be this one. 


LATIN FEVER (2 CDs) 

Livin' La Vida Loca (Pablo Flores Edit).... RICKY MARTIN 
If You Had My Love (Pablo Flores Remix). 

I Need To Know (Pablo's Miami Mix) ...MARC ANTHONY 

Mambo Italiano (S' N' S Radio Edit).. SHAFT 

You’ll Be Mine (Partytime)... GLORIA ESTEFAN 

Corazon De Melao (Loco Radio Mix).EMMANUEL 

Salome (Pablo Flores Club Mix).. CHAYANNE 

Bamboleo.GYPSY KINGS 

Buena Vita (Good Life).. INNER CITY 

Bingo Bango...BASEMENT JAXX 

Lambada.. CORTEZ 

Suavamente (Hot Head Mix).ELVIS CRESPO 

Ba-tu-ca-da...PARNEY DE CASTRO 

Magdalena Mi Amor (Quimbara)...DLG 

Salsa.YURI BUENAVENTURA 

Ritmo De La Noche.LORENA MARTINEZ 

Cada Vez... NEGROCAN 

Eso Beso. NANCY AMES 

Peanut Vendor (El Manisero)... ANITA O’OAY 

Bailamos (Grooves Brothers Radio Edit). 

...ENRIQUE IGLESIAS 

Mambo No 5.LOU BEGA 

Miami (Miami Mix).. WILL SMITH 

Per Sempre Amore (Forever In Love).LOLLY 

Dove L’Amore... CHER 

Sway (Mucho Mambo).SHAFT 

Cuba..GIBSON BROTHERS 

Fantasy (Carnabeat Edit).EARTH. WIND & FIRE 

Guantanamera (Carnabeat Short Version). WYCLEF JEAN 

Soul Limbo.BOOKER T & THE MG’S 

La Bamba. LOS LOBOS 

Babarabatiri. BENNNYMORE 

Guaglione.PREZ PRADO 

Mas Que Nada.SERGIO MENDES 

Soul Bossa Nova...QUINCY JONES 

^ij3in3 I HERB AiLPERT 

Guantanamera.. SANDPIPERS 

The Girl From Ipanema.ASTRUO GILBERTO 


As a mobile, you need variety. The compilations that make it to 
these pages featuring new and breaking Top 40 hits usually carry 
acts coming from the likes of Sony, Warner Brothers, Virgin, EMI 
and other biggies in the biz. The new FRESH HITS 2000 V0L.2 is 
one such compilation, featuring top shelt acts and high caliber 
up & comers that you’ll likely hear more about. Already the buzz 
is out on Five & Queen's "We Will Rock You" and the killer new 


remake of A-Ha s Take On Me by At. The wrap is, Fresh Hits 2000 Vo!.2 
delivers a bit of everything that makes up Top 40 today, from Pop to Rock to 
Hip Hop to Club. 

FRESH HITS VOL.2 (2 CDs) 

We Will Rock You.......FIVE & QUEEN 

Out Of Your Mind.TRUE STEPPERS, DANE 

..BOWERS w/ VICTORIA BECKHAM 

7 Days...CRAIG DAVID 

Take On Me.At 

It Doesn’t Matter.. WYCLEF JEAN w/ THE 

..ROCK & MELKY SEDECK 

t,2.3.4-Get With The Wicked. 

..RICHARD BLACKWOOD w/ OEETAH 

Bills 2 P’^y + + 

Jumpin’ Jumpin'.. DESTINY’S CHILD 

Mbtib i\43ri3 Santana 

4 ^ fa 4 4 4 4 4 4 4 4 i 4 4 4 4 4 4 4 4 4 4 4 4 4 * 4 4 4 4 J 4 ^ 4 4 4 I. q 4 f-4 1.1 I 4 I 4 K 4 4 4 I-f 4 4 

I Think I’m In Love With You.JESSICA SIMPSON 

You.POINT BREAK 

I Turn To You.CHRISTINA AGUILERA 

My Heart Goes Boom (Ladidada).FRENCH AFFAIR 

I Wanna Be With You....MANDY MOORE 

Shut Your Mouth.MADE IN LONDON 

Everything You Want...VERTICAL HORIZON 

Just Hold On. TOPLOADER 

Rome Wasn’t Built In A Day.MORCHEEBA 

Yellow. COLDPLAY 

Sunday Morning Call.. OASIS 

Bang (Chicco Seed Hurricane Club Mix). 

B 3 ndst-Orn'i R<UDB 

Bad Habit...ONEPHATDEEVA w/ LISA MILLETT 

On The Beach..YORK 

t Feel For You.BOB SINCLAIR 

I ^ P 6 6 I S iS '0 + + + + 4 H 4 jk i l C) ‘^J P 

With My Own Eyes.SASH! 

I Can Hear Voices.Hl-GATE 

Take Your Time (ilicit Dub).THE LOVE BITE 

Tell Me It’s Real (Astro Trax Team Master Edit),.... 

a .. 1 ......1 ...... .1 .1 >, I I , K Cl & JO J^) 

8 Days A Week.FEMALE ATTITUDE 

No More..... RUFF ENDZ 

No Matter What They Say...Lll KIM 

Come And Get Me.. CLEOPATRA 

Make It Right.. CHRISTIAN FALK w/ DEMETRIUS 

Sandwiches (Original 7’)...... DETROIT GRAND PUBAHS 

R\/.P R\/P Rvp W^^VWf' 

^JV'U LJ y W !< i 4 li 4 M i. I # ^ 4 I >« i. 4 ■ I ^ |<4 m ■ 4 i 4 4 .| 1.1 4 4 p 4 I. ii « ■ i 4 4 • p « ^ V w « « I .p w # I I V 

Bla Bla Bla....GIGI D'AGOSTINO 

When I Said Goodbye. STEPS 

The One BACKSTREET BOYS 


A ■'12-inch mix" refers to the versions of a song released on a 12” single 
vinyl record. Usually these are extended versions for dubs or slightly 
different renditions. CD 5s, a.k.a. CO Maxi Singles are the compact disc 
equivalent of 12” vinyl. Whether their on vinyl or CD Maxis these different 
versions of hit songs are rarely around for long. Which is wrhy the newest 
CLUB CUTZ USA - THE 12 ’' MIXES is a welcome treat. These slammin' 
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indicste hovt many tapes of each selection you are purchasing in the space provided. 


BARMIT2VAHS 

1 . _ The Mitzvah Connection 

2. _ A-B-Cs for the Bar Mitzvah DJ 


3. _ Bar & Bat Mitzvahs 


THE BASICS 

4. _DJ 101: Parti 

5. DJ 101: Part 2 


6 . _ Ten Steps: Starting & Operating a Successful DJ 
Service 

70. _ Raising the Standards 


PANCE ANP PANCES 

7. _ School Dances 

8 . _ Kids From 2 to 22: Parties. Dances, Special Events 

9 . _ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11 . _ The Video Dance Party 

12. _More Than the Macarena: Latin Music 


PERFORMANCE 

13. _ Mobile Mixing; Yes You Can! 

14. _More Mobile Mixing 

71. _ Music Programming 

WEPPINCS 

15. _ Finding the Bride 

16. _Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 


BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. __ Increasing Your Profits 


22. _ Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 

24. _ 99 Ideas for '99 

25. _ Problem Solving Forum 

26. _ Hovr to Expand Your Mobile DJ Operation 


27 

23 

29 

30 

31 

32 

33 
73 


74 

75 

76 


_ Single Operator Forum 
_ Single for Life: The One Person Operation 
_Single Operators: Hoiv to Survive Large Companies 


_Multi-systems; Options & Ideas 

_ Working With the Competition 
_ Beating Burnout 
_ Organization 

_Hidden Secrets of Business (2 tapes lor the price 

of 1!) 

_ The Biz: From Utile Extras to Crisis Management 
_ DJ Problems: What Would You Do? 

_ Difficult Sales: Get the Edge 

MARKETING 

34. _ McKay's Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials. Keeping in Touch 

37. _ Bookings Through Agencies 4 Party Planners 


INTERACTIVE GAMES 

38. _ Icebreakers 

39. _ Icebreaker Supersession 

40. _ It’s More Than the Music: Magic & More 
41 _ Beyond DJ: Props & More 


77. _ Icebreakers: The Grand Finale 

78. _ Games: Not Just For Kids Anymore 


LEGAL/TAX 


42 

43 

44 

45 

46 

47 

48 

79 

80 


Taxes 8 Bookkeeping tor DJs 

Legal Contracts. Contractors & the Competition 


_ Legal & Business: BASIC 
_ Legal & Business; ADVANCED 
_ The 1099 Subcontractor 


_ Payroll & Taxes 

_ Legal Warfare: Bool Camp For DJs 
_ From Copyrights to Contracts 
_ Legal Nuts & Bolts 


TECH 

49. „ Tech Support: The Speaker FAOs 

50. _ Understanding Your Sound System 


NAME 


ADDRESS 

CITY_ 


STATE 


PHONE 



CARD# 


CARDHOLDER’S NAME (please print). 
CARDHOLDER’S SIGNATURE_ 
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51 

52 

53 

54 

55 

56 

57 

58 
81 
82 

83 

84 


Audio Troubleshooting 

The WOW Factor; High-End Toys 

Tech Tips & System Design 

Tech Talk: Bi-amping. Tri-amping 

Lighting & Special Effects For the 21st Century 

Lighting From A to Z 

Robotic Lighting, Design, Oichroic Colors 
Soundcheck: Can You Hear the Dillerence? 
Understanding Your Sound System. Part 2 
Beyond the CD: Tlie Future is Now 
MP3 & New Technology 
Hands-On Tech Workshop 


KARAOKE 

59. _ Karaoke Koncems: Part 1 
_ Karaoke Koncems: Part 2 
_ Karaoke; Alive & Growing 
_ Target Marketing For Karaoke 
Adding Karaoke as a Profit Center 
_ Karaoke Promotions 


60 

61 

62 

85 

86 


SPECIAL INTERESTS 


63 

64 

65 

66 

67 

68 
69 

87 

88 
89 


_ Making Money With Trivia. Nostalgia & Reunions 

_The Over 40 DJ: In For the Long Haul 

_ Women in the DJ Industry 
_The Mobile DJ & Music Promotion 
_ Video: All Aspects 
_ DJ Association Forum 

_Be All That You Can Be 

_ Club DJs: Tips & Topics 
_ Latin Music: The Market & The Mix 
_Country DJ Round-Up 


■ l< 


PRICE PER 

TAPE: 



1-5 

$8 ea. 

add($ 

3 s/h ) to total 

6-20 

$7 ea. 

(S 

5 s/h) 

21-40 

$6 ea. 

(S 

8 s/h) 

over 41 

$5 ea. 

(SlOs/h) 


# of tapes 


price ol tape 


Please adds & H’ 


Total amount due 


Please fill in the required mlormation 
and mail this form, with payment, to: 

Mobile Beat Magazine 

PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (716) 385-9920 orfaxlhis form: (716) 385-3637 
01 order online: wvw.mobilebeat.com 


Make checks or money orders pa/abie to Mobile Beel PZauume 
PAYABLE IN USfUNDS ONIY 





















































































versions of recent and current major league hits will likely 
fill the dancefloors for a long time to come, and most of 
these mixes are no longer available on singles of any kind. 
Ten years from now you’ll look in your crates to play some 
killer classics and you may well reach for Club Cutz USA. 

CLUB CUTZ USA - THE 12” MIXES 

There You Go (Hani Mix Shov/ Edit)___PINK 

He Wasn’t Man Enough ..(Junior Marathon Mix) 

TOWI RRAXTHIM 

I I I I I l-l-f I t V I I P* I I * 

What A Girt Wants (Thunderpuss Dirty Club Mix). 

. CHRISTINA AGUILERA 

(You Drive Me) Crazy (Spacedust Club Mix).... 

RRITNFV ^PFAR^ 

Sexual (Thunderpuss 2000)....AMBER 

Skin (Club 69 Future Anthem Mix)..CHARLOTTE 

Strong Enough (Club 69 Future Anthem Mix).CMER 

I See You Baby (Futureshock Main Shake).. 

.GROOVE ARMADA w/ GRAM’MA FUNK 

Sense Of Danger (Fulureshock's DangerousVocal Mix)... 

..PRESENCE w/SHARA NELSON 

Naked Without You(TP2K Mixshow Mix) TAYLOR DAYNE 

I Will Go With You (Con Te Partirs).. 

(Hex Hector 12" Extended Mix).DONNA SUMMER 

Things Just Ain’t The Same (Dance Mix). 

.....DEBORAH COX 

Heavens What 1 Feel (Victor Calderone Mix). 

'fnv'fl-f'ebTVPPiiPB'i PI + + + ^ I k ■ ■ pi ■p e flp-fp 1^3 F 1T 

When The Heartache Is Over (Metro Mix). 

bPI PI I PI UbiPPP'lbPi PP + PPPI II l-PI PPPI I plfb IJbbbbbbbb 

Disco Inferno (Soul Solution Mix).CYNDI LAUPEH 

Larger Than Lite (Wayne G. Remix) BACKSTREET BOYS 

Christmas time is party lime (or DJs. But then so is 
Wednesday for many of you. At the top of my list of all- 
around excellent party compilations and among our biggest 
sellers is the series Party Time. Now, after a long 
successful stretch for Volumes 1,2, and 3, here's the new 
PARTY TIME V0LS.4 & 5. Like the previous releases, these 
are packed with most-requested monster party hits that are 
a must for every DJ. In fact, if you want a quick intro to 
what makes a good DJ, then play these CDs. This series 
and these latest volumes are definitely DJ essentials. 

PARTY TIME VOL.4 

h *3 ^ ■■* + 4'k>kHH9^iiifkl|iPp4-l4 + >Pb-K4 + + P4-PPPPi'f IPPII4-b44-l 

Funky Cold Medina.TONE LOG 

I Like To Move It.REEL 2 REAL 

Runaway.DEL SHANNON 

American Woman.GUESS WHO 

Whole Lot ol Shakin' Going On.JERRY LEE LEWIS 

Go For Soda...KIM MITCHELL 

Your Mama Dont Dance..POISON 

Cum On Feel The Noize..QUIET RIOT 

We're Here For A Good Time..TROOPER 

I'm Gonna Be (500 Miles)..PROCLAIMERS 

Iko Iko.BELLE STARS 

Oh, Pretty Woman.ROY ORBISON 

Bird Dance.EMERALDS 

Electric Boogie (Electric Slide].MARCIA GRIFFITHS 

In The Summertime..MUNGO JERRY 
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Follow The Leader.....LIMBO LEADERS 

Boombast/c. SHAGGY 

Twist And Shout.CHAKA DEMUS & PLIERS 

Reggae Nights..................................JlMMY CLIFF 

PARTY TIME VOL.5 

I Got You (I Feel Good).JAMES BROWN 

Bust HnOve....................... k............................ YOUNG k^C 

We Got The Beat..GO-GO’S 

Hit Me With Your Best Shot..PAT BENATAR 

Come On Eileen ..DEXY’S MIDNIGHT RUNNERS 



We Built This City. i ...STARSHIP 

Dancing In The Streets .i .. 

^ MARTHA RFFVF^ A THF 
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VANDELLAS | 

Papas Got A Brand New Pigbag.PIGBAG 

Addicted To Love. 1....ROBERT PALMER 

People Everyday.. ;.ARRESTED DEVELOPMENT 

Abba Medley..i ....STARS ON 45 

Play That Funky Music..; ...WILD CHERRY 

Sugar Sugar.......... ......a.... ................................... ARCHIES 

The Loco-motion. ;.KYLIE MINOGUE 


Red Red Wine.. .....UB40 

Montego Bay. ;.AMAZULU 

Karma Chameleon.. ...CULTURE CLUB 

Beach Boys Medley. i ....BEACH BOYS 

Hippy Hippy Shake. ..SWINGING BLUE JEANS 

All Right Now ..FREE 

These days un-mixed Dance CDs are becoming harder and 
harder to find which is why I’m thrilled to tell you about 
BURNIN’ GROOVES. It is 30 tracks of DJ heaven. The 3 
CDs feature many huge dance and club hits and 12" 
versions, including rarities like an extended version of "Da 
Butt" by EU and the unique Downtown Mix of “Mony 
Mony" by Billy Idol along with quite a few other Dance and 
Club classics. Whether you're a Club or Mobile DJ these 
are original mixes you'll want to have. And of course most 
of these 12’ versions are not on the artists albums or other 
CDs. 

BURNIN' GROOVES (3 CDs) 

Strike It Up (Original Remix).BLACK BOX 

Sidewalk Talk. JELLYBEAN 

C’mon And Get My Love .D-MOB 

The Power (Original Single/Dub Mix).SNAP 

It Takes Two.. .ROB BASE & DJ E-Z ROCK 

C’mon And Ride It (Ride The Train).QUAD CITY DJ’S 

What Is Love. HADDAWAY 

Be My Lover.. .... LA BOUCHE 

Scat nn an........................ ......................... SC AT AN 


i * 


Jump (Headstrong Mix) ..THE MOVEMENT 

Da Butt (M. Miller Club/Extended SoundtrackVersion) EU 

Let’s Go All The Way (1 2* Version) . SLY FOX 

Strut (Dance Mix). SHEENA EASTON 

Rock Steady (12" Version) .WHISPERS 

Catch Me (I’m Falling) (Original 12’).... PRETTY POISON 

The Politics Of Dancing (12' Version).RE-FLEX 

I’m Too Sexy (Extended Club Mix).RIGHT SAID FRED 

I Don’t Want Your Love (Shep's Big Mix) DURAN DURAN 
Walk The Dinosaur (NY Dangerous Mix). WAS NOT WAS 
Mony Mony (Downtown IVlix)..BILLY IDOL 






































































Karaoke Products That You Need At 

A Great Holiday Price! 




Call For A Complete Listing Of Song Titles For All Of These Great Sound Choice Sets 

Or Visit Our Website At www.soundchoice.com 
































































Girls Just Wanna Have Fun.CYNDI UUPER 

Here Comes The Hoistepper..INI KAMOZE 

Lovergirt.TEEMA MARIE 

Let It Whip..DAZZ BAND 

Just Got Paid... JOHNNY COUSINS 

White Horse..LAID BACK 

Move Any Mountain..SHAMEN 

You Spin Me 'Round.DEAD OR ALIVE 

Mr. Vain...CULTURE BEAT 

Do You Wanna Funk..SYLVESTER 

It you're actually reading this column and paying attention 
you'll know what I mean hy saying, this is an excellent 
Wednesday compilation. Jammed with mostly ‘90s and 
recent Dance & Pop chart toppers this dual CD 
compilation simply entitled PARTYfl! is exactly that, a 
great upbeat party. This set ranks up there with the best of 
all-around party compilations but there's a definite Dance 
superhits bent. Peatruring “Everybody (Backstreet's 
Back)," "Renegade Master," A hard to find “Boney M. 
Megamix," and the always popular original "Grease 
Megamtx." This excellent compilation may well have the 
perfect combination of Club, Pop. and classics to un-wrap 
a super party. 

PARTY!!! (2 CDs) 

Lady Marmalade.ALL SAINTS 

Mmm Bop.HANSON 

Tell Me Ma..SHAM ROCK 

Sex On The Beach.T-SPOON 

Doctor Jones.AQUA 

Cruel Summer......ACE OF BASE 

5,6.7,8.STEPS 

When The Lights Go Out,....FIVE 

Everybody (Backstreet's Back).BACKSTREET BOYS 


CLAY PAKY 


GEMINI SOUND 


LYTEQUEST 


DENON 


Could It Be Magic..TAKE THAT 

Saturday Night.....WHIGFIELD 

Show Me Love.ROBIN S. 

Kung Fu Fighting.BUS STOPw/ CARL DOUGLAS 

Theme From S Express.S-EXPRESS 

You Make Me Feel (Mighty Real).BYRON STINGILY 

Boom! Shake The Room... JAZZY JEFF A FRESH PRINCE 

Cotton Eyed Joe..REDNEX 

Dance The Night Away.THE MAVERICKS 

Night Fever.. ADAM GARCIA 

Grease Megamix: You’re The One That I Want / Greased 

Lightning / Summer Nights.. 

.OLIVIA NEWTON JOHN w/ JOHN TRAVOLTA 

Horny..MOUSSE I vs. HOT 'N JUICY 

Would You...?..TOUCH ‘N’ GO 

It’s Like That.RUN DMC vs. JASON NEVINS 

Feel It. TAMPERER w/ MAYA 

Needin’ U...DAVID MORALES w/THE FACE 

Renegade Master..WILDCHILD 

Brimful Of Asha (Norman Cook Remix) ...CORNERSHOP 

Mysterious Times.SASH! wy TINA COUSINS 

Macarena.LOS DEL RIO 

Just A Little Bit.GINA G. 

Take A Chance On Me. ABBA 

I Will Survive.GLORIA GAYNOR 

Hot Stuff.DONNA SUMMER 

Y.M.C.A..VILLAGE PEOPLE 

Celebration.KOOL & THE GANG 

Boney M. Megamix...BONEY M. 

(You Gotta) Fight For Your Right (To Party).BEASTIE BOYS 

ZO'" Century Boy .. T-REX 

Relax.FRANKIE GOES TO HOLLYWOOD 

Tainted Love.SOF CELL 



MARTIN 




CHAUVET LIGHTING 




JEM F066ERS 




SHORE 


TECHNI-LUX 


CITC 






LIGHTCRAFT 




ITTCORP. 




YORKVILLE 


MOBOLAZER 



NSI CONTROLLERS 




ULTIMATE SUPPORT SYSTEMS 






CALL TOLL FREE AT 888.782.4359 OR 518.546.5000 • wWW, audioPTIC.CC 
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Here’s a HO! HO! WHOLE Lotta New Holiday CD’s! 


(New Christmas & Holiday releases for 2000) 

CHRISTMAS lAMS 

Christmas songs both new and old by 'N Sync, Spice Girls, 
SheDaisy, Billie, as W'ell as classics like Chijimunks, Burl Ives 
& Jackson 5. 

THE GRI^^CH Soundtrack 

Likely to get lots of attention this season w'ith Busta Rhymes 
& Jim Carey doing "You're A Mean One, Mr. Grinch", Faith 
Hill's "Where Are You" and songs by Smash Mouth, 
Barenaked Ladies, 'N Sync, Trans Siberian Orchestra, and 
more. 

ALL-STAR CHRISTMAS 

A stellar line up it is, featuring recent recordings by Gloria 
Estefan, Babyface, Charlotte Church, Celine Dion, Donna 
Summer, Ottmar Llebert and Jeff Beck, Luther Vandross and 
more. 

ANOTHER ROSIE CHRISTMAS 

Rosie O’Donnell sings along on holiday classics and originals 
with todays biggest talents including Marc Anthony, Macy 
Gray, Destiny's Child, Dixie Chicks, Ricky^ Martin, Sugar Ray, 
Jewel, Faith Hill. All [)roceeds from sales go to the All Kids 
Foundation. 

PLATINUM CHRISTMAS 

Though the Artists and tracks are not confirmed at [iress time 
this looks hot! It's expected to include new recordings by 'N 
Sync, Pink, Santana, Britney Spears, Christina Aguilera, 
Westlife, Joe, Monica, & more. 

SILENT NIGHT - SILENT FLIGHT 

This Instrumental Christmas CD does a wonderful job of 



taking classic holiday tunes and creating a fresh, original, 
and excellently arranged New Age sound that is perfect for 
cocktails, a fireplace, and the dreamy side of the holidays. 

CHIPMUNKS ROASTING ON AN OPEN FIRE bv BOB RIVERS 
With three previous top selling and outstandingly well done 
Christmas albums under his belt here's this years. More than 
just parodies, when Bob Rivers puts new words to classic 
tunes he also backs it up with vocalists and a musical 
expertise that make it hard to tell apart from the original, 
rhat is of course, until you hear the words, and get done 
laughing. Rated PG it's definite holiday fun. 


For more info, or a Holiday compilation catalog w'ith tracklistings call A.V.C. Sebastian at (973) 731-5290 


The Complete Jewish Party 

The Latest Collection and the Man Behind the Music 

The Music 

If you serve the Jewish market in any way shape or form, 
vou should take note of the latest in thejudaica series 
from Worldwide Success Records, The Real Complete Jewish 
Wedifms & Part}’. This two-disk set provides fifty tracks 
that especially useful for Jewish wedding celebrations. 
Songs and blessings for all the specific parts of the 
ceremony are included, along with a wide selection of 
dance numbers lor horas and other group dancing. 
Alongside traditional songs like "Hava Nagilah" and 
"Maze! Tov," you'll find new versions of modem favorites 
like "Sunri.se, Sunset." There is even some Jewish swing 
music in this colk’ction! Tire production quality is crisp. 
Traditional flute, clarinet, accordion and percussion 
sounds are blended seamle.ssly with an accessible pop- 
style background. A solid keylxrard-bass-drums founda¬ 
tion makes it easy to feel the beat on the up-tempo dance 
tunes. The Real Complete Jewish Weddins & Party seems a 


good place to start if you are entering the Jewish wedding 
market and are starting to Iruild your collection of useful 
Jewish music. For you old hands, it is likely to increase the 
depth to your selection. 

The Man 

For seven years, as a musician, bandleader, producer and 
entrepreneur, David Yakoblan has been flying below the 
radar, single-handedly buiUling an international business 
and selling hundreds of thousands of disks. 

I ie started Worldwide Success Records in 1992, creating 
CDs targeted at specific global markets. Along with The 
Complete Jewish Part}’ series, he iias produced, arranged and 
marketed collections of l.atin music, classical adaptations, 
songs for dog and cat lovers and a special album, Holy Land 
2000, a set of songs celebrating different sacred sites and 
historical events in the Holy I.aiKl. 

Born in Bahrain, David grew up in the small Israeli town 
of Tel Mond. In love with music from an early age, David 
(like his biblical namesake) would make flutes out of river 
reeds. He spent his Bar Mitzvah money on an accordion.He 

continued on n'pKt 
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R hino Records, well known for its 
seasonal song collections, has 
wrapped up four new holiday- 
themed CDs for the first Christmas of the 
new millennium. On these volumes you'll 
find a bit of mambo, those kwazy Loony 
Tunes, a collection of wintertime divas, 
and Devo mastermind Mark 
Mothersbaugh's quirky Christmas release. 
Together they bring Rhino's holiday 
catalog to well over 40 titles. 

Lifetime® Intimate Portrait®: Christmas 
Belles ($11.98 CD) - This release features 
some of the most important female 
vocalists of the 'SOs and '60s. Ella 
Fitzgerald, Judy Garland, Doris Day, Peggy 
Lee, and Sarah Vaughan, give us their 
unique take on holiday music. As a special 
treat, enjoy Pearl Bailey's "jingle Bells Cha- 
Cha," available on CD in the U.S. for the 
first time ever! Christmas time never 
sounded so sweet! Other highlights 
include: "Sleigh Ride" (Ella Fitzgerald), 
"Have Yourself A Merry Little Christmas" 
(Judy Garland), "Let It Snow! Let It Snow! 
Let It Snow!" (Lena Horne), "Christmas 
Time Is Here" (Rosemary Clooney), 
"Christmas Carousel" (Peggy Lee), "Silver 
Bells" (Doris Day), "Snowbound" (Sarah 
Vaughan), "Santa Baby" (Eartha Kitt), and 
many more. 

Mambo Santo Mambo: Christmas from 
The Latin Lounge ($17.98 CD) - The Latin- 


tinged Christmas songs on Mambo Santa 
Mambo include several spicy gems that 
make their digital debut on this release, 
like The Flashcats' "December Twenty 
5," which was previously only available 
to their fan club and is a parody of the 
Lou Bega smash hit "Mambo No. 5." 
Congas take over for sleigh bells on the 
following: "Here Comes Santa Claus 
(Right Down Santa Claus Lane)" (The 
Skip-jacks with Esquivel Se His Orchestra), 
"Winter Wonderland Cha Cha" (Tina 
Robin), "jingle Bells" (Celia Cruz con la 
Sonora Matancera), "Donde Esta Santa 
Claus? (Where Is Santa Claus?)" (Augie 
Rios), "Mambo Santa Mambo" (The 
Enchanters), "We Wanna See Santa Do 
The Mambo" (Bill Darnel & The Smith 
Brothers), "Snowfall Cha Cha" (Billy 
May), "Rudolph The Red Nose Reindeer 
Cha Cha" (Hernando Hopkins 6t His 
Orchestra), "How Can Santa Come To 
Puerto Rico?" (Ricky Vera & Steve Allen), 
"jingle Bells Mambo" (Frank Petty Trio), "I 
Saw Mommy Do The Mambo (With You 
Know Who)" Oinnmy Boyd with Mitch 
Miller & His Orchestra), y mucho mas. 

Loony Tunes Kwazy Qiristmas ($13.98 
CD / $9.98 cassette) - Those Kwazy 
Loony Tunes are at it again on this Kid 
Rhino collection, as Bugs and friends put 
their unique stamp on 12 Christmas 
classics. Highlights include: "Over The 


River," "Double Deck The Hall," "O 
Christmas Tree," "Frosty The Snowman," 
"Uttle Drummer Boy," '"Twas The Night 
Before Christmas," "I Saw Mommy 
Kissing Santa Claus," "Let It Snow," "Here 
We Come A Caroling," "Winter Wonder¬ 
land," "Feliz Navidad," "Carol Of The 
Loony Tuney Bells," and more. 

Mark Mothersbaugh's joyeux Mutato 
(SI 7.98 CD) - Written, performed, and 
produced by Mark Mothersbaugh 
(founding member of Devo), the early 
compositions contained on joyeux Mutato 
were originally created to accompany an 
art installation. On the whole, the disk is a 
rather remarkable collection of 
Mothersbaugh's own unique upbeat and 
melodic instrumental interpretations of 
traditional Yuletide standards as well as 
two singalong vocal tracks. Highlights 
include: "Blue joy," "Midnight Wind-Up 
Toy," "Bell Boy," "Happy Woodchopper," 
"Only 12 Shopping Days Left," "Peace 
And Goodwill," "Enough Xmas For All," 
"You Better Watch Out...," and "Let 
There Be Snow." 

Lifetime® Intimate Portrait®: Christmas 
Belles, Mambo Santa Mambo: Christmas 
From The Latin Lounge, Mark 
Mothersbaugh's Joyeux Mutato, and Loony 
Tunes Kwazy Christmas will serve up 
Yuletide cheer at retail as well as via the 
Rhino website, www.rhino.com. 


jewish Party - from previous page 

taui»ht himself to play six instruments, and later |)erformed 
to national acclaim with his sister, Gila. 

David served in the Yom Kippur War of 1973, which 
tested his mettle like no other experience. He recalls: "One 
day, during fighting on the Golan Heights, a pressure 
boml) exploded in froiit of our bus. Shrapnel was flying 
evcrxnvherc, and a piece lodged in the windshield, a few 
inches from my face. Tliough ive should have been blown 
to pieces, no one was hurt. Ttie experience changed my 
life." 

Summing up his life philosophy, he says "Our task is to 
make sure a vision of love takes over, which requires 
practice every day. Since music is the international lan¬ 
guage, I'm practicing it through music." 

David earned an early release from the Israeli .Army 
(practically unheard oO to represent his country as a 
musical goodwill ambassador. He spent time living and 


performing in Europe, increasing his musical repertoire, and 
eventually learning twelve languages. He and Gila then took 
the next logical step and moved to the center of the music 
industry, Los Angeles. 

During several lean years, David recorded music at night 
and sold tapes by tapes by day. He realized that there was a 
need for music for Jewish parties, weddings and Bar 
Mitzvahs. In 1992 he recorded The Complete jewish Part)', the 
first of a scries of ten collections, thus launching Worldwide 
Success Records. 

David's musical interests still extend beyond this market 
niche. One of his songs w'as used by Barbra Streisand in her 
1997 film. The Mirmr Has Two Faces. He also contributed to 
the score of the acclaimed film, Hatmah's War. Though he 
moved away from performing into producing and arranging, 
David still manages to work regularly as a DJ and party host, 
testing his latest products and keeping in touch with 
audience response. 


98 


MOBILE BEAT 












































SING-ALONG ESSENTIALS 


Making the 




Q^ie^ ^uitdUie^ 


Singing 


I can't hear the music and I can't hear myself!" This is what you'll hear all too 
often at karaoke events when the sound system is set up with the speakers 
placed to the front of the stage area. As a result, the singer ends up standing 
behind the speakers. While this reduces the possibility of feedback, which is 
good, it greatly inhibits the singer's ability to sing his or her best. 


Proper monitoring 
is essen tial for a 
quality singing 
experience. 


Finding your direction 

Here's the problem: speakers are designed to project sound forward. When you 
stand behind them, you don't get the full range of the sound; in fact, you 
usually only hear the lower end. This makes It darn near impossible for the 
singer to hear the music mix. In certain situations, sound bouncing off of 
fon/vard walls (room reflection) causes a confusing delay effect that further 
throws off the singer's timing. For any karaoke performance to be a success, you 
need to be sensitive to the singers' needs. Turning around one of your speakers 
is not a solution to the problem, for obvious reasons. So, what's the answer? 
How can you make sure the performance space has appropriate sound? 

The solution is to create a quality monitoring environment, with the key 
word here being monitor. Singers have access to a video monitor so they can 
see the words to be sung. It makes sense then that they also need an audio 
monitor nearby so they can hear what they're singing. 


Monitoring wisdom 

We contacted Frank Grund, owner of Grundorf Corporation, a manufacturer of 
speakers and cases, to gain some insight on this issue. Grund started his 
company 16 years ago, after spending years as a musician in a touring band. In 
between road trips he would spend time doing sound reinforcement projects he 
had contracted and constructing all of his band's speakers and cases. 

Grund says that a "monitor is designed to allow the singer to hear the music 
in real time." Floor monitors are commonplace with stage bands. It's an 
essential element to the overall outcome of the performance. "Kjs and singers 
are just beginning to realize how much difference a monitor can make at a 
karaoke show," says Grund. "In addition to correcting the singers' timing, a 
monitor can help prevent them from blowing out their voices. Because they 
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cannot hear themselves sing, they tend to sing louder than 
necessary, thinking that it will help them hear themselves better. 
All this really does is cause the K) to turn them down, which in 
turn causes them to sing even louder." 

And of course, using a monitor is easier on your equipment. 
When a singer increases the volume of her voice, it can cause 
the amp to clip and put more strain on the main speakers. A 
monitor will allow you to decrease the power going to the main 
speakers, thus extending the life of your equipment. 

We shared a few general statements with Frank that D|s/K)s 
have made about monitors: 

• / don't use monitors because I always get feedback. 

"This is a common concern," Frank says, "that doesn't have to 
be the case. Feedback happens when the microphone is on the 
same frequency axis, or angle, as the monitor. Monitors are 
designed to be 15 degrees off axis If the singer can look down 
the throat of the monitor, then they are directly in the axis line. 
They're too close. The monitor placement should be near, but 
not directly in front of the singer. A monitor has a controlled 
frequency pattern. The singer can control the feedback by 
simply stepping out of the frequency pattern of the monitor." 

• How do I know what kind of monitor I need? 

"Monitors are used for two purposes—^voice-only or voice and 
music, Playing music through your monitor is called 'music 
foldback.' If you plan to fold the music back through the 


monitor, you will want a monitor that can handle the power of 
the particular amplifier you are using. And a monitor with a 
built-in tone control will help you eliminate the feedback 
problem." 

• t don't want to buy another amplifier just so I can hook up a 
monitor. 

"You don't have to. You can slave the monitor off of the main 
speaker. You have to be conscious of the speaker's power rating 
and the potential extra load on the amp, but generally it works 
fine. You'll know pretty quickly if it is going to create a problem. 
We currently have a monitor in the design phase that will be 
geared specifically to the karaoke industry. It is a low cost, 8 
inch, powered monitor. You'll simply take an RCA connection 
from your mixing board straight into the monitor. You won't 
need an additional amp and you'll have no extra load on your 
main power source." 

Don’t worry—be happy! 

The bottom line is that monitors enhance the end result. Singers 
can hear themselves sing and avoid blowing out their voices. 

You can reduce the strain on your equipment, preventing costly 
repairs or replacements. The overall show sounds better and the 
singers are happier. This adds up to happier customers and a 
bigger following for your karaoke events. It's a win-win situation 
for everyone involved. 
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IVonl to become part of a future DJ All Stars Review? 

Have a Seminar Idea to share? 

The Moie Beat DJ Show is always searching for new and creative topics for 
educational sessions and entertaining presentations for the Dl All-Stats. 

If you specialize in a particular area that you think would be of interest to other DIs 
and feel you are qualified to present it, we would like to hear from you! 


Ideas ar^ a ^ime a dozen... 
Execution is Everything! 


Sihiil stiinar nlilii Uiis It Hiii Imimi 
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YES! Sign me up now! [ am a (check one) □ DJ/KJ □ Bqr or Venue 
Owner □ Singer. Please send me information ASAP on this wonderful 
opportunity for profit, fortune, prizes and more! 


This is such o great opportunity, please send information to my friend 
who is o □ DJ/KJ □ Bar or Venue Owner □ Singer! I realize the more 
interested parties I con provide, the better my chances of success I At¬ 
tach more names on a separote sheet* Thank You! 

MBADOOl 1 


Namo 


Addfoss 


Address 


Phon« 


Mail to: ProSing * 12555 Enterprise Blvd. #102 • Largo, FL 33773 


L® iHu flT) 


, North America's Largest Singing Contest Net¬ 
work, is once again preparing for the new season! This network has gotten larger every 
since it's inception 5 years ogo. There's never been a better opportunity for profit and , 

fortune for DJ/KJs, Bar Owners and Singers. To moximize your eorning potentiol, it's I 

important that you register immediately. I 

Are you ready to expand your business? Have you been I 
looking for on opportunity to hit new age markets? Ready to make huge profits and gifts I 
in a nationally networked opportunity? This is your chance to get those extra bucks in I 

new markets! Set up karaoke shows in your focal bars, clubs, schools ond almost any ' 

venue. Offer them a chance to be part of America's Music Festival! Adults and teenagers 
alike are welcome to participate. 

Looking for a money making event? Do you need that 
one niche that everyone is willing to participate in? Wont to know how to draw huge oudi- 
ences and make large profits, with little effort? The ATSS and NSC is your opportunity to 
make those profits effortlessly! Offer prizes and chances to appear in the National Singing 
Championship. Adults and teenagers of all ages across North America are searching for 
their chance to hit the high note in front of an eager oudience. This is your chance to profit! 
Need a DJ/KJ to run your show? We can refer you to several in your area. 

Tired of singing in the basement, church and local festivities? Reody to 
spread your wings and take your shot at the spotlight? Want to perform in front of on 
interested audience? This is your chonce to take control of your own life! The AMF is the 
largest singing contest network ever established. Approach your locol bars, schools, clubs 
and venues to hold singing contests. Compete in those contests over and over until you 
win! This is your chonce to be a star. Winners progress to state and then national levels. 

Get involved! 





















































T he dance floor is packed, the audience is sweating and the bride is 
smiling from ear to ear because you are rocking her wedding day. You 
shout out: "If you're having a good time with Susie & jeff on their 
wedding day, make some noise!" The crowd responds with a roar and then 
all of a sudden...SILENCE. 

You quickly look to the power cord. Your D) gear is still plugged in. A 
sinking feeling hits you as you realize your amp just gave out. You start to 
panic since everyone is staring at you and waiting for the music to return. 

You try paging your Dj friends but no one is returning the page. You've just 
"killed" someone's event and now they want to kill you. Not only have you 
left a bad taste in your client's mouth, but they also want to sue you for 
thousands and will be sure to tell everyone they know how YOU ruined their 
reception. 

Insurance policy in your briefcase 

Is this a common scenario? No, but it does happen. I've had three clients in 
the past two years tell me about equipment failure at various events and the 
Djs who were not prepared to handle the situation. The solution is simple, 
cost-effective and even profitable: carry a back-up system with you at all 
times. 

I currently use a six-channel powered mixer and a "briefcase" containing 
two portable CD players and a professional two-channel mixer with a mic 
channel. If my amp or CD players decide to take an early retirement during 
one of my events, I can get the party back up and running within five 
minutes. I've never had to use my back-up system for equipment breakdown 
(yet) but I do use the system frequently as a second sound system for 
wedding ceremonies or cocktail hours. I charge an additional $150.00 for 
the extra set-up along with overtime charges when applicable. You can pay 
for your back-up system within seven gigs and provide your clients with a 
higher level of professionalism. If your client is having a wedding or a Bar/Bat 
Mitzvah, they will appreciate the fact you carry back-up and will usually pay 
more for you than someone who has no emergency system. It's like provid¬ 
ing an insurance policy for them. 

Extra system=extra flexibility=extra $$$ 

Owning a six-channel powered mixer gives you the capability to supply 
more microphones when a client needs them. I've had clients who have had 
friends perform at their ceremony. In one case they needed microphones for 
two singers, a guitarist and a keyboardist, along with the minister conducting 
the ceremony. A regular Dj system will not provide this flexibility. 

I recently had an occasion where I supplied a wireless microphone for the 
ceremony. I plugged into the mixer provided by the musicians. Ten minutes 
before the ceremony, a singer approached me with a compact disc contain¬ 
ing a karaoke version of Whitney Houston's "I Believe in You & Me." I told 
her I was not informed that she was singing with a CD but I would get a 
player for her. Sure enough, my little briefcase containing my disc players 
saved me from having to move my entire Dj system for one song. 

Our local Los Angeles Disc jockey associations require each member to 
carry back-up equipment (CD player, amp and cables minimum) to help 
promote professionalism in our industry. The average association member is 
now commanding about $850 per four hours, in part because clients feel 
secure in the knowledge that their DJ is protecting their investment. Of 
course experience level, music knowledge, carrying liability insurance and 
conducting business ethically all figure in, but the back-up system is a 
practical element that every DJ can apply to their business. 


PEACE!! (AKA Mark Thomas) is the PreiidenI of the Professionaf Association of Disc Jockeys in Pasadena^ CA 
and operates Awesome Entertainment®, You can Misit mvw.padj*ofg for more information or e-mail him at 
peace^Shweddingwarehouse with any questions, comments or concerns, 
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Karaoke is becoming irelcome at wedtiittg receptions 

YOU CAN’T 





buck the trend 


f your DJ company focuses on the 
wedding market, chances are that 
requests to provide karaoke at wedding 
receptions are on the upswing. While the 
idea may at first sound a bit absurd, 
consider how karaoke, as a form of 
entertainment, has influenced nearly 
every walk of life. Karaoke now shows up 
regularly on TV and the big screen, and 
the recent release of the karaoke flick 
Duets, starring Gwyneth Paltrow, has 
brought it even more attention. Even the 
Blue Man Group ensemble has a karaoke 
segment in their smash off-Broadway 
presentation, Tubes. It's only logical that 
karaoke would be a popular addition to 

wedding receptions. 

Changing times, chang¬ 
ing attitudes 

We live in an interactive world. Nintendo, 
PlayStation, surround sound, video 
arcades, multiplex cinemas, IMAX theaters 
and virtual reality simulators are every¬ 
where. And, of course, karaoke is ex¬ 
tremely interactive. Everyday people get 
to be singing stars and (regardless of the 
quality of the performance) everyone is 
entertained, and usually gets involved. 

As a culture, we don't sit still for very 
long without some form of stimulation. 
Sitting at a wedding reception for three to 
six hours listening (or dancing) to light 
rock and the hits of the '50s and '60s is 
becoming less and less entertaining. Yet in 
situations where you'd be chastised for 
teaching the latest version of the Electric 
Slide, karaoke is acceptable. Techno, Rave 
and Hip-Hop are limited to specific 
audiences, whereas karaoke can be found 
in roadside pubs all across the country. It's 
what's hot right now and we as D)s are in 
a prime position to cash in. 

How do I integrate 
karaoke into my show? 

You do not have to become a flamboyant 
karaoke host or a lounge singer to 
incorporate karaoke into your routine, just 
having it available can be enough to get 
more song requests than you'd ever 
expect. The key is keeping it tactful. 

The DJ Magazine 


Remember, this is a wedding reception. 

From my experience, I have found it's 
best to leave the karaoke mics under the 
table until after dinner. Keep in mind that 
you'll have guests there who think it's 
sacrilegious just to make it available. 
Cocktail and dinner hours are not 
definitely the best time to fire up the 
karaoke machine. 

Make a few announcements indicating 
that later in the evening you'll be taking 
requests from those who would like to 
sing karaoke and allow them to view your 
song selections in advance. Hopefully 
you'll have five or six requests by the time 
you're ready to start a karaoke set. 

After all of the formalities are over and 
you're getting into the dancing portion of 
the evening, you can then begin to 
incorporate karaoke sets just like any 
other set of music. Maybe you'll play a 
few ballads, some '70s and then some 
modem hits, and then segue into four or 
five karaoke songs. This gives those who 
want to sing their opportunity, and those 
who are completely uninterested, time to 
cool off and have a drink. 

Don't make your karaoke sets much 
longer than fifteen minutes or you'll run 
the risk of loosing your dance crowd all 
together. It's also a good idea to cut it off 
at least a half hour prior to the end of the 
reception. This part of the evening is your 
exit from the event musically. Karaoke 
singers are too unpredictable (and by that 
time, probably too intoxicated) to allow 
them to control the final minutes of the 


music at the reception. 

You may end up playing only twenty 
karaoke songs, but it has become part of 
the whole evening. And if you carefully 
manipulate the karaoke song requests, 
people will continue to dance. Remem¬ 
ber, you're a Dj. Use karaoke as a 
performance and marketing tool not the 
focus of the entire show. 

Singer or ringer 

If you're a DJ who is also a singer, this 
opens up all kinds of options. You can 
perform during cocktails or dinner as a 
lounge style act. This is becoming more 
popular as professional singers discover 
the advantages of karaoke tracks. 
Depending on your vocal versatility, you 
can even interject yourself into different 
sets of music while guests are on the 
dance floor. My office now has brides call 
us specifically requesting a Dj who will 
also sing at the reception. 

As I don't consider myself a singer, 1 
will take a professional singer (a ringer) to 
receptions with me for that specific 
purpose. We use karaoke tracks and 
choreograph mini-sets of music with him 
as a singer/entertainer. Audiences love it 
because they get a live band feel mixed 
with the variety of music a DJ offers. He 
can work the floor, sing to the ladies, and 
generate energy at an otherwise poten¬ 
tially stale point of the event. 

Whatever your level of karaoke 
experience, there are ways of making 
karaoke work for you successfully at 
wedding receptions. While it may not be 
your cup of tea personally, it's certainly 
growing nationally as a major leisure 
activity. And it's safe to say that eventually 
you'll have to pass up a wedding 
reception due entirely to the fact that you 
couldn't fill a request for karaoke. 


What's It Gonna Cost? 

As a DJ you already have most of the sound equipment you need. 

1 - Additionally you'll need to purchase a CD-t-G karaoke player (around $300). Buy 
one with microphone inputs. This will eliminate the need for a mic mixer. 

2 - You'll also need a small color TV (around $100). 

3 - A RF signal converter (around $30 at Radio Shack). The RF signal converter converts 
the video output signal from your karaoke player to a signal that your TV can read. 

4 - And you'll need a karaoke software library. Several companies offer compilation sets 
ranging from $400 to $1,500. You should have a minimum of 300 songs for the guests 
to choose from, however 750 to 1500 songs will give greater options and reduce the 
complaints you hear from guests not being able to find "their song." 

Greg Tuiwiler is managing wJitor of Kafaoke Singer Magazine: \V% All About Becoming A Slat! For lubicriptioo irrfofTnation, 
visit karaokefjngermagazine.com. Questioni or commenls should be directed to KaraokeEditorOaol.com. 
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SONIQUE. 

MADONNA. 
MELANIE C.. . 
ALICE DEEJAY. 
ANN NESBY. 
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,Sky (Remix) . ..... Repubfic/ Universal.. 

..... Music (Remixes) ..Maverick / WB.. 

I#.... i Turn To l^ou Vtrpin 

.Back In My Life (Remix) Republic / Universal. 

. .. Lovin‘ Is Really My Game.Perspective.. 


KRISTINE W . . ____Stronger (Remix) 


.. RCA 




P I K I. I .. I E ..... p . T +1 . -1I ... r i ....... ....... i ' I . 1 ■ . I ^ ^ ^ . I ■ .-P I I I . + I I ■ - + B I . fa . . I ■ . P . ■ . . P . . I . L^ ^aCe ....... P .. P .... P .. P .. 1 . P . 

AMBER ..... . . Love One Another (Remix).. .. .. Tommy Boy ... 

BARRfS HARRIS f/PEPPER MASHAY. Dive In The Pool (Remix).. Nervous,*...*... 
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ULTRA NATE.....Desire.Striclly Rhythm. 

RAZOR & GUIDO 1,'REINA.Miss The Way,.. GroovihCiOUS.... 

CELINE DION..I Want You To Need Me (Remix) Epic. 

GiORGIO MORODER VS. D. TENAGLIA. From Here To Eternity.. Logic..... 

JESSICA SIMPSON.I Think I m In Loire With You .... Columbia. 

DARIIDE.. Sandstorm (Remixes).Groovilicious. 

SUPA KINGS t. ....... 1.1 ....'..-...I Sack 8i Forth (Rermxes) Edel 

J S * 16 Lo ve p re me ........................... PI 4y la nd 

LOCK N LOAD......Blow Ya Mind....Jive Electro.. 
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MADISON AVENUE ......Don’t Call Me Baby..Columbia. 

FRENCH AFFAIR...My Heart Goes Boom (Remixes)Logic.. 
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INAYA DAY.*..... Feel It (Remixes) ..... Striclly Rhylhm. 
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BYRON STINGILY..Stand Right Up (Remixes).Nervous. 


ALCHEMY... Do You Love..Tommy Boy Silver. 

BLACK LEGEND.. . . . . You See The Trouble With MeG2 .... 

BOOTSY MCQUEEN.Xhale Slowly......Jellybean... 
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WHITNEY HOUSTON & D. FOX.. .....Same Script, Different Cast.Arista... 

SUGAR BABIES.....Forgive & Forget You |Remlxes)Tommy Boy Silver. 

TONY TOUCH U TOTAL..I Wonder Why (Remix).Tommy Boy. 

DONNA SUMMER... Power Of One . .. Atlantic. 

JONAH....Yeah ..Right..... Nervous.. 

LITTLE LOUIE VEGA f/ A. JARVIS.. Life Goes On(Remix).. MAW. 

PAUL VAN DYK ...Tell Me Why..Mute. 
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ZOMBIE NATION.Kernkraft 400.Radikal 

FRAGMA ........................... I.... I ..Toca s Miracles Groovilicious..... 

GLORIA ESTEFAN .....Como Me Duels Perderte.Epic.. 

JENNIFER LOPEZ.. Let’s Get Loud..Work... 
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BAHA MEIV..... Who Lot The Dogs Out.. Artemis ..*...,.*.**.* 

ROBBIE WILLIAMS ....Rock DJ . . ... ...Capitol ... 

JASOM JINX ..*.... Brink SackThat Feeling (Remix)...... Subliminal. 


CHARLOHE 


.....Don't Be Afraid Nervous ■T4FPIIVI Pll 


TONI BRAXTON...Spanish Guitar (Remix)...La Face. 

GREEN VELVET .... .... . Answering Machine..F-111 . 

ALEX GOPHER..The Child (Remixes) ... V2.. 
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Amps under 
a grand! 


Dress up your sound 

for success 


Make More Money- 


and never work weekends! 


Plus- New Products from: 




To learn about this fellowship of 
Christian Dfs & KJs, visit 
www.crossmix.com or stop by 
the CrossMix booth at any 
Mobile Beat show. 
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ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: )ust $45 per column inch (call for specs). All 
digital ad copy and payment-in-full for the issue #65 must be received by 
December 8, 2000. for more information, or to place your ad with Visa, 
Discover or Mastercard, call Art Bradlee: 716-385-9920 ext. 103, 
or e-mail:mobilebeat@aol.com. 
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www.best(Uconsuiting.coni 


Want/Need more Wedding 
Receptions, Parties and Dances? 

WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House • 12” Singles • Albums 

Buy • Sell • Trade 
• WANT LISTS ACCEPTED • 


21st Century Music 

1 - 800 - 846-9501 


(201) 641*6610 • fax (201) 641 -9309 
www,21 centurymusic.com 
e-mail: sal 0 s @21 centurymusfc,com 



Brides a Parly Planners 


can ROW find Dis (like yonl 
at 1800DISAREHS.COM 

List your Business NOW 
before they find someone else! 

Youp $20 one year 
memberslilp Includes; 

‘Unllmllail Leads 
*Voup own FREE website 
‘Free e-mail addnese 
‘And moral 

Call:1-800-OIS-ARE-US 
E-mail: INF0@1800D1SAREUS.COM 
Visit our she now for more info 


Web site: www.1800DJSAREflS.COM 


Iwww.DJ-Connection.comI 


Online Catalog 


Guaranteed low prices 

American DJ, Community, Numark,,, 

800-245-7221 



LIGHTS 
NEW & USED 


New 4515 Bulbs S3.39 
New Fogger $59.50 
10’ Tri-Truss $89 


Free Catalog 
800-880-0885 

www.cheapJights.com 



Ugh ter a ft-/ss- com 


Phone; (603) 476-2720 Fax: (603) 476-2725 

An American Manufacturer of Mobile DJ & Small Club Lighting 
Control Systems... With a Two Year Unconditional Warranty 


Party Sensation 


"Compare & Save!- 
Plastic Leis $1.50 dz 
Inflatable Mikes $3.00 dz 
Black Fedoras $3.25 dz 
Tinsel Maracas $8.00 dz pr 
Disco Necklaces $2.25 dz 
"And Much More- 


Your Parly Favors 
e-Business 

www.party-sensation.com 



Buy at Dealer Cost! 


We carry most brands 
For price list, See us on the web 
http;//www.karaoke-wliolesale.com 

or can 


Karaoke Wholesale 



-900-DISC 


02>864-1884 




Your Phone Number Is Everything 

(So Use Ours) 


1-BOO-DISC JOCKEY 
WWW.800dj.com 

Available in a limited number of area codes. 
For details and availability visit our web site at 
http://www.800dj.com or call 1-888-THE-800DJ 



N.A.M.6. 


NATIONAL 

ASSOCIATION of MOBILE 
ENTERTAINERS 

our reputation one satisfied 
frmnber at a Umett 




H L ^1 




_ ■> 




Offering Full Time Staff • Service • Benefits 

£r, ■ \ .-'-A 1 ..- ^ 


■ - 


• Guaranteed Lowest rates for 
the best INSURANCE COVER* 
AGE for property St liability 

or vour membership is free ! 

• No Quota Merchant Card 
Program 

• Free Web Site Listing 

• Discounted Internet Hosting 

• Low Phone Rates 


■ Air Travel & Car Rental 
Discounts 

• Music & Equipment Discounts 

• Technical Support 

• Current Music Licensing 
Information 

• Networking & Referral Service 

• Newsletter and much more . , . 





InQuIrc about our 

CALL TODAY . j Ccrti/fcaf/on 
1-800-434-8274 


Program! 


215-658-1193 ^ 215-658-1194 fax 
NAWIE@djkj.com - http://www.djkj.com 
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PARTY COSTUMES 


Conga Sleeves 





(800) SSS-SISS * u;u;vui>bmpbeat.coni * sale5@bmpbeat«com 
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riui CtupminHay.. Stymout.TN 37MS 

1-800-347-5504 

www.chartbustcrharaoke com 



To advertise, 

Call Art Bradlee at 


716 - 385-9920 

x-103 


increase your client base 

increase your profit!!! 
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Hy,Crca^ivc ImagincGring 



BDDO 


Lockoup. 
WmUm 3afiff 
A oZhar c€?of 
tri'Carmct^h/io tooi» 




Mbw Gt5S-4- omi/Jc^ popuktr TV 
- ycH^r Own wrllh to / ^ 




1 -(800)644-31 41 

(954) 316-6001 




on ttij- niif4!ib:wVirtw..i^paiVifl!af!tQwffWMl!fea,fefl*¥i 


SaveThousandsof $$$ 


The ONLY Approved 
Of Circuit Tester Is 
finally available. 
Check dll Outlets before 
you pluy In your etiulpment 
Never plutj into a 
faulty outlet Ayoin 


flMLY S14.95 including $/H 
CallN.C.E. 
1-800-819-3458 
Majot Ctaii Cards, Clieck or no. , 
Vie» Tester® 

wwQT.montana .com/mcvholesalc/djctituilttster.jpg 



Put your name in tights with these super sound clips! 


Why play lame, generic show enhancers when you could be promoting yourself? For a 
limited time, we'll create 10 Custom Clubdrops featuring your name for only $69 plus 
postage! And as a bonus, we'll throw in an additional 66 of our own wild, generic drops 
at no extra charge. Average turnaround is less than 5 business days! Check out some 
sample Custom Clubdrops on-line atwww.djresource.com, or call us at 1-800-373-ROCK. 
What are you waiting for - start the ball rolling today! 



WWW. ajresource. com 

books, information and services for DJs by DJs 



Personalize the top site on the Internet for DJs- Check out http://start.prodj,cxK¥i 
for an all-new way for disc jc»ckeys to start their Internet day 


Dynamic content for your own personafized start page onto the net that you 
choose from including: 

News-from ProDJ.Com, Mobile Beat, Billboard 
and dozens of other sources. 

Reviews - of all the latest equipment and music. 

ChatyConversation - the hottest on the net! 

Fantastic Search System - to find everything DJ 
and non-DJ related. 

TONS of Free Stuff - from web sites and email 
accounts to Fshlrts, software and contests. 


http ://sta rt. prodj. co m 
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Great little microphone recorder is so small it fils on a key chain, 
Compact. Fits into purse or pocket. Conveniently goes 
anywhere. Handy key ring attachment Attractive. 
Durable. Batteries included. 3 1/2’'Lx 1 1/4" Diameter. 

Microphone Voice Memo Recorder 

$ 9.95 + S3 SrtH to: 

LA COMMUNICATIONS 
PO BOX 309 


% 


E. ROCHESTER. NY 14445 



Call the Nations Largest Supplier 
of CD's & 12" Vinyl For Mobile a 

Nightclub DJ s! 


800 - 775-3472 



'^wwuf.thesourceformusic.com^' 


NEWEST MOTHER/SON SONG 

CD Single packaged in a greeting card for the groom to give to his mother as a gift 
Wholesale price $7.00 ($6.00 for 6 or more) Retail them to your clients for $10.00 

www.infjnity-(tj.com/firstJady.htni Toll Free; S77-M9-2525 
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ELECTRONIC 

"If we don’t have it.*,You don't need it! 


II 


Call 1 


336 


NATIONAL D! 
SUPERSTORE! 


WE WtiL NOT BE UNDERSOLD! IF YOU ARE READY TO BUY AND FIND A LOWER PRICE WE WILL BEAT ITI 
WE WANT AND APPRECIATE YOUR BUSINESS! GIVE US THE CHANCE TO MAKE YOU A HAPPY CUSTOMER! 

BEST SELLERII! 


DO WE HAVE YOUR 
E-MAIL ADDRESS? 

Add your name to our mailing list and get our 
latest sale flyer and frequent updates on new 
products and news in the DJ business. We are 
the Northeast's premier supplier of equipment 
to the DJ and Nightclub industry'. We know what 
we are talking about, value you as a customer, 
and care about earning your repeat business! 

We have all of the most popular items in-stock 
from top manufacturers like Denon, Pioneer. ' 
Showcase, Gemini, Numark, Q.SC, JBL, S.P.l., 
American DJ, Chauvet, LyleQuest, Martin & MORE! 
We offer same day shipping on most items. 
Express service is available on request. 



Iltuminofed 
Theoter Marquis 
Sign with 140 fetters, 
numbers, & icons/ 

$99! 

Tripod Moonfablo! 

Cofp«*4<l Ccti« |1 49 


LOW LOW PRICE! 

Heavy-Duty 
Black Tripod 
Speaker Stands 

per 
pair! 

Speoker stand bogs hold 
(2) stands Onl)r S29.95I 



AMY MESSAGE 
AMY TIME It 
■tf AMY WHEPEK 



DJ 

GAMES 

BOOK 

AJI of Ift* papwfar gorrwi 
for N) pfoy *** 

$ 14.95 
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DUAL CD PLAYERS 


PIONEER CMX-SOOO 
DENON DN.2600F 
DENON DN-210O 
OENONON-taotiF 
Nurrork CDN-34S 
Numark CON-32S 
Nufnork CDN>20 
NumcrkCD MX I 
Gomini CD-340 
G^mirn C0'240 
Oornmi CO-210 
AOJ Dual CD Players 
Pyromid PR-CD20 



TERS 

MIXERS 


LOWEST 

RANE Mr.24Z 

CALL 

PRICES 

RANE MP*22Z 

CALL 

CALL 

RANE MM-aZ 

CALL 

Cali 

PYLE PYD-1910 

$249.95 

$699.95 

PYLE PY0*1940 

$299.95 

$499.95 

PYLE PYD-195Q 

$349.95 

$369.95 

Numork CM-1000 

CALL 

$599.95 

Numork DM-1200 

$199.95 

CALL 

Numork DM-1090 

$139,95 

$399.95 

Gemini PDM-24S 

$259.95 

$299.95 

Gomini PDM-1 4 

$179.95 

Call 

GonrMrii PDM-10 

$139.95 

CALL 

Gomini PAAX*130 

$99.95 


Gemini PMX-1CX) 

179,95 



ROAD CASES 


Showoii* C0>120 CD Ca» 199 

Shawcaifr CD*160 CD Cqia tt39 

Showcase A4D'100 MD Cota $29 

Showcaie B x 2 Combo Rack $ 119 

SKowcosa 8 1 4 CofTtbo Rock $149 

Showcoio' 6x6 Combo Rock $ 159 
Showcoto 10x4 Combo Rock $169 

ShowcQia 10 X 6 Combo Rack $179 

Showcosa 10 x S Combo Rack S1B9 

Showcoso DF 34 Li^htod Floor $799 

Thoso ora Iho obsoluto 8EST road casot 
availablo for profottionol DJ lyiiamsl 
Wo carry Iho comploto llool Soo il alt of 
WWW. Sh owrcosoProsofi toti on s^com 


SPEAKERS 


Macki* SRh^-450 

JBL1R-125 

JBL EON 1500 

JBL MR<925 

JBL MR-935 

JBL MR-91B 

JBl fON Powor I5G2 

JBL EON Powor Sub 

SPl LE>I30 

SPI LM-122 

5Pl LM>152 

5Pl HM-155 

SPI MS-IB 


CAa 

S259 Eoch 
1349 f«h 
CALL 
USI 

LOWEST 
PRICES 
ALWAYS! 
S299 PaifI 
$399 Poirl 
S499 Pai/f 
$699 Paifl 
$799 PoifI 








TURNTABLES 

Tochrtki SL-1200 MKII CALL 
Numark Pro n^2 $399 95 

Numofkn^lOO $249,93 

Numark n* 1520 S I 79.95 

Numork n-1510 $99.95 

Gomini PT-2400 $369,95 

Gomini PT-2100 $299.95 

Gomini XL.500 It $199.95 

Gomini XL.100 $99.95 

Wo itock STANTON Cortridgot ond 
Hoodphono*. Coll ut for bost pricoil 
Turntablo Cormt from ONLY $149 
Marly ihylox ovailabliil 


MICROPHONES 

Pyromid Cordod Mk w/colo 139,93 

Aviox high-porformonco Corded Mic $69,95 

Higb Quality Plug-In Gooionock Mic $69,95 

Azdon 31 1XT Ptug-Jn Drvonity Hondhold $379,95 
Axdon 221 XT Ptug4n Duol KondKold $499.95 

Azdon 321RK Rock Kit lor wiroloit $49.95 

Round Bate Microphono Stond $19.95 

Pyromid PR-1600 4 Channol Mk Mixor $39.95 
NEWHf Stflto-oMhe-art AVIEX WIRELESS SYSTEMS 
16 Chonriol Solodoblo, Truo Oivorxity* RochorgooWo 
9Volt Sotfory with ebargor in rocoivor* Rock Mountg 
Cordlcn* Mk Clip, Digrtol Choonel Otiploy Indkafor 
Iheso oro for thoio who only want iho bml wirol«i»l 


LIGHTING 

LytoOuoil LO-62 $59,95 

LytoQuoil LO-B2 $79,93 

Chouvoi Muihroom $99.99 

Chouvol Tunnof Stor $99.99 

Chciuval Dciibio Dorby $149.99 

Aitiorkon O J Millonium $179.99 

Amoricon DJ Polarii $ 1 49.99 

Amerkon DJ Lolu» $ 199.99 

Amorkon DJ Slttrball H $ 149 99 

Amorkon DJ Ron Mo Ton $ 199 99 

Showeoio 4 Pin Box $299 

Showcoto B Pin Box $399 

Showcoio Quolro & Bax $299 


WWW. ElectronicBargains. 

to change without rioHco Nol roipondblo for typogrophicqil ornarc Prkox valid for moil orddf emd iolDmol idlax only 


AMPS 

fyramkJ PA.600 $279 

150 Wohj X 2 ^ 4 ohm# 

Pyramid PA-1000 $399 

300 Watli ■ 2 4 ohmt 

Phonic MAR-4 $499 

425 WoMi X 2 4 ohmi 

Q5C USA Soriet CALL 

QSCPLX*16Q2 CAU 

500 WoHt X 2 lit 4 oHmi 
QSC PiX-2403 CAU 

700 Wottx X 2 ^ 4 ohfm 
MackMM-l40Qi 1599 

500 Wottf X 2 ^ 4 ohmt 

com 


Prices subject 
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JlOJiJI - (JU)l(i 
{OUJ i II H; MltCINC 

(800)2^2-3381 
FAX (818)186-3311 



THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V>C. Searchss the U.S. and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs — Every Type of Music, 
Today’s Hits and “DJ Only” titles and Box Sets. 

For info of over 5,000 various-artist CDs with complete 

track listings call or write to: 

A.V.C. Sebastian, 60 Ridgeway Ave, West Orange, N J 07052 

e-mail; avcsebastian@msn.com 

• Dealers Welcome • 


Call: 973-731-5290 10 a.n™. - 6 p.m., M-F 

For free monthly catalog 



CmaffraDesj^forO/'s 

liffiEEsmfaestaNAweomnriM! 

^C4U TOIL ms 

8SS^899 




TRICK SL-120O’S 


Get The Very Best Vinyl 
Transfers For Vour Gig 


Selected Componente From Aphex Numark 
Nitty-Gritty Philips Stanton Technics and Vestax 

KAB Electro Apoustics 

www.kabusa.com 908-754-1479 


WHAT ARE YOU 


to advertise, 
Call Art Bradlec at 


PARTY SENSATION 

Your Party Favors 
e-Business 

www.parly-sensation.com 




Your karaoke source since 1 990 

The InteNt riHin from: 
-N I ' ! ( Chartbii^Ci^r 


Pocket 

North Star Pro 
Sound Choirr 
Mtmlr Mneniro 
Priildtiv Muair 


HRUS ^^l’ HitH Monthly 
Orderonllm^orhy-i.iranc 

frtMiueiKV Mimic 
WWW.FraqMitUc.COni 
1100.977.^736 
O4l,49a.90a« 

VhtUngi South 
Stoobvoor 
1,600 Foot 

vhowroom «t 
37921 Tamldml f ralil «T 
Bonita Sptnov. FI 311 34 


K4 Lisi cr .com 

We’ve pot KARAOKE coveretl! 

• For SinecfS 

• Home Karaoke & Audio Entliusissts 

• PnifessioiHi Dl» and Karaoke Hosts 



5^14 a n d - H #111 


Make checks payable to; 

LA Communications 

PO Box 309 

E. Rochester, NY 14445 

or call 716-385-9920 for Visa or MC 


shipping 
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BOOK REVIEW 


New book takes a closer look at the history of the music and 
the music's impact on history 



When Wynonie Harris recorded "Good 
Rockin' Tonight" in December 1947, the 
use of the word "rock," with its sexual 
connotations, was considered crude and 
shocking. Today, nearly a quarter of a 
century after the death of Elvis, rock 
music is heard everywhere from super¬ 
markets to elevators. How did a musical 
form that was considered revolutionary, 
even dangerous, become the "Muzak of 
the millennium?" 

Is rock dead? 

That's the question james Miller examines 
in Flowers in the Dustbin: The Rise of Rock 
and Roll, 1947- J 977 (Fireside Books/ 
Simon & Schuster; trade paperback, 

$15.00). The book is a provocative look at 
the 30-year period in which rock and roll 
was born, evolved and flourished in a way 
that Miller believes can never be recap¬ 
tured. 

As a former music critic for Rolling Stone 
and Newsweek who covered the rock 
scene during its "Golden Age," and also as 
a cultural historian at the New School in 
New York, Miller has a unique perspective 
on rock. Instead of giving us a conventional 
linear history, he focuses on a series of 
episodes, some well known, others not, that 
highlight key moments in rock's develop¬ 
ment. Miller indicates the various cultural 
and social factors that influenced—and were 
influenced by—^this radical new genre. 

The DJ Magazine 


Rock people, rock's progress 

Miller pinpoints rock's beginnings in 
African-American-influenced music forms 
(boogie woogie and jump blues of the 
19405) that were introduced to a mostly 
white, mostly teen audience by a new 
breed of charismatic disc jockeys and 
shrewd promoters. The music, which 
originally projected youthful exuberance, 
became associated with teenage rebellion 
and recklessness, before Elvis and the 
Beatles popularized it for a global, more 
mainstream audience. Miller explores later 
developments by Bob Dylan and the 
Rolling Stones and the influence of cultural 
icons like Andy Warhol that tied the music 
to the drug scene and social protests of the 
Sixties. He looks at the 1970s punk scene 
and its nastier side, and finally at rock's 
stagnation in the '80s and '90s. 

I didn't know that 

Flowers in the Dustbin (the title is a quote 
from the Sex Pistols' song "God Save the 
Queen") recounts benchmark episodes 
and reveals fascinating facts from rock and 
roll history, such as; 

• Bill Haley's "Rock Around the Clock" was 
deliberately amplified on the soundtrack 
of the 1955 film Blackboard jungle to 
evoke a mood of menace as images of 
juvenile delinquents were shown. 


•When Dick Clark originated American 
Bandstand in the '50s, he was so uninter¬ 
ested in rock music that he didn't even 
own a record collection. 

•Fats Domino once asked Pat Boone to 
join him on stage to sing a duet version 
of "Ain't That a Shame," flashing a 
diamond ring and saying, "This man 
bought me this ring with that song." 

•In an effort to create a majestic rock and 
roll classic, in 1975 Bruce Springsteen 
recorded, then set aside, a version of 
"Born to Run" featuring a symphony 
orchestra. 

Romance and reality 

As Miller demonstrates, while rock and 
roil may never die, it's unlikely to 
generate the same sense of excitement 
and innovation it once did. Yet Flowers in 
the Dustbin manages to recapture what 
Miller calls "the most thrilling 
moments...in the Fifties and Sixties, 
when the music was a primary focus of 
my energy, shaping my desires, coloring 
my memory and producing the world 
fantasy, widely shared, that my genera¬ 
tion was...part of a new world dawning." 
Ultimately, Flowers in the Dustbin is both 
a celebration of and an elegy for the 
world's favorite music. 

Co to www.simonsays.com (the Simon & 
Schuster web site) to read excerpts of 
Flowers in the Dustbin. 
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Th€ Most 
ComprehensivE 
SuppliEP of 
State-of-the-Apt 
Equipment Lighting 
and Special Effects. 

^ AUDIO 1> 


LIGHTING ^ 


(f STORAGE & CONSOLES J 
g DJ REFERENCE MATERIALS 1 


C ACCESSORIES 


C MUSIC 
C KARAOKE 


Youp One-Stop DJ Shop^' 
for all your 
DJ equipmsit needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site; 


1 

Til 


11 

1 


H*Pf Fvip«wiri It'^pW n 




SILVeRFLIQHT 

Disc Jock«|| Cqulpfntnt ^ Suppllts 


laafli 

1 

1 

E3 



or call us toll-free: 

(888) 678-BII2 

Phone (480) 539-5588 
Fax (480) 539-2525 
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NO-SHOW 
NIGHTMARES: 
VARIATIONS ON A 


SCARY 


When the dance floor 
is empty... because 
everyone skipped the 
party! 

A S Mobile DJs, we try to anticipate 
unforeseen situations before 
performances and accommodate 
any problems during the events at which 
we play. Most of these elements are 
within our control; a few are not. 

We can make sure our equipment is in 
top-notch condition, our music is the 
latest and greatest and that we look like a 
million dollars. We can arrive with enough 
time to set up properly, test the sound 
and lighting for optimum effect and 
generally feel like we are at the threshold 
of another great D| event. 

Then...BOOM; it happens. No, not an 
amp explosion, but the single biggest 
thing that is completely out of our 
control: it becomes painfully clear that 
the number of people attending this 
function is way below what was ex¬ 
pected. Nothing makes a room look as 
huge as when it only contains a miniscule 
fraction of the people it can normally 
handle. 

"No one came to the Y-M-C-A, 
Y-M-C-A..." 

Recently, I was hired for a teen night at 
the local YMCA. When the event started, 
there were six kids at the door. They 
requested some songs and they seemed 
to be enjoying themselves, but they 
looked a little silly dancing in the middle 
of a full-sized basketball court. Twenty 
minutes passed, 40 minutes, an hour, 90 
minutes and still no more kids showed 
up. The YMCA staff and I were wondering 
where the other 194 kids were, when 
finally, at the 2'hour mark, about 15 more 

The DJ Magazine 



kids showed up—and decided it was too 
lame to hang around at such a dead 
function. They left. Eventually the dance 
came to a close and the original six kids 
went home. At least they had a good 
time. 

Later, I found out that there were two 
rather large graduation parties going on 
and a radio Dj doing a remote broadcast 
from the local skating arena, all during 
the YMCA event. I may be good, but! 
can't compete with the revelry of a 
graduation party or the drawing power of 
a radio personality. 

Who's the man? 

Disaster number two also involved a high 
school dance in a large gym with initial 
attendance in the single digits. At the 20- 
minute mark a "big man on campus" 
(BMOC) with his entourage entered the 
gym and swaggered up to the DJ booth, 
"Play this" he barked, handing me a 
cassette tape with heaven-knows-what 
kind of music on it. Was it recorded on a 
boom box? 

I certainly didn't need this guy's help in 
programming music. I asked him what 
was on the tape and he named a few 
songs. No problem. I just reached into 
my collection and started to play them. 
Well, that wasn't good enough because it 
wasn't his BMOC mix. He still insisted on 
playing his tape but since I wasn't 
carrying a cassette deck, I had an easy 
out. 

With that, the BMOC, with his 
entourage, walked up to the eight other 
students and, right in front of me, lead 
them out of the dance and back to his 
house. WHAM. Thirty minutes into a 3- 
hour event and i had zero people to play 
for. I don't care how good a DJ you are— 
you still need some people to play to. 

Fifteen minutes later the advisor came 
up and told me that I could take every¬ 
thing down and said thank you. He 
apologized for the BMOC, saying that he 
had a reputation among the students of 


having great house parties (read: drunken 
orgies) and there was more action at his 
house than in the gym that night. I 
certainly can't compete with booze and 
babes. 

Bittersweet sixteen 
A third memorable event was a sweet 
sixteen party at which I played last 
August. The girl planning the party got 
"commitments" from around 50 of her 
friends to be at her party. Unfortunately, 
these commitments were made back in 
June when they were all still in school and 
didn't have their summers planned yet. 

I anticipated a good party, with 30-50 
kids. But this wasn't going to be the case. 
At thirty minutes into the party, the girl, 
her older sister and a cousin from out of 
town were the only ones there. Half way 
through, a few more kids came in, 
tripling the population to nine. On the 
mother's face was a look of disgust 
because of the poor attendance and the 
money she wasted on me, the facility and 
especially the food. She believed her 
daughter's two-month-old head count 
and had bought ten trays of ziti, meat¬ 
balls, chicken and other assorted catered 
food. 

As with the previously mentioned 
events, the kids had found something 
better to do. Planning an August party in 
June and not re-confirming the atten¬ 
dance was a bitter lesson to learn. 

It's not in my job description 

The bottom line is that the attendance 
at an event is completely out of our 
hands. We don't put up the posters or 
mail the invitations. We don't follow up 
on the commitments. We don't choose 
the location or timing of our events. We 
basically show up on time, play some 
music and go home. 

But as DJs, we still have reason to feel 
badly, since these poorly attended parties 
may not allow another event to occur. 
After all, isn't each current performance a 
live audition for the next? This can be 
especially true with parties involving 
schools, social clubs and large extended 
families. 

If there is anything to learn from these 
situations, it's that a tactful reminder to 
the party host about reconfirming with 
guests or checking for schedule conflicts 
may save an event from disaster. 
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OEM Since 1988 


1830 Belcroft Ave., So. El Monte, CA 91733 • Tel: (626) 401-9901 • Fax: (626) 401-3688 

www.toptonemfg.com 
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W-2126 


10-sp X 6-sp 
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TPC-480 (4-Row CD Case) 
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MORE RELIABLE 

Crown stands behind 
the CE 4000 with a 
three-year, no-fault, 
transferrable warranty. 
You can count on it! 
And we know mother 
would approve. 


THE PROFESSIONAL'S CHOICE 

= w • O 

www.crownaudio.com or 800-342-6939 


H A Harman Internaiional Company 


More Power. 


Hey mobile DJ's! You told us you need a quality, affordable high- 
power amplifier. That's why we created the powerful CE 4000. It's 
lightweight (34 lbs.), powerful (up to 3600 watts), yet draws only half 
the current of any amplifier in its class. See your authorized Crown 
dealer today or contact us direct for more information on the revolu¬ 
tionary CE 4000 and the entire line of legendary Crown amplifiers. 




VERY FLEXIBLE 

Any voltage. Anywhere. 
Any load. It won't 
care. Optional input 
modules add to the 
flexibilify. The CE 4000 
is bending over back¬ 
wards with features 
and benefits for you. 


LIGHTER WEIGHT 

The new CE 4000 fea¬ 
tures a Switch Mode 
Power Supply allowing 
for enormous amounts 
of power and perform¬ 
ance at half of the 
normal weight. 


Less Hassle. 
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Distributed in Canada by Sounds Distribution 
Tel: 416.299.0665 • Fax: 416.299.4416 
ji^i^fel^lC^woundsdist.com 


features f ^ 

- 2Q second Anti Shock Buffer Memory 
Per Deck 

- Anti Skip Mechanical Shock 

- Seamless Loop f; : 

S - Digital Outputs ■ 

- Instant Start 
3 - CD Drawer Protection 


OtGiTAL StCNAL PROCESSING 
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